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CHICAGO 


Four men taking counsel together can apply greater 
wisdom and riper judgment to their problems than each 
one separately. There’s no question about this. The 
Canned ‘Foods Industry in all its branches is gather- 
ing at Chicago in Annual Convention to check back 
the years past and estimate the coming ones. Is there 
any question as to the value of these meetings — where 
thousands take counsel together? Those who attend 
will find just about what they look for in guidance 
for 1928 operations. Go to Chicago to learn, and learn 
you will. There will be a great pooling of experience 
and thought —available for the common good. 


eo GO to the Convention that we may be 
guided wisely in our planning for a successful 1928. 


AMERICAN CAN COMPANY 


CONTAINERS OF TIN PLATE BLACK IRON ° GALVANIZED IRON _ FIBRE 
METAL SIGNS anp ~ DISPLAY FIXTURES 


American Can Company takes pleasure in entertaining the Convention 
on Thursday evening, January 26th, at the Erlanger and the Woods Theatres 


THE EXHIBITORS IN THE BIG SHOW 
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BETTER THAN EVER 


Canning Machinery and 
Supplies Association 


SHOW 


THIS YEAR ALL UNDER ONE BIG TOP! 


Two Exhibit Halls filled with the Latest Improved Machines and 


a complete line of Supplies, for your Inspection and Selection. 


Will not be necessary to go outside to take in. any part of the Show, 
as the National Canners Association is holding al! meetings 
under the same Roof. 


MANY PLEASANT SURPRISES FOR YOU AT 
THE BIG TOP 


COME ONE! COME 


No waits, No delays, Show going on all the Time. 


STEVENS HOTEL | 


Fun, Amusement and Education for Everyone. | Chicago has 
many places of interest which Mrs. Canner would like to see. 
Art Galleries, Museums, Parks, and Wonderful Shops, so bring 
her with you. 


LETS GO! CHICAGO! 
January 23rd-27th, 1928 


CANNING MACHINERY AND SUPPLIES ASSOCIATION 
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Containers 
that are 
STRONG 
and 


ROBERT GAYLORD. INc. 


GENERAL OFFICES Samrt Louis 


For a Better Pack of Peas at a Greater Profit 
USE 


~Hamachek Ideal 


Viners and Viner Feeders 


Examine These Machines at the National Canners 
Convention, Hotel Stevens, Chicago, January 23 to 27. 


FRANK HAMACHEK MACHINE COMPANY 
KAWAUNEE WISCONSIN 


Also Manufacturers of Ensilage Distributors and Chain Adjusters 
ESTABLISHED 1880 INCORPORATED 1924 
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PEERLESS 


Peerless Motor-Drive Husker 


When desired, the Peerless is 
equipped with completely en- 
closed, 1 H. P., high grade motor, 
including switch and thermal cut- 
out, at a surprisingly low extra 
cost. Ask us about it. 


Be Sure to See our Exhibit at the 
National Convention, Chicago, 
January 23rd to 27th. 


THE CANNING TRADE 


Better Than Ever 


The 1928 Peerless Husker is sturdier, 
speedier and stronger than any prior ma- 
chine or model. Results from the machines 
equipped with the new ear mover during 
1927 were even beyond our own expec- 
tations for we did not realize how greatly 
this simple device would speed capacity. 


A 22-Year Record 


Coupled with the new features the Peerless brings 
to you a twenty-two year record of satisfactory 
service. Year after year it has set up new records. 


Write For Details 
1928 seems destined to bring to the corn canner the 
best opportunity to profit he has had in many years. 


Let us figure with you on bringing your present 
equipment right up to the minute. 


SPRAGUE-SELLS CORPORATION 
500 N. Dearborn Street Chicago, Illinois 


If It’s Used In a Cannery, Sprague-Sells It 


Nine Exclusive Peerless Advantages 


| Perfected Ear Mover | Soft alias Rolls 


3 
Steel Roller Chain | 


4. 
Accessibility 


6. 
Self Adjusting 


8. 
No Clogging 


5. 
Simplicity 


\ 


Less Power 


9. 
Unequalled 
Capacity 
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Used by Canners for every pur- 
pose: on sorting tables, scalders, 
washers, exhausters, etc. 


Made of best galvanized ribbon steel. 
Standard widths - 12, 18, 24, 30 inches - carried in stock. Other widths, made to 
order. One inch mesh - also half inch mesh. Strong, durable, labor saving and 
efficent. Runs smoothly, lies flat and does not climb the pulleys. One hundred 
percent sanitary. 

Made up in one hundred foot rolls, or less. Can be easily taken apart and made 


into any length conveyor. Extra cross wires supplied with each roll. We know 
it gives satisfaction - our customers tell us so. Your dealer has it. 


Manufactured by 
La Porte Mat & Manufacturing Company a 
La Porte, Indiana | CATALOGUE AND 


Undoubtedly, you will be at Chicago attend- 
ing the Convention January 23rd to 27th. So 
will the MONITOR and our representatives, with 
something new as usual. 


Come in and lock your coat safely on our 
rack. You are welcome. . 


Notice the new size of String Bean Cutter. 
Something for the large packer. 


| Lookover the improved Universal Pea and 
| Bean washer. 
| 
| 75° Other improvements will be pointed out to 
you. 
UNTLEY MFG. CO. SPECIAL AGENTS 
Onnadion Plant P. O. Drawer 25 BROCTON, N. Y. | inc, 726 Harrison St. 
MUNTLEY MFG. OD. LTO, (Formerly at SILVER CREEK, N. Y.) ont 
sonburg, Ont. — 4 
MEET US AT BOOTH 12-13 AT THE BIG SHOW Sait Lake Oity, Utah 
IN CHICAGO, JANUARY 23-27 1928 J. 
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Wherever cans are required, 
Heekin cans are preferred. 
We know the can business and 
will advise you as to your re- 
quirements. Write us today 
for complete information and 
prices. 


THE HEEKIN CAN CO. 


New, Sixth and Culvert Sts., 
Cincinnati, Ohio 


(eum (s 


as you select your product 


All that goes into a can should come out as fresh, 
as appetizing, as pure as when it went in—that is 
the reason Heekin Cans are preferred by canners 
who are among the most successful in the country. 


Heekin Cans are made to stand every test—strong, 
durable, well constructed cans that effect a real 
saving to the canner. No matter the type of can 
that your business demands, you will find a Heekin 
Can that gives superior service. 


Shipped in reinforced, corrugated boxes—light in 
weight but strong and substantial, Heekin Cans are 
delivered to you with a saving on the original box 
cost and freight charge. 


HEEKIN 
CANS 


Select your cans as carefully 
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The Tygart Valley 
Glass Company 


takes pleasure in announcing 
to its friends and patrons 
the operation of its 


New Fireproof 


Factory 


At 
Washington, Penna. 


The plant is equipped throughout 
in the most modern way for the 
manufacture of our regular line of 
packers’ ware, consisting of jars, 
bottles, etc. 


Our new location affords unex- 
celled shipping facilities, which 
with our thirty years experience 
in machine-made glass, warrants 
our confidence in being able to 
serve our customers even more 
efficiently now than in the past. 


It shall be our constant endeavor 
to merit the kind expressions of 
good will that have come to us 
from our friends during the period 
ot our rebuilding, and again we 
wish to acknowledge our genuine 
appreciation. 


Tygart Valley Glass Co. 


Washington, Pennsylvania 


= KEYSTONE 


Products of this Company represent the 
highest. standards of quality and service 


AMERICAN 
oke 

Tin 

Pla 


99~ 20x28 AMERICAN GOKES____ 


We are manufacturers of a superior 
quality of COKE TIN PLATES specially 
adapted to the requirements of the can- 
ning and packing industry. Demand 
AMERICAN COKES—the best obtainable. 


Purchasers should not fail to communi- 
cate with us before placing their orders. 


We manufacture Sheet and Tin Mill Products for all purposes — Black Sheets, 
Galvanized Sheets, Keystone Copper Steel Sheets, Formed Roofing and Siding 
Products, American Coke and American Charcoal Tin Plates, Terne Plates. Etc. 


American Sheet and Tin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 
District SALES OFFICES 


Chicago Cincinnati Denver Detroit New Orleans New York 
Philadelphia Pittsburgh St. Louis 


Pacific Coast Representatives: UNITED STATES STEEL PRoDucTs Co., San Francisco 
Los Angeles Portland Seattle 


Export Representatives: UNITED STATES STEEL Propucts Co., New York City 
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A New, High Productive 
MOTOR-PULL 


Kyler 
Boxing 


Machine 


Unlike any other machine on the market for 
the same purpose -- built to an objective 
not to a price -- will be 
on Exhibition 
Booth 7 Ri Stevens Hotel 
Chicago 
January 23rd - 27th, 1928 


This machine deserves thorough investigation by every 
packer in the country. 


DON’T FAIL TO SEE IT. 


Westminister Machine Co., 
Westminister, Md. 
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The Check 


SK ANY SOUTHERN CAN 
customer about Southern 
Cans and Southern Service. 


Check your experience against 
his. 


You will find there is only one 
answer: 


JointheSOUTHERN FAMILY 
to assure future Can require- 
ments being taken care of as 
you would expect. 


Remove all worry as to your 
Can Supply by using 
SOUTHERN CANS IN 1928 


; We take pride in the fact of our hav- 
ing been the first of the large Sanitary 
* Can Manufacturers to adopt the GOLD 

L SEAL rubber gasket exclusively. 


Specialists in Service. 


Southern Can Company 


GIBBS INDUSTRIAL BUILDING 
Baltimore, Maryland 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - - $3.00 
Canada - - - - - $4.00 
Foreign - - $5.00 


Extra Copies. when ¢ on hand, each,  .10 
ADVERTISING Rates — According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoutH FREDERICK STREET 
BALTIMORE, Mp. 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 


Packers are invited and requested to 
use the columns of THE CANNING TRADr. 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 


ARTHUR I. JUDGE, 


Telephone Plaza 2698 EDITOR. 


BALTIMORE, JANUARY 16, 1928 


No. 22 


EDITORIALS 


previous to the assembling of the Atlantic 

City Convention, officers of the Associations and 
leading men in the canning industry were jubilant at 
the thought that, for the first time, there was to be a 
joint meeting of the canning industry, as represented 
in its National Association, with the wholesale buyers 
and distributors, as represented in their National or- 
ganizations, and all were indulging great expectations 
from the meeting where these two great bodies confer- 
red together as one. And the happy anticipations and 
great expectations were indulged in not alone by the 
canners, but by the jobbers as well: 


And there came the night when the mighty in the 
National Wholesale Grocers Association assembled on 
the stage to meet the also mighty among the represen- 
tatives of the National Canners Association, and out 
in the vast audience of the beautiful Auditorium of the 
Hotel Chelsea there were other representatives of other 
jobbing and distributing systems, brokers from every 
State of the Union, and canners crowded in until the 
great room bulged, and row upon row stood at the back 
to listen to every word in this, the first Congress on 
Distribution ever held in the canned foods world. 


It was a love-feast from the moment when Chair- 
man Arthur P. Williams, formerly the stormy petrel 
in the sessions of the Canners Conference Committee 
meetings, called the Congress to order with words of 
commendation, praise and encouragement, to the in- 
stant when with a sharp rap of his gavel he declared 
the session closed, after declaring to the entire assem- 
bly that in all the broad horizon of their business world 
there was not one cloud to threaten the peace and har- 
mony of the great industries. 


Such peace does mark an epoch in their lives, and 
may it endure forever; because peace is necssary be- 
fore successful deliberation can bring forth perma- 
nent good fruit. And now that we have peace, we may 
hope that at the Chicago second Congress on Distribu- 
tion real constructive work may be begun, and some, at 
least, of it be finished and put into force. 


L ET’S TRY IT AGAIN—At this time last year, just 


We feel almost tempted to repeat our suggestion 0? 
last year, that if more time be needed to perfect the 
things which will make for better business for both 
canners and distributors, than the amount allotted in 
this one season, the Convention should waive other 
matters and give this time to this Congress. Besides 
the National Wholesale Grocers, the American Whole- 
sale Grocers and the National Chain Store Grocers As- 
sociations should join with the canners in this confer- 
ence, with the sole objective of advancing and improv- 
ing the distribution of canned foods to the consumers. 
Canned foods form such an important part in the busi- 
ness of every wholesale food distributor that they can 
well afford to lay aside personal or business animosities 
and all shades of distributors consider this one great 
item of merchandise together. If the consumption of 
canned foods can be brought to the point it rightly de- 
serves because of the inherent value of this form of 
food, all wholesale distributors, irrespective of their 
affiliations, will benefit tremendously. It would be 
easily possible to pack and to sell at a profit double the 
amount of canned foods now produced in the greatest 
year on record, and if the trade were doubled in volume 
it would automatically be vastly improved in satisfac- 
tion and profits to the dealers. In other words, it would 
prove to be better business, more satisfactory business 
than it is today, aside from the consideration of the 
profits, and under the increased demands profits would 
be better. 


But this cannot be done by merely wishing it; 
much less can it be brought about by mere love-feasts. 
The task is not all on the side of the canners, at least 
not until the jobbers make concessions and change 
many of the old established practices, to enable the can- 
ners to develop the business along the lines which they, 
as expert chefs, should be in position to better under- 
stand than do the distributors. Nor will the easing up 
be all on the part of the jobbers. If real men with vision 
and backbone sit down on each side of the table in this 
discussion and attempt to improve conditions, they will 
have the stamina to let go of things which did not be- 
long to them, and so on each side. Such men will 
know that there must be a give and take, concessions 
each way, for only a grossly ignorant person would at- 
tempt to maintain his position in the face of all consid- 
erations. 
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If there could be a Congress along such lines as 
this, the distributor would take his full position as 
such, holding the canner to a full accountability for the 
goods tendered for distribution; nor would he even at- 
tempt to claim credit for the deft touch and knowl- 
edge which enabled the canner to produce foods that 
please; but on the contrary he would eagerly and wil- 
lingly give the producer credit for his product. In turn 
that producer would protect that distributor in his ter- 
ritory, keeping him constantly supplied with the goods, 
but never over-supplying his market, and under no cir- 
cumstance hamper or hurt his trade through selling the 
same goods under another brand name to a competing 
distributor. And both producer and distributor would 
come to see the wisdom of building customer-demand 
year after year upon the one line of goods, instead of 
seeking new fields or new brands every year. 

What could be more natural than that the maker 
of the goods should meet with the distributors of them 
at least once a year, and learn from the distributors 
the demands or changing tastes of the consumers; to 
confer together to improve the goods and to widen the 
extent of the market. The distributor who failed to find 
and to develop a market for the producer’s goods 
would not expect to be protected, and the producer who 
either furnished a quality too low or a quantity insuffi- 
cient could not expect the distributor to bother with 
him. But both of them are equally interested in gain- 
ing and holding a wide circle of good customers for a 
meritorious piece of goods, and it ought to be worth 
while for them to confer together to bring about that 
result. 

Whether or not this can be done upon such a grand 
scale as through national action we are unable to say, 
for we are sometimes strangely cold to Utopian ideas, 
and to socialistic panaceas, but that this will soon be 
very generally done between the better distributors and 
the better style of canners we are not in the least afraid 
to predict, because it is already being done. Many job- 
bers now realize the value of knowing personally and 
well the men in control of their canned food supplies, 
and in the same way not a small number of canners 
have learned to their advantage that it pays to know 
and to be upon friendly terms with the men through 
whom their goods are distributed. In that respect the 
industry is growing very rapidly, and very much for 
the better. These congresses can only help the good 
cause along, and we hope this one will do some of the 
big things it is impossible of doing, besides patting 
each others’ back. 


HOOK OBJECTS TO “RAW”—Last week Mr. S. 

C. Bell, of the Waterloo Canning Corporation, 
Waterloo, Iowa, suggested the use of the word 
“Raw,” to be applied to all the produce being 
shipped from Mexico and the South and offered by 
“green grocers,” forming a severe competitor to can- 
ned foods, and took Secretary F. M. Shook to task for 
terming such vegetables “fresh.” We commented edi- 
torially on this, as you may recall. * 


Under date of January 11th Secretary Shook, in a 
letter to us, defends his use of the word in this way: 

“T note the published letter of Mr. Bell’s relative to 

the choice of a proper adjective with which to describe 
perishables shipped in the raw state to our markets. 

_ [have no desire whatever to air my views on this 

unimportant phase of the question through the printed 

page, but cannot agree with Mr. Bell in his selection of 


January 16, 1928 


an adjective. A purist would contend that raw vege- 
tables include the whole list of vegetables merchandised 
in their natural state, including potatoes, turnips, car- 
rots, cabbages, sweet potatoes and many others that 
are raw vegetables but are not considered fresh vege- 
tables, such as tomatoes, green peas, green beans, etc. 

The Department of Agriculture no doubt had this 
distinction in mind, as I had, when using the term fresh 
to describe the type of vegetables being considered. 

However, the important phase of the question is 
whether or not the canning industry will make a con- 
certed effort to meet the ever-increasing competition. 

‘Mr. Bell is splendid at making suggestions, and if 
he will. come forward with some practical method by 
which the competition from these perishable vegetables 
may be met he can call them any name he chooses, and 
the industry will rise up and call him “Blessed.” 


Very truly yours, 
F. M. SHOOK, Field Secretary. 


The Special Trains 


Canned Foods Exchange Special 


HE special train to be run under the auspices of the Canned 
Foods Exchange of Baltimore will leave Camden Station, 
Baitimore, at 5 P. M. Saturday, January 21st, and reacn 
Chicago at 1 P. M. Sunday. 
Reservations have ‘been heavy, but there will’ be room for 
you. Mr. R. A. Sindall, of A. K. Robins & Co., Lombard and 
Concord streets, is in charge, and you should notify him at once. 


Special Train from New Orleans 


OR the National Canners Association and Allied Organiza- 

F tions at Chicago, January 23-27, 1928, we have arranged 
with the Illinois Central System for special Pullman cars 
for our accommodation to the Convention. 

These special cars will be operated on the “Panama Lim- 
ited” leaving New Orleans 12.30 noon, January 21, arriving Chi- 
cago 9.30 the next morning. 

The Illinois Central System and other railroads have author- 
ized a reduced rate of one and one-half fares on the Identifica- 
tion Certificate Plan for the round trip. 


Fares from various points to Chicago, IIl., and return are as 
follows: 


New Orleans to $50.64 
Houston to Chicago.... 


Pullman fares from various points to Chicago, Ill., are as 
follows: 


Lower Compartment Dg. Rm. 
New Orleans to Chicago....$10.18 $28.50 $36.00 
Gulfport to Chicago............ 10.13 28.50 36.00 
Houston to Chicago............ 12.38 35.25 43.50 
Beaumont to Chicago.......... 12.00 33.75 42.00 
San Antonio to Chicago...... 13.50 38.25 48.00 


There is an extra fare of $5.00 from New Orleans, $4.00 
from Gulfport, on the ‘Panama Limited” to Chicago, III. 

Members from Biloxi, Mobile and Gulf Coast points may use 
the Panama Limited on the Illinois Central System from Gulf- 
nort or New Orleans. If the Panama Limited from Gulfport is 
used, members would join our special party at Jackson, Miss. 
en route. 

The members from South Texas will leave their respectiv: 
homes the evening of January 20th, arriving New Orleans abou’ 
7.30 A. M. the 21st, spending the morning in New Orleans, then 
joining our special car parties on the Panama Limited at 12.30 
noon. 

It is requested that members desiring Pullman reservations 
advise the undersigned as early as possible,-in order that amp|: 
accommodations may be secured. Mr. R. L. Sullivan, Americar 


Can Company, Telephone Galvez 4191, 602 N. Cortez Street, New 
Orleans, La. 
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LANDRETH’S SEEDS 


TOMATO---“The Landreth” 


Price $6.00 per pound 


“The Landreth” is as red as The Landreths’ Red Rock and 
two weeks earlier, ripening about the time of The Earliana. 

The vine is short stemmed, unusually healthy, astonish- 
ingly productive. The shape of the fruit is full bottomed, 
that is. round at the bottom, free from cracks, with very 
little cavity at the stem end 

The Landreth Tomato is, in appearance, after the order 
of the Chalk’s Jewel, but is five days earlier, larger fruited, 
more productive, picking over a longer period, of better 
color, more solid, and does not crack. 

Its ever-bearing qualities extend the picking season at 
least four weeks, giving the grower an opportunity for 
greatly increased profits. and large pickings, before there is 
likelihood of being killed by the frost. 


CANNERY’ VARIETIES 
EARLY RIPENERS 


Landreths’ Sunrise ........... asian $ 5.00 
5.00 
2.75 
2.75 
2.75 
4.00 
MEDIUM RIPENERS 
Delaware Beauty 3.75 
LATE RIPENERS 

Landreths’ Red Rock ................ ec 3.25 
Greater Baltimore ........ .................. 2.75 
2.75 
Matchless ........ ...... 2.75 

Radibaugh Special, True Stock........ 2.75 


Spot Seeds 


Many varieties of Beans and some varieties 
of Corn this year are short. 


Future Seeds Or 
1928 Crop Seeds 


Write us what you wantin future Seeds and we 
will quote, meeting the prices of other reliable 
houses. 


Write us for prices on Peas, Beans, Corn, 
Cucumber, Beet or other seeds for delivery 
after 1928 Crop is harvested. 


Marglobe 


The Marglobe Tomato is Globe in shape, Red in 
color. Itisearly. It is avery shy seeder; conse- 
quently is very meaty. The walls are thick. It is 
a good Tomato for shipping and is a wonderful] pro- 
cessed Tomato. We recommend it highly. The 
Seed we grew, we obtained the Seed Stock from Dr. 
Pritchard of the Department of Plant Industry, 
Agricultura! Department, Washington, D. C. and 
it is absolutely true stock. He inspected it during 
the Summer. 


New Tomato 
Landreth’s Extra Early Sunrise 


So named asit is undoubtedly the earliest of all 
varieties, being 6 or 7 daysearlier than Earliana. 
Small, compact vine. These Tomatoes can be 
planted one foot nearer togetherthan ordinary varie- 
ties, thus growing more plants to the acre, and 
getting a larger acreage yield. Foliage, small but 
plenty to prevent sunburn. Fruit, borne in the 
center of the vine, color a fine red, shape flat, 
smooth skinned, no cracks, undoubtedly the earliest 
ever put on the market. Averaging more to the 
acre than any other of the early varieties. This is 
an entirely new variety. Werecommend it to be 
planted early to come in ahead of Earliana, Bonny 
Best, Chalk’s Jewel or any similar type. We 
can not say too much for it as an extra early 
variety. Try it and be astonished. 


D. Landreth Seed Co. 


Business Founded 1784 


BRISTOL PENNSYLVANIA 


The Oldest Seed House in America 
F 144 Years in the Seed Business 
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What Canned Food Distributors are Doing 


Time for Consolidation of All Wholesale Grocery Associational Activities Into One Large 
Representative Organization at Hand—Need for Unified Action on Various Problems 
Affecting Trade—Jobbers Plan Busy Convention—Preliminary Work 
for Canned Foods Week Started— Kroger 1927 Sales Set Record 
—David Expansion Continues. 


NE GROCERS’ ASSOCIATION—Both the National Whole- 
O sale Grocers’ Association and the American Grocers’ Asso- 

ciation are parties, with the United States Government, in 
the packer consent decree case, heard a short time ago before 
the United States Supreme Court. For some obscure reason, 
there is still a tendency in some parts of the trade to keep alive 
the old feeling between the two organizations, and to raise the 
question as to “Who saved the wholesale grocers from the pack- 
ers?” This is true more of individuals than officers of either of 
the two organizations. 

With all of the grocery interests of the country meeting in 
joint convention in Chicago this month, it is certainly poor taste 
and out-of-date to deny to either organization credit for the 
work which it has done in connection with the consent decree 
case or any other matters. The question as to which organiza- 
tion was the first to intervene is likewise immaterial—both are 
supposedly striving for the good of the wholesale grocery in- 
dustry as a whole, and there is nothing discreditable in one fol- 
lowing the lead of the other in any move designed to protect or 
build up the industry which it is serving. 

During recent yearrs there has been a strong sentiment in 
the rank and file of the wholesale grocery industry for an amal- 
gamation of the two organizations. At times it appeared that 
the consolidation was at hand. Each time, however, some old 
animus or unreasonableness, on the part of one or the other, 
developed. Of course, leaders of both organizations will not 
concede that there is either animus or unreasonableness present, 
but to an observer who has watched the situation closely for the 
past ten years or more, and who has no affiliation or interest, 
aside from friendship, with either, it is apparent that these 
terms aptly describe the situation. 

Briefly, the two associations clash on the policy of having a 
paid president, in effect a general manager, or an honory presi- 
dent, elected from the ranks of the industry. Truly an insur- 
mountable obstacle! 

Experience of a number of leading industries has demon- 
strated the unreasonableness of the old idea of electing an “hon- 
orary” president of a trade association, and demanding of him, 
at the sacrifice of his own personal and business interests, work 
which should properly fall upon the shoulders of a salaried 
executive. Thus far, the National has been successful in get- 
ting a high type of president whé was willing to make the neces- 
sary sacrifices, and there is nothing to indicate that it will not 
continue in the same position. But the unintentional injustice 
which jobbers do in demanding a year from the business life of 
the man so honored persists. 

The American, on the other hand, has had equal] success 
with its policy of having its organization headed by a paid ex- 
ecutive, with the usual secretary, and the filling of other offices 
by election from the ranks of the association. 

Having experienced such success with their respective plans, 
each organization is naturally in favor of having any merged 
association run along the same lines. 

The “nut,” therefore, which the conference committees of 
the two associations must “crack” is the problem of having a 
joint association headed by an elected president from the ranks 
of the industry, and a salaried general manager as well. 

Thus far, this problem has proven too big for the industry 
to solve, although the best minds of both organizations have 
been applied to it. 

With the trend in the commercial world definitely turned 
toward simplification of practices, added economies in operation 
and complete co-operation within individual industries, we have 
the spectacle of perhaps the most vital of all American indus- 
tries, the food trade, represented by two groups, which at any 
time may find themselves working at cross-purposes, and which 
inevitably must duplicate effort and expense. There is no guar- 
antee of unanimity of either thought or action on the major 


problems which come up from time to time, although common 
sense must inevitably conquer prejudices and animosities wher- 
ever the issue looms large. 

Small wonder that all of the various distribution agencies 
working in opposition of the wholesale grocery trade flourish, 
and the “problems” and the “trade evils” affecting wholesale 
grocers multiply! 

Jobbers Plan Conventions—Members of the National Whole- 
sale Grocers’ Associations will be kept “on the go” late this 
month, with a meeting scheduled for Chicago, January 23, 24 
and 25, and another sectional meeting carded for Del Monte, 
California, January 30 and 31. The National is throwing its 
Chicago meeting open to all wholesale grocers, regardless of 
association affiliation, and expects a large attendance. A joint 
meeting with the canners will be one of the outstanding features 
of the Chicago meeting. The Del Monte meeting is also open 
to all wholesale grocers, regardless of membership in the Na- 
tional or any other jobbers’ group. What is expected to be an 
address of unusual interest is scheduled for the Del Monte meet- 


' ing on the part of President Booth, of the Canners’ League of 


California, who will talk on “The California Canner and the 
Wholesale Grocer.” This will be the first time in many years 
that the National, as an organization, has met far enough west 
for real contact with the Pacific Coast trade. The survey of 
canned foods consumption will also come in for discussion, Dr. 
Carl L. Alsberg, of the Food Research Institute, being down for 
a talk on this interesting subject. Eugene Whitmore will talk 
on “Policies Aggressive Wholesale Grocers Have in their Sales 
Departments.” Royal F. Clark will talk to the jobbers on plans 
for the 1928 Canned Foods Week. Another subject which is 
expected to come in for considerable discussion at the informal 
“question box” sessions, and still more discussion in the “lobby 
sessions,” is that regarding the progress of jobbers’ buying 
associations. The proposed amalgamation of retail-owned 
wholesale grocery houses in a buying combine is another “hot” 
subject that is carded for much consideration where the jobbers 
gather in small groups to exchange “gossip.” 

Kroger Sales Gain—Sales of the Kroger Grocery and Bak- 
ing Company, leading chain store organization, for the year 
ended December 31, 1927, amounted to $161,299,604. This estab- 
lished a new high record for the company, and compared with 
$146,009,373 in 1926, an increase of $15,290,231, or more than 
10 per cent. 

Pender Continues Expansion—David Pender Grocery Com- 
pany, prominent Southern chain store organization, reports sales 
for the month of December amounting to $1,357,588, an increase 
of more than 20 per cent over the December, 1926, sales, which 
amounted to $1,130,785. The December, 1927, sales were the 
largest of any month in the company’s history. Sales for the 
full year 1927 were $12,600.102, more than 17.5 per cent in ex- 
cess of sales of $10,721,805 reported for the preceding year. 
Forty-eight new stores were added to the chain during 1927, 
bringing the total number in operation at the end of 1927 up 
te 371. 


A. & P. Sales Gain—The rapid rise in prices for stock of the 
Great Atlantic and Pacific Tea Company during the past month, 
in which time it advanced from $165 to $230 per share, has at- 
trated attention to the manner in which that company has con- 
tinued its expansion of business, in the face of intensified com- 
petition on all sides. 


Sales for the year ending February 28, 1928, are estimated 
at $700,000,000, as compared with $600,000,000 for the previous 
fiscal year, and $450,000,000 for the twelve months ended Feb- 
ruary 28, 1926. The company is now operating more than 
17,000 stores and plans ultimately to exterd its chain to 25,000 
stores. In addition the company has 11 great warehouses, a can 
factory with a canacity of 20,000,000 cans annually; 11 bakeries 
with volume of about 3,000,000 loaves of bread each week; sal- 
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Don’t Miss 
The Canners Convention 
Chicago -- Jan. 23rd - 27th, 1928 


Come and bring your production man and superintendent. An- 
other wonderful machinery exhibit awaits you, - - equipment 
that represents the most modern and economical methods of 


production. Make our booth your headquarters. Here you 
can see 


VISCO FILLING MACHINE AUTOMATIC KOTARY DUO PISTON FILLING 


VACUUM CATSUP FILLER MACHINE 
The Kiefer Automatic Rotary Vacuum Catsup Filler,—the machine that fills 


without slop or waste; will not fill bad bottles; can be cleaned in five minutes at the end 
of theday, etc. 


The Kiefer Automatic Bottle Sterilizer —that rinses and sterilizes catsup bottles and 
delivers them upon the feed conveyor of the catsup filler, -- a very practical, efficient and 
compact equipment, occupying a floor space of but 4 x 6 feet. 


The Kiefer Visco Filling Machine—that fills preserves, jelly, jam, syrups, etc. Clean 
and accurate filling. © Simple mechanism. Used by nearly all preservers. 


The Kiefer Duo-Piston Fiiling Machine—for mayonnaise, sandwich spread, mustard. 
Fills a solid pack from the bottom up accurately and cleanly. 


The Karl Kiefer Machine Company 


Cincinnati, O. 


» 
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mon canneries at Hidden Inlet, Cape Edwards and Hacta 
Island, Alaska, with capacity of 250,000 cases a year. For vhe 
year ended February 28, last, the company earned $6.19 a share 
on its common, after paying dividends on its 7 per cent pre- 
ferred. For the current year, it is expected that the company 
will show $7.00 a share on its common. 


THE CONSUMER CENSUS IN KANSAS CITY 


in the wholesale business of Kansas City, Mo., 

it is revealed in a report on the governmentai 
trade census of that city published by the Domestic 
Distribution Department of the Chamber of Commerce 
of the United States. 

Wholesale trade is three times as large as retail! 
trade, the report discloses. Live stock is the leading 
wholesale business, with hay and feed second, and gro- 
ceries third. 

Kansas City’s retail expenditures total $300,000,- 
000 yearly, the new census shows. Largest sales in 
single commodity classes are for shoes and women’s 
outerwear. 

The Missouri city spends proportionately more for 
shoes, millinery and women’s hosiery than Atlanta, 
Baltimore, Denver, or Syracuse, four other cities in- 
cluded in the trade census. 

Nearly 13,000 retail merchandise outlets are re- 
vealed by the census. Unusual selling plans are dis- 
closed. Tobacco is being sold in bakeries, women’s 
hosiery in grocery stores, hardware in dry goods stores, 
radio sets in gasoline filling stations, hats in shoe stores 
and shoes in hat stores. 

Men’s clothing, the report shows, can be bought 
in stores which sell furriture, women’s clothing, leather 
-gcods, shoes, cigars, dry goods, groceries, hats, hard- 
ware and jewelry, as well as in department stores and 
‘restaurants. 

Sales of toilet articles are proportionately higher 
in Kansas City than in any of the other four cities sur- 
veyed. Where Kansas City spends a dollar for toilet 
articles, Denver spends 80 cents; Syracuse spends 65 
cents, Atlanta 62 cents, and Baltimore 56 cents. 

Musical instruments sales rank lower than in the 
cther cities. Less candy and ice cream is also sold. 
Kansas City ranks high in the sale of dairy products, 
and low in the sale of groceries. The wholesale grocery 
trade of the city is nearly six times as large as the re- 
tail grocery business. 

More automobile parts and accessories are sold in 
Kansas City than in any of the other cities. These 
sales amount to $14,000,000 annually. 

Kansas City spends much less for coal and wood 
than any of the cities in which the business census has 
been made, while expenditures for furniture and house- 
furnishings are larger. 

Chain stores sell 1714 per cent of the city’s mer- 
chandise, less than in any of the others except Syra- 
cuse. In Atlanta, the percentave of business done by 
chain stores is 30 per cent, in Denver 24 per cent, in 
Baltimore 22 per cent, and in Syracuse 14 ner cent. 

Census figures show that there are 1,327 whole- 
sale establishments in 5.373 retail stores. There are 
£33 chain stores and 4.400 independently owned stores. 
Average sales per establishment are nearlv £56.000, 
higher then in Atlanta, where the average is $47,000, 
Denver with $40.000, or Baltimore with $33.000. 

Averge sales in wholesale establishments are also 
much higher, being $800,000, as compared with $607,- 


Mi ORE than a billion dollars changes hands yearly 
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000 in Atlanta, $444,000 in Denver, and less than 
$400,000 in Baltimore and Syracuse. 


Department stores do 6 per cent of the total retail 
business, or less than in any other city. Sixteen per 
cent of total retail sales are made through department 
stores in Denver, while the percentages in Baltimore 
and Atlanta are 15 per cent and 10 per cent. In Syrez- 
cuse, department stores do 9 per cent of the total busi- 
ness. 


Less was paid out in the form of salaries and 
wages by Kansas City wholesale establishments than 
in the other cities. Not quite 4 cents out of every dol- 
lar received by Kansas City wholesalers was put into 
ccmpensation for employees, while nearly 6 cents were 
for salaries and wages in Denver and Baltimore, and 
slightly more in Syracuse. 


Similar surveys have been made in ten sills rep- 
resentative of different population and business activ- 
ity, and the results are now being compiled by the U. 8. 
Bureau of the Census. Kansas City was one of the first 
cities chosen for this experimental census of distribu- 
tion. 

Detailed reports have been issued by the National 
Chamber for five cities, including’ Kansas City report, 
which recently appeared. 

Co-operating with the Bureau of Census in the 
Kansas City canvass were the U. S. Chamber of Com- 
merce and Kansas City, Missouri, Chamber of Com- 
merce, The Kansas City Chamber contributed practical 
assistance, both in planning and in making the actual 
census. 

These surveys may lead to a national Census of 
Distribution, including the whole United States. Alvin 
E. Dodd, manager of the National Domestic Distribu- 
tion Department, which prepared the Kansas City re- 
port, asserts that “nothing is more necessary to orderly 
marketing than a knowledge of sales—buying ability 
as reflected in actual purchases.” 


WANTS PUMPKIN MACHINERY 


Bridgetown, Annapolis Co., Nova Scotia, Canada, 


Jannary 3rd, 1928. 
Dear Sirs: Will you kindly direct me to a firm or 
firms who make such equipment as a continuous press 
for pressing excess liquid from pumpkin pulp. Also 
re-exhausters, rotary washers and continuous steaming 
equipment, all for handling pumpkin. - Yours truly, 
E. G. HOOKER. 


EDGAR STILLEY LEAVING FOR THE ORIENT 


NE of the most popular among the “sales boys” 
O was Edgar Stilley, who some time ago repre- 
sented the Link Belt Company in the Philadelphia 
territory. Many in the industry will therefore learn 
with interest that he has returned to this company, 
after about five years in the auto business on his own 
account, and that he is now the special foreign repre- 
sentative of that big concern. 

Towards the end of January he will sail for the 
Hawaiian Islands, and from there go on to Japan, 
China, Philippines, the Malay States, and all these far 
Eastern countries, where he will look into business con- 


ditions, and among them the progress and extent of the 
canning industry. 
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THREE CANS CORN 
for a QUARTER 


HETHER we like it or not, the day of three-cans-for-a-quarter probably has come 
to stay. The market is a “price” market from now on. 


Every basic industry ultimately has found stabilization not merely in producing 
at low cost, or just in creating the highest quality attainable, but rather in that happy, in- 
dispensable combination of giving quality at a lower price. The Steel Industry and the rest 
found their levels there. The Automotive Industry is speedily attaining that goal. And 
the Canning Industry—your industry—mighty, ponderous, and so necessary in these 
times, literally is being swept from its feet in the relentless, inexorable operation of nat- 


ural and economic laws inevitably to its final and only resting place—quality at a low 
price! 


And of those that have trod other paths, who have survived all the battles of the 
arduous journey? Those who held on to antiquated equipment? No. Those who decided 
each year to get just one more year’s service out of the machines that had made money for 
them in the yesterdays, but under the yesterdays’ conditions? No. Those who traded-in 
cld, inferior equipment in exchange for new inferior equipment, less inferior, but never- 
theless inferior? Of course not. Those whose purchases were controlled by the size of the 
initial investment required? No. Those who just naturally grew big packing volume, 
or who tried consolidation without more? No, none of these. 


The solid constituent units of every stabilized industry are those who know that the 
best is always the cheapest; who demand the equipment that most nearly eliminates the 
human equation, that avoids waste of raw materials and that provides those economies and 
cuts the corners of otherwise mounting costs of labor, power, space and maintenance; in 
short, those who have armed themselves to produce quality at a low price. 


In Chicago, in the farthermost left-hand corner of the Machinery Hall, will be exhib- 
ited the mest revolutionary machine that has been offered corn canners in this genera- 
tion. It is the 1928 TUC HUSKER. Refined and perfected to a stage its builders never 
dreamed to be possible; automatic: substituting scientific accuracy for the faulty discre- 
tion of indifferent labor; saving for the can more corn than most packers ever thought 
was wasted, and enough to pay the entire husking cost, even over hand labor; saving much 
of labor, power and space, and in many other ways, 1928 TUC HUSKER is guaranteed 
by one of the dominant Manufacturers of the entire Canning Machinery Field. 


What road are you traveling? On that leading to quality at a low price through the 
invocation of more scientific methods? Or on the other one, which leads finally out of the 
picture through the present-day scheme of things—ot three cans for a quarter? 


THE UNITED COMPANY, 
Continental Trust Bldg., 
BALTIMORE, MARYLAND. 


an 
4 


18 


January 16, 1928 


The Program 


JANUARY 23-27, 1928 


2lst ANNUAL CONVENTION : 
National Canners 
National Food Brokers 
Canning Machinery & Supplies 
Associations. 


CHICAGO 


Headquarters and 
Machinery Show— 
Hotel Stevens 


TO THE CANNING INDUSTRY AND ITS FRIENDS 


hiOST cordial invitation is extended to you to attend the 

Twenty-first Annual Convention of the National Canners 

Association, the Canning Machinery and Supplies Associ- 
ation, and the National Food Brokers Association, to be held in 
Chicago, January 23-28, 1928. 


The program of meetings will include speakers of national 
reputation and experts in their particular lines. We hope that 
the subjects covered will be broad enough in their scope to 
arouse general interest and insure a large attendance. 


The problem of more effective distribution of its products 
is occupying the attention of the canning industry and the dis- 
tributing trade. As a basis for bringing about a better situa- 
tion in this respect, there is need that canners and distributors 
be more fully informed about conditions in their business, and 
that subject will be one of the dominant themes of the Con- 
vention. 


The General Session, Monday evening, January 23rd, will 
be a joint session with the National Wholesale Grocers Associa- 
tion, which is holding a mid-year Convention in Chicago 
at the same time. This was one of the features of our 
Convention last year, and its success has justified the hope that 
arrangements can be made to have joint sessions with one or 
more branches of the distributing trade at each future Con- 
vention. 


The Canning Machinery and Supplies Association will again 
be the hosts at entertainment features, and every effort will be 
made to provide for the comfort and pleasure of those attending 
the Convention. 


We earnestly invite you to attend and to do your part in 
making this Convention a one hundred per cent success. 


HARRY L. CANNON, President, 

National Canners Association. 
CHARLES P. GUELF, President, 

Canning Machinery and Supplies Assn. 
HARRY C. FAULKNER, President, 

National Food Brokers Association. 


REGISTRATION 


HE registration booth will be located on the mezzanine 

floor of the Stevens Hotel, and will be opened Sunday 

morning, January 22nd. Immediately on arrival, everyone 
attending the Convention should go to the booth and register. 


In addition to the permanent badges used by the Brokers 
and Machinery and Supplies Associations, a special identifica- 
tion button will be issued to the members of these two associa- 
tions at the time they register, and it is urged that all attend- 
ants from these two associations register and secure identifica- 
tion buttons as early after arrival as practicable. 


HEADQUARTERS HOTEL 


HE Stevens Hotel will be headquarters hotel at Chicago. 
All meetings will be held at this hotel. 


PROMPTNESS AT MEETINGS 


UT of courtesy to the officers and in order that the pro- 
O grams for the various meetings may be carried through 

within the time allotted to them, those attending the vari- 
ous sessions are earnestly urged to be prompt. The chairmen 
of sections plan to start their meetings at the time scheduled in 
the program, and it will be very helpful to them and contribute 
to the success of the Convention if all who desire to attend are 
on hand when the session starts. 


NATIONAL WHOLESALE GROCERS ASSOCIATION 
IN CONFERENCE 


HE National Wholesale Grocers Association is holding a 
mid-year conference for wholesale grocers during the week 
of the Chicago Convention. A feature of the program will 
be a joint open session for canners and wholesale grocers, which 
has been arranged for Monday evening, January 23rd, at 8 
o’clock, under the auspices of the National Canners Association 
and the National Wholesale Grocers Association. The program 
of the joint session will be found in this issue. 
The other meetings for wholesale grocers, including ses- 
sions on Tuesday and Wednesday, January 24th and 25th, will 
be held at the Congress Hotel, the wholesale grocers’ headquar- 
ters hotel. All wholesale grocers attending the Convention are 
cordially invited to locate at the Congress Hotel and to attend 
the meetings. 


MACHINERY EXHIBIT 


HE annual exhibit of the Canning Machinery and Supplies 

[ Association will be held at the Stevens Hotel, Monday, 

Tuesday, Wednesday and Thursday, from 1 to 6 P. M., and 

en Friday from 10 A. M. to 5 P. M. This exhibit will not be 

open mornings, except on Friday, and will be closed every 
evening. 


RAILROAD TRANSPORTATION 


EDUCED rates to members and dependent members of 

their families of a fare and a half for the round trip to 

Chicago for the Annual Convention the week of January 
~~ 1928, have been granted by all of the passenger associa- 
ions. 

To secure the benefit of these rates, identification certifi- 
cates must be presented to the ticket agent. Under the traffic 
regulations it is necessary, in order to use these certificates for 
the purchase of tickets at the reduced rates, that the applicant 
be a member of the National Canners Association, National 
Food Brokers Association, Canning Machinery and Supplies As- 
sociation, or National Wholesale Grocers Association, but this 
provision includes officers, stockholders, and dependent members 
of the families of each member, officer, or stockholder. 

Tickets for these reduced rates will be on sale by all pas- 
senger associations in the United States and Canada. 

Such tickets will be on sale in a greater part of the terri- 
tory from January 19th to 25th, inclusive, with a final return 
limit of February 2nd; in Oklahoma and Texas -(except El Paso) 
they will be on sale from January 18th to 24th, inclusive, with a 
final return limit of February 3rd; in El Paso, Texas, and ir 
New Mexico they will be on sale from January 18th to 24th, in- 
clusive, with a final return limit of 25 days from date of sale; 
in Colorado, Montana and Wyoming they will be on sale from 
January 18th to 24th, inclusive, with a final return limit of 22 
days from date of sale; in Utah they will be on sale from Jan- 
uary 17th to 28rd, inclusive, with a final return limit of 25 days 
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from date of sale; in Arizona and Idaho (Oregon Short Line) 
they will be on sale from January 15th to 21st, inclusive, with a 
final return limit of 25 days from date of sale; in British Co- 
lumbia, California, Idaho (except Oregon Short Line), Nevada, 
Oregon and Washington they will be on sale from January 15th 
ye ne inclusive, with a final return limit of 30 days from date 
of sale. 


Return tickets must be validated in Chicago before the be- 
ginning of the return journey, and passengers must travel the 
same route as coming, except that from stations in Arizona, 
California, Nevada, Oregon, Washington and British Columbia, 
the usual diverse routes west of Chicago, St. Louis, Memphis, 
Vicksburg and New Orleans will apply. 


CANNERS MEETINGS 


TWENTY-FIRST ANNUAL CONVENTION 
NATIONAL CANNERS ASSOCIATION 


MONDAY MORNING, JANUARY 23rd, 9.00 A. M. 
Board of Directors Meeting 
8th Street Theater, Adjoining Hotel. 
Harry L. Cannon, Bridgeville, Del., President, National Can- 
ners Association, presiding. 
10.30 A. M., Opening Session, 8th Street Theater, Adjoin- 
ing Hotel. 
Harry L. Cannon, Bridgeville, Del., President, National Can- 
ners Association, presiding. 
Music. 
Invocation: The Rev. John Timothy Stone, LL.D., Pastor 
of Fourth Presbyterian Church, Chicago. 
Appointment of Committees. 
Address: Ross McIntyre, Portland, Ore., President, National 
Chain Store Grocers Association. 
Address: H.C. Faulkner, New York, President, National Food 
Brokers Association. 
Address: J. H. McLaurin, Washington, D. C., President, Amer- 
ican Wholesale Grocers Association. 
Address: Charles P. Guelf, Cambridge, N. Y., President, Can- 
ning Machinery and Supplies Association. 


MONDAY AFTERNOON, JANUARY 23rd, 2.30 P. M. 
General Session - 


Eighth Street Theatre, Adjoining Stevens Hotel. 
Harry L. Cannon, Bridgeville, Del., President, National Can- 
ners Association, presiding. 
Announcements. 
Report of Committee on Nominations. 
Election of Officers. 

Address: “Study of Hand-to-Mouth Buying,” Dr. Leverett S. 
Lyon, Institute of Economics, Washington, D. C. 

Address: “Preliminary Survey of Distribution Research,” Dr. 
C. L. Alsberg, Director, Food Research Institute, Stanford 
University, Palo Alto, Calif. 

Address: ‘Canned Foods Campaign,” Royal F. Clark, Beaver 
Dam, Wis. 

Address: ‘Trade Conditions,’ Dr. Julius Klein, Chief, Bureau 
of Foreign and Domestic Commerce, U. S. Department of 
Commerce, Washington, D. C. 


MONDAY EVENING, JANUARY 23rd, 8.00 P. M. 
Joint Session 
National Wholesale Grocers Association, National 
Canners Association . 


Eighth Street Theatre, Adjoining Stevens Hotel 
Roy L. Davidson, Indianapolis, President, National Whole- 
sale Grocers Association, presiding. 

Address: Harry L. Cannon, Bridgeville, Del., President, Na- 
tional Canners Association. 

Address: Arthur P. Williams, New York City, Chairman, Can- 
ners Conference Committee, National Wholesale Grocers 
Association. 

Address: Miss Ruth Atwater, Director of Home Economics, 
National Canners Association, Washington, D. C. 

Address: R. S. Hollingshead, Canned Foods Specialist, Bureau 
of Foreign and Domestic Commerce, U. S. Department of 
Commerce, Washington, D. C. 

Address: John Coode. Nashville, Tenn., President, National As- 
sociation of Retail Grocers. 


THE CANNING TRADE 


19 


TUESDAY MORNING, JANUARY 24th, 9.30 A. M. 


Tomato and Tomato Products Section 
Highth Street Theatre, Adjoining Stevens Hotel 


John S. Souder, Greenfield, Ind., Chairman. 
Gage B. Rodman, Ogden, Utah, Secretary. 
Appointment of Nominating Committee. 
Chairman’s Report. 

Address: “Raw Stock Buying by United States Grades,” F. C. 
Gaylord, Specialist in Marketing, Purdue University, La- 
fayette, Ind. 

Address: “California Tomatoes,” C. E. Hume, San Francisco, 


Calif. 

Address: “Market Conditions,” W. Earle Withgott, President, 
Tri-State Packers Association, Easton, Md. 

Address: “Specifications for Incubator for Testing Canned 
Foods,” R. J. Thompson, National Canners Association Re- 
search Association Laboratories, Washington, D. C€. 

Discussion. ie 

Reports of Committees. 

Election of Officers. vA 


~ 


H. L. CANNON 
President 


TUESDAY MORNING, JANUARY 24th, 9.30 A. M. 
Joint Session 
Wax and Green Bean Section and Baked Bean Section 
South Ball Room, Stevens Hotel. 


John M. Prophet, Jr., Rochester, N. Y., and H. J. McDonald, 
Elyria, Ohio, Chairmen. 
J. R. Wheatly, Easton, Md., Secretary. 
Appointment of Nominating Committtees. 
Reports of Chairmen. 
Address: “Some New Problems of the Industry,” A. D. Rade- 
baugh, American Can Company, Baltimore, Md. 
Address: “The Bean Industry, Statistics and Better Growing 
of Beans,” Prof. J. F. Cox, Michigan State College of Agri- 
culture, East Lansing, Mich. 
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Address: “Verified Seed Service of the U. S. Department of 
Agriculture,” W. A. Wheeler, Department of Agriculture, 
Washington, D. C. 

Address: “The Mexican Beetle, Bean Diseases and Seed 
Sources,” C. G. Woodbury, National Canners Association, 
Washington, D. C. 

Discussion. 

Election of Officers. 


TUESDAY MORNING, JANUARY 24th, 9.30 A. M. 
Beet and Pumpkin Section 


Private Dining Room 1, Stevens Hotel. 

Charles H. Karch, Hartford, Wis., Chairman. 
George A. Burnham, Newark, N. Y., Vice-Chairman. 
John T. Kraemer, Templeton, Wis., Secretary. 
Appointment of Nominating Committee. 
Chairman’s Report. 

Address: “Elimination of No. 3 Can in Favor of No. 21% Can,” 
James Moore, Rochester, N. Y 

Address: “Simplification of Counts in Canned Beets,” 
A. Burnham, Newark, N. Y. 

Address: ‘Pumpkin and Squash Varieties,” Prof. A. T. Erwin, 
State College, Ames, Iowa. 

Address: “Desirability of Collecting Beet Statistics,” John T. 
Kraemer, Templeton, Wis. 

General Discussion. 

Election of Officers. 


George 


CHARLES P. GUELF 
President 


Canning Machinery & Supplies Association 
TUESDAY MORNING, JANUARY 24th, 9.30 A. M. 


Kraut Section 
West Ball Room, Stevens Hotel. 


Eugene Erdrich, Bellevue, Ohio, Chairman. 
Roy Irons, Clyde, Ohio, Secretary. 
Appointment of Nominating Committee. 
Chairman’s Report. 

Address: “What Kraut Means to Health and the Menu,” Miss 
Prudence Penny, Home Economics Editor, Chicago Herald- 
Examiner, Chicago, IIl. 

Address: “Some Thoughts on Distribution,” R. H. Rowe, Secre- 
Wholesale Grocers Association, Washing- 
ton, D. C. 

Address: “Economic Use of No. 2% Cans as Compared with 
No. 3 Cans,” Dr. T. W. Morgan, Continental Can Company, 
Syracuse, N. Y. 

Discussion. 

Election of Officers. 

This meeting will be followed by a meeting of the National 

Kraut Packers Association. 
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WEDNESDAY MORNING, JANUARY 25th 
Pea Section 
Eighth Street Theatre, Adjoining Stevens Hotel. 


Robert S. Thorne, Geneva, N. Y., Chairman. 
John G. M. Barnes, Kaysville, Utah, Secretary. 
Appointment of Nominating Committee. 
Chairman’s Report. 

Address: “What Consumers Demand,” Miss Dorothy B. Marsh, 
Good Housekeeping Institute, New York City. 

Address: “Sulfide Spoilage in Peas,’? E. J. Cameron, National 
ae Association Research Laboratories, Washington, 


Address: “Labeling of Canned Peas,” John P. Street, Secre- 
rani ‘<A of New York State Canners, Inc., Roches- 
er, 

Preliminary | Report: “Effect of Holding Shelled Peas on Qual- 
ity,” L. Gowen, National Canners Association Research 
Laboratories, Washington, D. C. 

Address: “Problem of Seed Stocks for Canners,’ Earl J. Ren- 
ard, Madison, Wis. 

Discussion. 

Election of Officers. 


WEDNESDAY MORNING, JANUARY 25th, 9.30 A. M. 
Meat Canners Meeting 
West Ball Room, Stevens Hotel. 


Dr. C. Robert Moulton, Chicago, presiding. 
Address: “Organization of the Meat Canners,” Dr. C. R. Moul- 
ton, Chicago. 


Address: “Membership Service of the National Canners Asso- 
ciation,” by a representative of the Association. 
Address: “Heat Penetration Studies and Their Application to 


Canned Meats,” Dr. W. D. Bigelow, National Canners Asso- 
ciation Research Laboratories, Washington, D. C. 
Discussion. 


THURSDAY MORNING, JANUARY 26th, 9.30 A. M. 
Corn Section 
Eighth Street Theatre, Adjoining Stevens Hotel 


John L. Baxter, Brunswick, Me., Chairman. 
C. E. Gregg, Vincennes, Ind., Secretary. 
Appointment of Nominating Committee. 
Chairman’s Report. 


Address: Naina and Demand,” E. F. Trego, Hoopeston, 
Tlinoi 
Address: “Grading Seed Corn for Size,” C. B. Sayre, Agricul- 


tural Experiment Station, Geneva, N. a, 

Address “Incubation and Spoilage Problem,” R. J. Thompson, 
National Canners Association Research Laboratories, Wash- 
ington, D. C. 

Address: ‘Study of Plant-Food Requirements; A Progress Re- 
port,” Walter Pressing, Norwalk, Ohio. 

Discussion. 

Election of Officers. 


THURSDAY MORNING, JANUARY 26th, 9.30 A. M. 
Fruit Section 
South Ball Room, Stevens Hotel. 


Harold K. Royal, Shelby, Mich., Chairman. 
C. E. Hume, San Francisco, Calif., Secretary. 
Appointment of Nominating Committee. 
Chairman’s Report. 

Address: “Consumer Wants,” Harold R. White, Vice-President, 
John Sexton & Company, Chicago, III. 

Address: “Cherry Packing Methods,” H. C. Schau, The Dunkley 
Company, Kalamazoo, Mich. 

Address: ‘Research Findings,” E. F. Kohman, National Can- 
ners Association Reasearch Laboratories, Washington, D. C. 

Address: “Uniform Fruit Receiving and California ‘Seconds’ 
Act,” Preston McKinney, Secretary, Canners League of Cal- 
ifornia, San Francisco, Calif. 

Address: “Northwest Problems,” E. M. Burns, Secretary, North- 
west Canners Association, Portland, Oreg. . 
Address: “Market Conditions,” G. H. Bradt, San Francisco, 
California. 

Discussion. 
Election of Officers. 


We 
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FRIDAY MORNING, JANUARY 27th, 9.30 A. M. 
General Session 


Eighth Street Theatre, Adjoining Stevens Hotel. 
Harry L. Cannon, Bridgeville, Del., President, presiding. 


Reports of Committees ; 
Finance—E. E. Chase, San Jose, Calif., Chairman. 
Conference—Royal F. Clark, Beaver Dam, Wis., Chairman. 
Resolutions—Elmer E. Chase, Jr., San Jose, Calif., Chairman. 
Scientific Research—Richard Dickinson, Eureka, IIl., Chairman. 
Canned Foods Campaign—Royal F. Clark, Beaver Dam, Wis., 
Chairman. 
Definitions and Standards—F. A. Stare, Columbus, Wis., Chair- 
man. 
Distribution Research—E. F. Trego, Hoopeston, IIl., Chairman. 
Tomato Imports—Carl Scudder, Windfall, Ind., Chairman. 
Adjustment—Norman J. Griffith, Utica, N. Y., Chairman. 
New Committees. 
Reports of Chairmen of Sections. 
Installation of Officers. 


Board of Directors Meeting 


This will immediately follow the General Session, and being 
the first meeting of the new Board of Directors, every director 
as well as all members of the Association are invited to attend. 


MACHINERY AND SUPPLIES 


Annual Meeting 
CANNING MACHINERY AND SUPPLIES ASSOCIATION 


WEDNESDAY MORNING, JANUARY 25th, 9.30 A. M. 
Stevens Hotel. 


/ 


H. C. -FAULKNER 
President 
National Food Brokers Association 


BROKERS MEETING 
PROGRAM 


TWENTY-FOURTH ANNUAL CONVENTION NATIONAL 
FOOD BROKERS ASSOCIATION 


MONDAY MORNING, JANUARY 23rd, 7.30 A. M. 
7.30 A. M. 


Breakfast Meeting of the Executive Committee 
Stevens Hotel. 
10.30 A. M., Annual Meeting, Board of Directors 
North Ball Room, Stevens Hotel 
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TUESDAY MORNING, JANUARY 24th, 9.30 A. M. 


Opening Session 
North Ball Room, Stevens Hotel. 
Call to Order. 


Roll Call and Minutes of Previous Meeting. 

9.35: Report of the President, Harry C. Faulkner, New York. 

9.50: Address, J. H. McLaurin, Washington, President, Amer- 
ican Wholesale Grocers Association. 

10.05: Address, Roy L. Davidson, Indianapolis, Ind., President, 
National Wholesale Grocers Association. 

10.20: Address, Ross McIntyre, Portland, Ore., President, Na- 
tional Chain Store Grocers Association. 

10.35: Address, H. K. Crippen, New York, President, American 
Grocery Specialty Manufacturers Association. 

10.50: Address, Charles P. Guelf, Cambridge, N. Y., President, 
Canning Machinery and Supplies Association. 

11.05: Address, H. L. Cannon, Bridgeville, Del., President, Na- 
tional Canners Association. 

11.20: Appointment of Convention Committees. 

11.25: Report of the Secretary. 

11.40: Report of the Treasurer. 

Announcements and general discussion. 

12.00: Adjournment. 


TUESDAY EVENING, JANUARY 24th, 6.30 P. M. 


The Brokers Convention Dinner 
Main Dining Room, Mezzanine Floor North, Stevens Hotel. 
President Harry C. Faulkner, presiding. 
Address: Hon. Edwin C. Morrow, of Washington. 
Address: Capt. Norman Allan Imrie, of New York. 


WEDNESDAY MORNING, JANUARY 25th, 9.30 A. M. 


Executive Session for Members Only 
North Ball Room, Stevens Hotel. 

9.30: Call to order and outline of program. 

General Discussion. 

10.00: Beginning at this hour there will be specific discussion 
of the leading and important topics of current interest to 
association brokers. Topic leaders will be selected from 
among the membership. Opportunity will be afforded each 
member to express himself. 

12.00: Adjournment. 


THURSDAY MORNING, JANUARY 26th, 9.30 A. M. 


Second Open Session 
North Ball Room, Stevens Hotel. 

9.30: Call to order. 

Further general discussion “for the good of the order.” 

Renorts of Standing Committees. 
10.45: Report of Special Development Committee. 
11.00: Report of the Resolutions Committee. 
11.30: Report of the Committee on Nominations. 

Election of Officers. 

Report of tellers on election of directors. 

Installation of officers and directors. 
12.00: Adjournment. 


THURSDAY AFTERNOON, JANUARY 26th, 2.00 P. M. 


North Ball Room, Stevens Hotel. 

2.00: Meeting of new officers with the new board of directors 
to organize and outline program of activities for 1928. 
Organization meeting of 1928 Executive Committee. 
Adjournment. 


ENTERTAINMENTS 


TUESDAY, JANUARY 24th, 12.15 P. M. 
Chicago Rotary Club Luncheon 
Sherman Hotel. 


Speakers: 
Harry L. Cannon, President, National Canners Association. 
H. W. Phelps, President, American Can Company. 

A Canned Foods Luncheon will be served. 


TUESDAY EVENING, JANUARY 24th, 6.30 P. M. 


The Brokers Convention Dinner 
Main Dining Room, Mezzanine Floor, Stevens Hotel. 


iy 
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WEDNESDAY EVENING, JANUARY 25th, 7.00 P. M. 
Annual Dinner Dance 
Main Dining Room, Stevens Hotel. 

Given under the auspices of the Canning Machinery and 
Supplies Association. Covers will be limited to five hundred. 
Tickets can be secured from the Committee. ; 

6.30 P. M., Anchor Cap and Closure Corporation Dinner 

Red Lacquer Room, Palmer House. 
THURSDAY EVENING, JANUARY 26th 
Theatre Party 
Tendered by the American Can Company. 
PICKLE PACKERS 


PROGRAM 


NATIONAL PICKLE PACKERS ASSOCIATION 


THIRTY-FIFTH ANNUAL CONVENTION 
Palmer House, Chicago. 


WEDNESDAY, JANUARY 25th 
Morning Session 
Calling of Roll. . 
Reading of Minutes of Previous Meeting. 
Address: President E. S. LaFrance. 
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Report of Secretary-Treasurer C. J. Sutphen. 
Reports of Standing Committees: 

Freight Rates—W. P. Reynolds. 

Seed Propagation—F. A. Brown. 

Advertising—C. M. Walters. 

Arbitration—L. W. Hathaway. 

Luncheon, 12.30 
Dining Room 10, Palmer House. 


WEDNESDAY, JANUARY 25th 
Afternoon Session 


Address: ‘Progress in Cucumber Seed Development,” Prof. 
George E. Starr, Michigan College of Agriculture, East 
Lansing, Mich. 

Address: “Crop Reports,” F. J. Blair, U. S. Department of 

Agriculture, Washington, D. C. 

Address: “Cultivation and Fertilization of Cucumber Patches,” 
Dr. De Loach, Director, Agricultural Research Bureau, Ar- 
mour Fertilizer Works. 

General Discussion: 

Cucumber Acreage, Season of 1928. 
Charging for Cucumber Seed. 
Stocks on Hand. 
Changing Marketing Conditions. 
Address: “Proposed Changes in Freight Rates,” L. E. Whitney. 


Among The Exhibitors in the Great Halls 


Some of the machinery and supplies you will find in The Big Show. 


an elaborate setting for their annual exhibit as is 

atlorded this year in the handsome display rooms 
of the Stevens Hotel. With the Convention housed in 
the same building, the canners will be constant vis- 
itors in the hallways and lounging rooms of this great 
hotel, right adjoining the halls where the Canning Ma- 
chinery and Supply Association will put on its annual 
big show. Of course, these exhibitions will be closed 
during the morning sessions of the Convention, but 
there can be no excuse offered this year for the crowd 
not being present in the exhibits during their allotted 
hours of opening. 

They have divided the exhibits into machinery 
which is all placed in one hall, called “Exhibition Hall,” 
and generally spoken of as on the ground floor. The 
supplies of all kinds are just above this on the next 
floor in the Grand Ball Room and Foyer. 

On the opposite page we give a list of all these 
exhibitors, with the number of their booths, and we 
would submit charts showing the locations, as we have 
done many years in the past, but apparently little at- 
tention is ever paid to these plats of the Hall by con- 
ventionites. 

There will be many new machines exhibited, all 
with the idea of saving costs in production, and all of 
these will be running that the visitor may see the ex- 
act work they do. Canning machinery as today used, 
and that used in the alllied industries in making cans, 
etc., has reached a point of perfection which entitles 
it to favorable comparison with the finest develop- 
ments of any other industry in the country. The 
crudeness which characterized the early machines in 
this industry has given place to fine attractive appear- 
ance, and the noisy bumping operation to smooth run- 
ning, high-speed efficiency. We of the industry who are 
accustomed to seeing these fine machines, and have 
lived with them through their development, do not fully 
appreciate this wonderful advancement; but visitors 
from the outside stand in wonderment at the marvelous 
yerformance of any number of these mechanical slaves. 
There is a lesson here which every canner, every broker 


] T is not often machinery and supply men have such 


and every handler of canned foods should avail himself 
of in seeing and understanding the part machinery is 
now playing in the production of this great food prod- 
uct. All of these exhibitors have experienced demon- 
strators who will gladly make plain the work these 
machines do. Time is too short for any man to grasp 
all the wonders which this big show will afford, but 
no conventionite should fail to make the most of his op- 
portunity, and in the name of each exhibitor we can 
promise all of them a hearty welcome. 


American Can Company 


JU will find a warm welcome and every convenience wait- 
y ing for you in the handsomely appointed booth occupied by 

the American Can Co., and presided over by President 
Phelps and his many assistants. What need to say more than 
that this great Company is one of the best entertainers in any 
commercial field in the country. Yet this only reflects the ser- 
vice rendered in cans, machines and care of their customers 
everywhere. 

On Thursday evening they will take the entire Convention 
as their guest to a Theatre party. And they are not small in 
this, extending their courtesy to all and not merely to canners 
who may be or might become customers. 


Ams Machine Company 


HE Max Ams Machine Co., whose booth will be found in 

Exhibition Hall at Nos. 68 and 69, are keenly awake to 

the present day necessity of reduced costs in manufactur- 
ing. Writing us recently, they summarized this condition in 
these words: 

“Wages seem to be pretty well stabilized, not much oppor- 
tunity for cutting down there. Material prices may vary some, 
one way or another, through the year, but any change in mate- 
rial costs will affect all manufacturers alike. 

“The big chance for saving is in machinery and methods. 
Automatic labor-saving machinery in place of antiquated hand- 
feed or semi-automatic machines, together with modern, efficien' 
methods will do more towards cutting your costs than any 
skimping and saving you do in other departments.” They the: 
go on to say that Ams engineers are alive to every present- 
day possibility in the way of efficiency and cost reduction 1! 
this field. They are familiar with every worth-while moder: 
device and practice in method of handling, and they add tha’ 
Ams Automatic machines are at the head of their class in ca 
making. 
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MACHINERY HALL 


( Exhibition Hall ) 
Exhibitor 


Adriance Machcine Works 
Aluminum Company of America 
Ams, Max Machine Company 
Anchor Cap and Closure Corp. 
Anderson-Barngrover Mfg. Co. 
Angelus Sanitary Can Mch. Co. 
Anstince, Josiah & Co., Inc. 
Ayars Machine Company 

Apex Stamping Company 


Berlin-Chapman Company 
Bliss, E. W. Company 
Boston Wire Stitcher Co. 
Brown Boggs Company 


Cameron, The Can Machinery Co. 
Chain Belt Company 
Chisholm-Ryder Company 

Connell & Dengler Machine Co. 
Coons Mfg. Co. 

Crown Cork and Seal Co. 


Dewey & Almy Chemical Co. 
Diamond Chain and Mfg. Co. 
Dunkley Company 


Economic Machinery Co. 
Elgin Mfg. Co. 
Ermold, Edward Co. 


Ferrell, A. T. & Co. 
Filler, The Machine Company 


Glascote Co., The 


Hamachek, Frank Machine Co. 
Hansen Canning Machinery Corp. 
Hazel Atlas Glass Co. 

Horix Mfg. Co. 

Huntley Mfg. Co. 

Ideal Stitcher and Mfg. Co. 
International Nickel Co. 

Karl Kiefer Machine Co. 

Knapp, The Fred H. Co. 


Lansenkemp, F. H. Co. 
Link Belt Co. 


Lowell Fruit and Vegetable Machine Co. 


Morral Bros. 
Morrison, J. L. Co., Inc. 
McDonald Machine Co. 


National Labeling Machine Co. 
National Seal Company 


O. and J. Machine Company 


Pfaudler, The Company 
Phoenix-Hermetic Co. 


Randall’s S. O. Son 

Reeves Pulley Company 

Robins, A. K. & Co. 

Seattle Astoria Iron Works 
Schmidt, F. W. Pea Harvester Co. 
Sheboygan Machine Co. 
Sinclair-Scott Co. 

Sprague-Sells Corporation 

Souder Mfg. Co. 

Standard Sealing Equipment Corp. 
United, The Company 

U. S. Bottlers Machinery Co. 
Vacuum Seal Co., Inc. 

Veri-Best Box Sealer Co. 
Westminster Machine Works 
Wheeling Can Company 

White Cap Company 

Williams Sealing Corp. 
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Directory of Exhibitors 


Space No. 


18,19 

28, 29, 44, 45 
113 
103 


81, 83 
99 
118, 121 
128 


4 
100, 102 
84, 86 

92 

5 
32, 33 
2 


7 
87, 89 


114 
35, 36 


58 

30, 31, 42, 43 
17 

50, 51 


104-106 
12,13 


90, 91 
125, 126 


SUPPLY HALL 


( Grand Ball Room ) 
Exhibitor 


Allen, John H. Seed Co. 

American Can Company 

American Metal Cap Co. 
American-Schaeffer-Budenberg Corp. 
Arabol Mfg. Co. 


Barnard, W. W. Co. 
Bolgiano, The J. Seed Co. 
Brotherton-Kirk Seed Co. 


Calvert Lithographic Co. 
Clark, Everett B. Seed Co. 
Canning Age 

Canning Trade 

Closure Service Corp. 
Colonial Salt Co. 
Continental Can Co. 


Diamond Crystal Salt Co. 


Ferry, D. M. & Co. 
Findley, F. G. Co. 


Gallatin Valley Seed Co. 
Gamse, H. & Bro. 


Heekin Can Co., 
Hogg & Lytle, Ltd. 
Hummel & Downing Co. 


Illinois Glass Co. 


Karle Lithographic Co. 
Keeney, N. B. & Son 
Kieckhefer Container Corp. 
Kittredge, R. J. & Co. 
Landreth, D. Seed Co. 


Metal Package Corp. of N. Y. 
Michigan Lithographing Co. 
Mid-West Box Co. 

Morton Salt Co. 

McGill Colortype Co. 


Nivison-Weiskopf Co. 


Oakite Products Company 
Owens Bottle Co. 


Paragon Can and Cap Co., Ine. 
Paver, The J. M. Co. 

Phillips Can Co. 

Pinger, A. W. Co. 

Planters Mfg. Co. 


Ranco Pure Seed Co. 
Rice, Jerome B. Seed Co. 
Rogers Bros. Seed Co. 


Scott, The Viner Co. 
Simpson & Doeller Co. 
Southern Can Co. 
Spokane Seed Co. 
Stecher Lithographic Co. 


Tagliabue, C. J. Mfg. Co. 
Taylor Instrument Cos. 
Turner Brothers Co. 


Tygart Valley Glass Co. 


U. S. Printing and Lithographing Co. 
U. S. Can Company 


Warner, Lansing B., Inc. 
Western Paste and Gum Co. 
Woodruff, F. H. & Son 
Woodruff, S. D. & Son 
Worcester Salt Co. 


23 


52, 53 37 
54, 57 92-98 
68, 69 46-48 = 
74, 77 75 
15 51 
129 
127 16 
91 
| 
9 
63 
17 
79-83 
67 
6 
15 
18 
11 Sa 
16 ie 
23 
‘ 68 
54 
37 
45 
|| 20, 21 
48 28 
66, 67 
93, 95 77 
63, 65 
25 64, 65 
122 26 iw 
59, 60 12 
56 : 
: g 
108, 109 
16 
‘86 
il 57, 58 5 
37-41 7 
24 40 ‘ 
22 
116, 117 84 
1, 2, 3, 130, 131 35, 36 ne 
23 32 : 
88 = 
33, 34 
26 61, 62, 69, 70 3 
23 10 
6 49 5 
30 
50 
43 
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These are the machines you are invited to inspect as inti- 
mately as you care and test their operation to the fullest. You 
should not leave the Convention without seeing what these ma- 
chines can do. 


Movies at No. 15 Exhibition Hall 


HE Anderson-Barngrover Manufacturing Co., whose home 
I office is San Jose, Calif., will not show any canning ma- 
chinery this year. They are running a continuous moving 
picture show and will show new films which have never been 
shown at any previous Convention. These movie shows are 
always highly appreciated by canners, because they can, by this 
means, see the actual operations in the canneries and thus ob- 
serve the machines under stress of service. 


“SAM” G. GORSLINE 


A new film has been made of Peach Canning, including the 
use of a mechanical Peach Pitter. There is also a new film 
showing the canning of Tomatoes and an attempt has been made, 
they claim, to show the best manufacturing methods in Tomato 
canning. These pictures were taken in various plants through- 
out the country, some in California and others in Indiana. 

You will be welcomed and will find at this booth H. C. Ran- 
dall, of the Baltimore office; S. G. Gorsline, of the Chicago office; 
Joseph Bucher, Manager of the Milk Sterilizing Department, and 
Mr. F. L. Burrill, General Manager of the Company from San 
Jose. 


The Associated Seed Growers, Incorporated 


HE industry was much interested in the recent announce- 
ment of the consolidation of three of the large and well- 
known seed growers of the country: Everett B. Clark Seed 

Co., John H. Allen Seed Co. and N. B. Keeney & Son, into what 
is now termed the Associated Seed Growers, Inc., with head 
office at New Haven, Ct. This combination, as explained, is for 
the benefit of th numerous customers of these houses to the end 
that they may have an improved seed supply of the highest type. 
All the prominent officers of these combined Companies will 

be on hand to greet their many friends, and it is probably su- 
perfiuous on our part to assure all that a welcome awaits them 


and that they will be glad to talk over the new condition to all 
who call. 


The Atlantic and Pacific to Greet You 


OU will notice in this issue that the Great Atlantic and 
Pacific Tea Co. extend to all interested parties a hearty 
invitation to call on them at the Convention, as they are 

anxious to meet you and to know you. As the leading Chain 
Store buyers, and, therefore, one of the greatest buyers in the 
country, canners ought to readily respond to this invitation. and 
we can imagine that their representatives in the Stevens Hotel 
will be kept busy every minute of the week. 


An Interesting Tomato Machinery Exhibit 


OIMATO canners at least will find that the Ayars Machine 
Co., of Salem. N. J.. have installed a wonderfully interest- 
ing exhibit. This is quite well shown in their two-page 
advertisement in this issue, and really needs no further com- 
ment from us, except te urge you to examine and become ac- 
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quinted with this most up-to-date method of handling Tomatoes, 
se as to produce:-a quality pack. 

They will have numerous assistants and be perfectly willing 
tu. explain each detail to all interested parties. Call at their 


CHARLE H. AYARS 


booth in Exhibition Hall, and become acquainted with this ad- 
vanced step in canning methods. As usual, they will have a full, 
line of their famous Fillers and other canning machinery. 


Berlin-Chapman Company 


HE Berlin-Chapman Co., of Berlin, Wisconsin, have built 

] their canning machinery business to a point where they 

can produce whole factories for any article canned or any 

particular part of such a line. So you need not hesitate to take 

your troubles to them and you will find that they can build you 
the machine you need, and in splendid, up-to-date fashion. 

Mr. Frank Chapman and his assistants will welcome any 
questions and gladly give you any figures on anything you may 
need, either in the way of new machinery or replacements. They 
will be found in Booths 18 and 19 in Exhibition Hall. 


Bliss Can-Making Machinery 


HE E. W. BLISS CO., of Brooklyn, N. Y., invariably pre- 

sents the Convention with some very interesting can mak- 

ing and can sealing machinery. They have not become 
world-famous for their metal-working machinery without good 
cause, and the fact that an hermetically sealed can calls for the 
finest in their production, assures you that you will find a 
smoothly working, efficient machine offered you in their exhibit. 
Call and inspect them in Exhibition Hall at Booths 28 to 45. 


Cameron Keeps Open House 


HE Cameron Can Machinery Co., of Chicago, IIl., is taking 

I advantage of the fact that the Convention this year is lo- 

cated in their home city. They will have a large number 

of machines in full operation at their plant, and the public is 

invited to visit them and see more than is possible to exhibit at 
the Stevens Hotel. 


One of their automatic lines shown at their establishment 
will be an outfit for producing coffee cans at a speed of 125 per 
minute. This can is necked in so that the cylindrical surface is 
perfectly smooth after the cover is in place. This makes a 


splendid can for labeling, and it does away with the sifting of 
ground coffee out of the cover. 


: 
4 
‘ 
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your goods 


Convention time is here—and the Canners foregather to find out what’s new : 
in the field and to’ discuss the various phases of Scientific Canning. : 


Just as modern canning is a science, the designing and manufacturing of Corrugated Boxes to meet 
present day needs and economies is a specialist’s job. “The modern day Canner is not satisfied to place 
his corrugated box requirements in the hands of any factory. He insists on a box which will embody 
all the vital factors necessary to meet traffic regulations, interestate shipping rules and above all... a 
package which will deliver his merchandise to the customer in the same condition as it was when it left 
his plant. 

Just as scientific canning has made dividends for the stock-holders of your company. . . so has the ap- 
plication of scientific methods to Box Making lowered the cost of shipping containers. 

Don’t be satisfied that you have the best box and the best price... . 


Find out what Gibraltar can do for you. 


GIBRALTAR CORRUGATED PAPER CO,., Inc. 


Bergen Turnpike & 36th St., NORTH BERGEN, N. J. 


GIBRALTAR 


FOR STRENGTH 


\ 
| | 
> 
‘ 
; — — 
j 
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The Cameron exhibit will also include Doubleseamers and 
Lockseamers making various types of square, oblong oil or var- 
nish cans. They will also show Headers, Water Testers, as well 
as Automatic Presses and other machines, too numerous to 
mention. 

They will have a booth at the Stevens Hotel, as in previous 
years, and will show the Rotary Doubleseamer, which they con- 
struct in two different sizes. The rotary principle has, in recent 
years, largely increased the doubleseaming output on one ma- 
chine. It has attracted considerable interest at recent shows. 

The exhibit at the Hotel will also include their Automatic 
Press with Curler, as well as the popular Threading Machine 
with Hopper Feed, and Square Can Doubleseamers. 

Anyone interested in can making will do well to visit the 
Cameron Booth, 81-83 in Exhibition Hall, and arrange for trans- 
portation to their factory. 


The Chisholm-Ryder Viner 


NE of the very neat little working model machines pre- 
O pared to meet the requirements of the restricted space in 
the Stevens Hotel, Exhibition Hall, is that of the Viner 
made by the Chisholm-Ryder Co., of Niagara Falls, N. Y. This 
little model in itself is worth a visit to see, as it is complete in 
every detail, showing the latest improvements made to this up- 


S. M. RYDER 


to-date Viner, and demonstrating just what the machine can do 
as well as would the full-sized Viner. The Messrs. Ryder, 
father and son, and Mr. Chisholm, will be glad to see you and 
to assure you on any points you may now have in mind. Call on 
them at Booths 118-121. 


~The Continental Can Company 


and most attractive booths in the Hall and extends a warm 

welcome to all its regular patrons, and any prospective 
ones and the public generally, to avail itself of these facilities. 
The Continental Can Co. “boys” are all good fellows, and this 
year will be headed by the new President—Mr. C. C. Conway— 
who is rapidly winning his way into the personal favor of the 
entire industry. The Continental Can Co. seems to be growing 
daily in importance and every year adds more contented cus- 
tomers to its long list. 

You need not hesitate to call there, because you will find a 
warm welcome and your local representative on hand to greet 


you. 
A Bottle Labeling Exhibit 


ie Continental Can Co. will maintain one of the largest 


HE Edward Ermold Co., of New York City, makers of the 
famous Ermold Labeling Machine, will have something 
new to show you this year in the way of rapid, neat label- 
ing for bottles and odd-shape packages. Mr. Watson A. Guthrie 
manages every year to show his visitors something new and 
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invariably has a most attractive booth. Your visit to the Con- 
vention would not be complete without taking in this exhibit 


WATSON A. GUTHRIE 


2nd seeing what really marvelous work these labeling machines 
are capable of. You will find this exhibit at Booths 87-89. 


Gallatin Valley Seeds 


HEN the great West began producing Seeds for canners 
W there were those who thought that it was a rather far- 

fetched idea. Now the world is looking towards the far 
West for its reliable and disease-free Seeds. The Gallatin 
Valley Seed Co., of Bozeman, Montana, will have a neatly ap- 
pointed booth (No. 5) in the big Banquet Hall, where they will 
be glad to show visiting canners the kind of Seeds grown in 
their famous Valley. They claim quality Seed Peas and they de- 
liver what they claim. You will find their representatives ready 
and willing to welcome you, and you should call on them. 


H. Gamse & Brother, Inc. 


R. HERMAN GAMSE, president of H. Gamse & Brother, 
Inc., Baltimore, has always offered free services to any 
canner who wanted expert advice on the building of a 
proper label for his products. And every year more and more 
avail themselves of this offer. Chicago will probably see a 
record in this way, but he will welcome you and will have plenty 
of assistants to’ give you all the time necessary. 
His long experience is invaluable, and as this is one of the 
uppermost questions of the day, you should avail yourself of 
this opportunity. Their booth number is 15, in Banquet Hall. 


Hansen’s Handsome Canning Machinery 


Ts: Hansen Canning Machinery Corporation, whose home 
is Cedarburg, Wis., will show you a line of canning ma- 
chinery as attractive as one could wish, and whose record 
is all any canner could ask. The machinery is not only well and 
substantially made, but attractively built, and that is a factor 
in today’s modern food factory not to be overlooked. They are 
famous for their Fillers of almost every kind, for their Beet 
machinery, for their Kraut filling machine and last, and by no 
means least, for one of the best Can Cleaning machines yet 
devised. 

Call at their booth, No. 17, Exhibition Hall, and examine 
these up-to-date and efficient machines. 


Up-to-Date Bottle Filling Machinery 


AKERS of ketchup and other condiments will find a very 
IM interesting exhibit at the booth of the Horix Manufac- 

turing Co., in Exhibition Hall. This is not a new concern, 
but merely a new name, and you may recognize it when we tell 
you that their former name was the Haller Mfg. Co. They 
have recently changed to this new name, and are now located 
at Corliss Station, Pittsburgh, making the famous Bottle Filling 
Machinery. One thoroughly automatic machine fills bottles, 
cans, jugs, etc., accurately and more rapidly than one would be- 
lieve, and works in almost a human-like way, checking itself in 
case of shortage of supply or a broken container. Take time to 
see this machine work and you will see one of the marvels of 
modern machinery. 
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Ermold Labelers 


| 
| 


AT CHICAGO -- BOOTHS Nos. 87-88-89 


See the last word in labeling machine efficiency, 
“in operation”. Sturdy, rigid construction, 
perfectly balanced, absolutely smooth operation. 


EDWARD ERMOLD COMPANY 


World’s Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Sts. 


NEW YORK, N. Y. 


AGENTS, WESTERN HEMISPHERE: EASTERN HEMISPHERE: 
Canada: Freyseng Cork Co., Ltd., Toronto and Montreal British Isles: Matthews Wylie & Co., London & Glasgow 
Cuba: Jos. Farnas, Havana Germany, Russia & Poland: WHugo Hensler, Berlin 
Mexico: Felix Bezaury, Jr. Mexico City, France, Belgium Spain and Italy: R. J. Lecomte, Paris _ 
Argentine: Societe “Fides” Anonima, Buenos Aires Denmark Norway and Sweden: Anton Peterson & Henius, 
Copenhagen 
Brazil: | Sander & Deutschmann, Rio de Janeiro Holland: N. V. Duyvene De Wit’s Handelsvereeniging, 
Amsterdam. 
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A Research Organization for the Benefit of Canners 


and Oaland, Calif., are well-known as manufacturers of 
Gold Seal and Dewalco can sealing compounds, soldering 
fluxes and labeling adhesives, but it is, perhaps, not generally 
known that they maintain large, well-equipped laboratories (in- 
cluding control laboratory, photo-micrographic and bacteriolog- 
ical laboratory, experimental machine laboratory, machine test- 
ing laboratory and chemical research laboratory), with a trained 
staff of seventeen constantly working to advance the canning 
industry. Particular attention has been paid to the adhesive 
field and problems of all sorts have been brought to them. One 
of the most unusual came from an undertaker who required a 
special adhesive to give him more artistic results. Although 
Dewey and Almy Chemical Company have no “dead ones” in 
their organization on whom to experiment, and although this is 
quite out of their line, it is worth noting that they were able to 
offer helpful suggestions. 
They extend a cordial invitation to all their friends at the 
Convention to visit their exhibit, Booths 84-86, in “Exhibition 
Hall.” 


D EWEY and Almy Chemical Company, of Cambridge, Mass., 


The Big Huntley Exhibit 


NE of the points of special interest to the canner visiting 
O the 1928 Convention will be the exhibit of the Huntley 

Mfg. Co. They will occupy Booths 12 and 13 in Exhibition 
Hall, with a floor space of 780 square feet, and while this space 
is restricted and less than they could use to advantage, yet it 
gives them an opportunity to show some machines of special 
interest. 

In the Pea line, they will, as usual, show one model of their 
Blanchers. This machine is thoroughly well known and, there- 
fore, much detail is unnecessary. 

One of the No. 5 Monitor Pea Recleaners will also be shown. 
This machine is rapidly gaining in favor, performing work that 
in the past has usually been done by hand at great expense. 
The removal of splits and skins from the Peas is very necessary 
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and the Monitor Recleaner was designed and developed as a 
means of saving the canner considerable expense in the opera- 
tion, and at the same time give him a better quality pack. 

One of the new machines in this exhibit is the Monitor Uni- 
versal Pea Washer—1928 model. To those familiar with the 
former model, many improvements will be noticed. The form 
of the Skimmer used for removing all floating refuse is entirely 
different. The water wheel type of skimmer, formerly used, 
fermed a counter current in the water, which kept the refuse 
just out of reach and allowed it to build up and accumulate in 
the water. The new Skimmer overcomes all this and removes 


everything without creating a current in the water. Come and 
see this new machine. 


The Company is showing a special size of String Bean 
Cutter. It is similar in design to the standard model, but is 
designed for larger capacity, a feature which will meet a wel- 
come from the large packers of String Beans. 

One of the 1928 model all-metal Monitor Pickling Tables 
is also shown. This has the new form of refuse pockets, there 
being an individual removable pocket for each operator. These 
can be placed to suit the convenience of the operator. 


The Cherry machines complete the exhibit. The Jumbo 
Pitter is shown, now built with a double cam used to operate 
the stripping bar, displacing the springs which in the past 
caused trouble through breakage. 

The Monitor Cherry Washer, 1928 form, is shown. This 
machine has been developed to a point where its users say it is 
the best thing they ever used for the purpose. No injury to the 
Cherry is possible, yet thorough washing is accomplished. The 
machine automatically removes the Cherry from the water, 
draining away all water and means are provided for removing 
the refuse taken out by the washer, as required. It floats out 
wormy stock as well. 


The Huntley Mfg. Co. cordially invites all visitors to drop 
in often, whether thinking machinery or not. A large coat rack 
is at the service of any one who wants to check his coat safely 
while in the hall. After you have locked the coat safely in the 


rack, take the key with you. It cannot be removed without the 
key, insuring safety for the coat, 


DEWEY and ALMY CHEMICAL COMPANY, CAMBRIDGE, MASS. 
A Section of the Main Research Laboratory. 
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Millions of 
cases every year | 


Convincing testimony 
that American women 
buy the canned food 
quality they want— 
the canned food 
brand they know / 


Your Cooking Problems Solved 
by use of these appliances. 


Actual tests show 


The Kook-More Koil 
AN N AMP 95% efficient 


Copper Steam Jacket Kettles 


Indiana Pulpers Pulp Pumps 
Improved Brush Finishers Enameled & Cypress Tanks 
Indiana Paddle Finishers Steam Traps 
Indiana Chili Sauce Machines Steel Stools 
Indiana No. 10 Fillers Enameled Pails 
Indiana Grading Tables Enameled Pipe 
Indiana Corn Shakers Peeling Knives 
Indiana Continuous Pumpkin Fire Pots 

Wilters Open & Closed Retorts 


COIL IN TANK 
‘‘Meet us at the Chicago Show and take advantage of the conveniences offered at Booth No. 14.’’ 


<> 
BRAND 
| QUALITY S 
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You will find at the exhibit Mr. W. M. Buchholtz, President 
of the Company; Mr. W. A. Chapman, Vice-President; Mr. A. D. 
McPherson, Illinois-Wisconsin representative, and Mr. W. B. 
Sutton, Ohio-Indiana representative, any one of whom will give 
you a cordial welcome. 


The Hamachek Exhibit 


HE Frank Hamachek Machine Co., Kewaunee, Wis., will 
make their exhibit in spaces 12 and 13 in Exhibition Hall. 
There they will have one of their famous Viners in opera- 
tion at normal speed. This machine has been especially pre- 
pared on a smaller scale for this exhibit. One of the interesting 
things here is to watch the working of their ideal Chain Ad- 


\ 


FRANK HAMACHEK, Jr. 


juster, and any canner will find it profitable to learn what can 
be done with this little instrument in connecting chain drives. 
This tool takes up the slack and stretch on detachable chain and 
brings the chain back to the proper length, so that it will again 
fit the pitch line of the sprockets. The booth will be decorated 
with many photographs and pictures of installations they have 
made and a hearty welcome will be extended all callers by Frank 
Hamachek, Senior; Junior, and Albert, who will be helped by 
Harry N. Howeth and E. W. Classon. 


Heekin Cans 


HE Heekin Can Co., at Cincinnati, Ohio, has been making 
| cans of every size and description for many years. They 
realize the importance of a steady can supply and users 
of their cans cheerfully testify to their ability to take care of 
contracts entrusted to them. Their cans are spoken of as good 
cans, and that is what the canner wants. 
Call at their booth, No. 18, Banquet Hall, and learn more 
about this reliable can supply house. 


The Preservers’ Supply House 


ARL KIEFER MACHINE CO., at Cincinnati, Ohio, make a 

line of preserving machinery used by most preservers, and 

they hold the appreciation of all of them. Their filling 
machines for all sorts of products do wonderful work, and they 
can supply Filters, Bottle Rinsers, Bottle Fillers and such other 
machinery as help the condiment makers produce an improved 
article at a reduced cost. They will have an attractive booth, 
Nos. 93-95, in Exhibition Hall, and we would advise you to take 
in this exhibit and see how neatly, accurately and rapidly these 
machines do work that has always been a difficult matter for you 
to handle. Popular Ernest E. Finch is in charge. 
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Kittredge Labels 


HE heading almost tells the story, for Kittredge is famous 
i as a maker of fine labels, and one who does not take a 
contract he cannot fulfill. Years of experience, and 
through all sorts of trials, they have served their customers in 
a manner which invariably elicits high praise from those cus- 
tomers. If you are looking for dependable service and fine qual- 
ity labels at the right price, call at the booth of R. J. Kittredge 
& Co., in Banquet Hall, No. 37, and they will show you plenty 
of samples, and you will be welcomed whether you leave your 
orders or not. 


The Knapp Line 


HE Fred H. Knapp Corp. will again exhibit, as has been its 

I custom over a number of years, a complete line of Labeling 

and Boxing Machines. The refinements in Knapp Labeling 

Machines have brought them to a point of highest efficiency and 

their use is becoming general, not only in this country, but in 
every country of the world. 

Their Motor Driven Boxer, which was exhibited at the At- 
lantic City Convention for the first time, met with instantaneous 
success and the sales during the year have proved that the ap- 
plication of power to a Boxing Machine is a practical idea and 
merits the belief that the machine will eventually displace all 
hand-power boxers. 

Mr. H. G. Turner, President, will be in charge of the exhibit, 
and Mr. C. W. Blackstone and Mr. F. P. Lonsdale, of their 
Chicago office, and Mr. G. P. Schaefer, of the Ridgewood oflfice, 
also will be on hand to welcome visitors at the booth and to 
demonstrate the machines. 


Copper Kettles and Supplies 


HE FRANK H. LANGSENKAMP CO., at Indianapolis, 

[ are making an appeal to canners, preservers and condi- 
ment makers of every kind, and it will be an appeal that 

will hold the attention of each visitor. The Langsenkamp line 
of kettles of all kinds, for the preserving and condiment indus- 
try, are attractive in appearance and most efficient in service. 
They are well made and look the part. The copper coils this 
house produces are used all over the country, and they have 


NX 


FRANK H. LANGSENKAMP 


special machines for almost every special purpose. This lire 
includes machinery for the original preparation from the ra‘’ 
product on up through to what are known as finishers. They 
will all be on exhibition and there will be plenty of demonstr:- 
tors to answer all questions or make any explanation aske:. 
Frank H. Langsenkamp will be present with a large corps ©! 
ate. You will find him located in Booth 14 in Exhibition 
all. 
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Container Sealing Gum 


(for machine or hand sealing of fibre cases) 


Gold Seal Tin Paste 


(for patch labeling by hand) 
Prepared Lap Paste 
Pick-up Gum 


Are Shipped in 
Air Tight Five Gallon 


Steel Containers 


Assured Uniformity 


No Waste 


1928 CONVENTION - BOOTHS 84 - 86 


Dewey Almy Chemical Co. 


Cambridge, Mass. Oakland, Calif. 


STOCKS ALSO CARRIED BY 
Balfour, Guthrie & Co. 


A. K. Robins & Co., Inc. 
Seattle, Wash. 


Baltimore, Md. 


= 
DEWALCO 
| 


32 


The Oldest Seed House in America 


HE D. Landreth Seed Co., of Bristol, Pa., have a claim 
| over all other Seed houses of more extensive experience, 
because they have been longer at the job as commercial 
seedsmen. They rightfully say that they could not have lived 
the 144 years they boast, unless they had proved satisfactory 
in the Seeds they sell and the service they render. All this 
vast experience is at your disposal, and we suggest that you call 
at their booth in Banquet Hall, No. 45, where you will find the 
heads of this firm and their able assistants, who will gladly 
welcome you. 


Mitchell’s Shoepeg Corn 


O. MITCHELL & BROTHER, Perryman, Md., have long 
been famous for the splendid Shoepeg Corn they pack. 
This year they call distributors’ attention to this excel- 
lent article in a unique way, and we miss our guess if corn can- 
ners as well as buyers are not greatly interested in their propo- 
sition and besiege them at the Convention to see and taste this 
improved product. It has always been our individual opinion 
that all Shoepeg corn ever needed was a proper introduction to 
the consuming public, and the packers of that corn would be 
unable to produce enough to supply the demand at any price 
they choose to charge. 
The present may be a good time to test this theory. Mr. 
Neal Mitchell, at one time Chairman of the Corn Section, will 
be present at the Convention. 


The Morrals Improve Their Corn Huskers 


ORRAL BROS., of Morral, Ohio, makers of the famous 
Morral Double Corn Husking Machines, tell us that they 
have made some considerable improvements in _ these 

handy machines for 1928. They say that they have simplified it 
a great deal through the elimination of one pair of husking 
rolls, and through the installation of a new design of husking 
rolls, as a result of which the machine does better work than 
ever before. They have changed the discharge so as to bring it 


W. W. MORRAL 


out in line with the machine, and they have equipped the ma- 
chine with steel roller bearing chain and bronze bushings, so 
that they now claim to have a high-class machine in every re- 
spect. They tell us that users of the machine on which these 
aaa were made last season are greatly pleased with 
them. 

A further improvement is shown in the feed mechanism. 
They now use spur wheels for the front feed instead of tooth 
chain which gives a more positive feed and centers the ear 
better. The Morrals claim that this double machine does double 
the work of any other husker in half the space and with half 
the power, and that is a point which experienced canners highly 
appreciate. 

Vor shovld make it a point to call at their booth in Exhibi- 
tion Hall and let them demonstrate the ability of this machine. 
In addition to their Husker they have their well-known Labeler 
and other canning. machinery worthy of your attention. Mr. S. 
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E. and W. W. Morral will be assisted by other demonstrators 
and be glad to see you. 


Paver in a Parlor 


OR many years past that well-known firm, The J. M. Paver 
Company, of Chicago, has always had its booth or head- 
quarters in Machinery Hall. This year, due to the limited 

space at the Hotel Stevens, they have decided to “hold forth” 
only at their Parlor. Their many friends will find them at 
Room 2419, Hotel Stevens. Distributors of Canned Foods should 
visit the JMP Co.—their SEE IT IN GLASS—BUY IT IN TIN— 
Sales Plan, is proving more effective from month to month and 
year to year. 


Pfaudler’s Advanced Machinery 


NE of the foremost steps made in the line of food preserva- 
O tion machinery is shown in the products of the Pfaulder Co., 

Rochester, N. Y., who will have an attractive booth at No. 
21, Exhibition Hall. There they will show you Glass Lined 
Vacuum Pans, Brine and Syrup Machines, Mayonnaise Makers 
and other machinery of this class. Whether or not you intend 
to buy, you should examine the exhibits in this booth, to learn 
what is the most advanced in tomato handling and other food 
product lines. You can spend your time no more profitably than 
learning the possibilities this firm offers you. And you will be 
welcomed and every attention shown you. 


The Phelps Can Company 


HE PHELPS CAN CO., with plants in Baltimore, Weirton, 

I W. Va., Clarksburg, W. Va., and New Philadelphia, Ohio, 

will have a booth for the convenience and comfort of their 

large number of customers, and they extend a warm welcome 
to everyone. 

We expect to see this booth very much of a headquarters 
for the milk canners, because the Phelps Company are very 
active in this line, and they will naturally assemble at this point. 
Mr. Phelps, Mr. Primrose and others will be on hand to greet 
their friends. 


Phillips Can Company 


HE PHILLIPS CAN CO., located at Cambridge, Maryland, 
[ is ideally located to take care of the orders of a large 
number of canners on the Peninsula. They have a well- 
appointed factory with the latest and most up-to-date machin- 
ery and a large capacity, and are, therefore, in position to take 
care of all business entrusted to them in a way that canners 
may depend upon. They are making a good can and have had 
so many years’ experience that they know what it means to 
keep their customers supplied as needed. 
The Messrs. Phillips will be on hand to welcome their many 
friends in Booth No. 56, in Banquet Hall, and you may expect 
to find there a sort of gathering place for Tri-State canners. 


A Good Field Basket 


T is the little items that often count more in your mounting 

I costs, and we would call your attention to one of these in 

the matter of a good, serviceable, long-lasting field hampe: 

or basket. As with other things, the best is always cheapest in 
these baskets. 

The Planters Manufacturing Co., of Portsmouth, Va., have 
sufficient faith in their products to exhibit them at these annual 
Conventions. Mr. O. W. French, of this Company, will show 
you at his booth, No. 8 in Banquet Hall, baskets that will meet 
your approval and stand the strain you expect of them in the 
field. Call on them. 


Rice’s Seeds for Canners 


HE J. B. RICE SEED CO., of Cambridge, N. Y., has as its 

representative no less a personage than the exalted Presi- 

dent of the Canning Machinery and Supplies Association, 
Mr. Charles P. Guelf. 

“Charlie” and his house have been supplying canners with 
their best seeds these many years, and we understand this firm 
is in a better position today than ever to deliver quality seeds, 
and quality is going to count this coming year. How can you 


have quality in the can unless you have quality in the seeds? 
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The Morral Double Corn 
Husking Machine 


Patented 


HE MORRAL DOUBLE HUSKER, 1928 Model, with its 
i celebrated ear placer and gauging device which places the 
ears at the proper place and saves corn over other Huskers. 
THE 1928 MODEL MORRAL HUSKER has some decided im- 
provements over all other models. It is built entirely of iron and 
steel and is equipped throughout with extra heavy steel roller bearing 
chain which will not stretch or break. The Mortal husking rolls are 
part rubber and part metal, rubber rolls will take off the husks and 
silks better than metal rolls and the rolls are so constructed that the 
metal protects the rubber which gives the rolls all the advantages of 
rubber and metal for husking green corn. The Morral Husker is 
built complete with husk conveyor and corn elevator which are not 
built on other Huskers. However, we can furnish the Husker with- 
out husk conveyor and corn elvator and we make a deduction in 
price where they are not needed. 


It has always been our determination to build the fastest and 
best Husker made. Our first production was the Morral Single 
Husker, the fastest Single Husker in use. The Morral Single 
Husker did not have enough capacity to suit us so we designed the 


THE FASTEST 
HUSKER IN USE 
GUARANTEED TO 
HAVE TWICE THE 
CAPACITY OF ANY 
OTHER GREEN 
CORN HUSKER IN 
USE 


Morral Double Husker, the first successful and only Double Husker 
built, and to prove that we have succeeded will say we have a 
Husker that we will guarantee to do as good work and to have twice 
the capacity of any other green corn husker in use. The Morral 
Double Husker is used exclusively by many canners and many of 
the largest and best canners prefer the Morral Double Husker 
to the Single and are replacing their Single Huskers with Morral 
Double Huskers. While we can furnish either Single or Double 
Huskers, we consider the Morral Double Husker the more econo- 
mical Husker to use as the first cost is less; you require only about 
half as much floor space, half as many belts and pulleys, about half 
as much line shafting, and about half as much power as you will re- 
quire with enough Single Huskers to do the same amount of work. 
Further, the up keep is less as you have only half as many ma- 
chines to look after. © Why have your husking shed filled up with 
Single Huskers when you can do the same work with half as many 
Double Huskers and save half the floor space which can be used for 
storage and other purposes? 


It will pay you to write for prices, list of users and further in- 
formation. 


SEE OUR MACHINES ON EXHIBITION AT THE NATIONAL CANNERS CONVENTION 
JANY 23-27 1928 BOOTH No. 25 oer 


Manufacturers 
Morral Corn Husking Machines 
Morral Corn Cutting Machines 
Morral Labeling Machines 
And other machinery 


Morral Brothers 


Morral, Ohio 


BROWN-BOGGS CO., Ltd. 
Hamilton, Ontario, Canada 


Sole Agents For 
Canada 
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They know the canners’ requirements and how to supply them. 
Call on this old and favorably known seed house and they will 
be glad to show you their well-known line. 


Pedigreed Seed Stocks 


OGERS BROTHERS SEED CO., Chicago, have done much 
to bring canners to a realization that pedigree is just as 
important in seeds as it is in cattle or humans. They have 

educated the industry along the line of this work of pedigree- 
ing, and have brought home its importance through their slo- 
gan, “Blood Tells.” 


AUSTIN L. ROGERS 


Call at their booth, No. 22 in Banquet Hall, and they will 
be glad to show you definitely just what this does mean and 
how their seeds bear out the claims of the scientists. Rogers 
Brothers Seed Peas and Beans have become famous because of 
the quality. You who are looking for quality must begin with 
the seeds, and we would suggest that you visit this booth while 
at the Convention or write the house if you are not fortunate 
enough to attend the Convention. 


Makers of Good Labels 


HEN you hear canners casually remark that Simpson & 
WV Doeller make good labels, then you realize that this house 

has established itself in the confidence of the industry in 
a very high manner. We refer, of course, to the Simpson «& 
Doeller Co., Baltimore, who have been making canners’ labels 
for many years, and evidently in a style backed up with such 
service as compel these voluntary expressions of approval. And 
they are not few, but on the contrary seem very general. The 
officers of the Company and their representatives will be at 
hand in their handsomely appointed booth, No. 86 in the Ban- 
quet Hall, and will be glad to display their line and to help 
you in the building of a good label. Call on them. 


A New Grader 


E have not been told so, but we expect that the Sinclair- 

Scott Co., Baltimore, Md., will have on display at this 

Convention their new Pea Grader. This fine old machin- 
ery house knows peas from the beginning up to date, and, 
therefore, when they present you a Grader having, they claim, 
better advantages than any others, they must know whereof 
they speak. Make a note to visit this booth, No. 116-117, in 
Exhibition Hall, and learn the fine points of this Grader. The 
representatives of this Company will consider it no trouble to 
go into details and without obligation to the visitor. 
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A. K. Robins & Co., Inc. 


6é OB” SINDALL and his crew, representing the well-known 
Ritncuse of A. K. Robins & Co., will be on hand with a full 
display of much of the canning machinery they make, 

and with catalogues and price lists ot others wnich they seli 
in their territory. There is always a busy booth, as the crowd 


en ROBERT A. SINDALL 

knows this house and they appreciate it. Bring your orders to 
them and you will find that they can readily supply you with 
the latest and best in canning machinery. They will be found 
at Booth No. 11, Exhibition Hall. 


Scott Viners 


OPULAR “THOM” A. SCOTT, who, as you know, is the 
Scott Viner Co., and moreover, as you well know, was 
manager of the old Chisholm-Scott Co. for years, tells us 

that he will not attempt to exhibit one of his new viners show- 
ing his latest ideas and improvements, because of lack of space. 


W. E. NICHOLOY, V. P. and Sales Mer. Scott Viner Co. 


But that he will have photographs and drawings which any ex- 
perienced pea canner will readily understand. And he will be 
glad to go over these and give you such time as you need to 
show you wherein these improvements mean-better quality and 
a saving in cost. There is always a crowd around “Thom” 
Scott, but make known your wants and you will find much of 


— and value to yourself. His booth is No. 44 in Banquet 
all. 


| 
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QUALITY 


SEEDS 


Meet us at the National Canners Convention 
Stevens Hotel - Booth 22 - Chicago, January 23-27, 1928 


Rogers Bros. Seed Company 


BREEDERS & GROWERS 
326 West Madison Street, Chicago, Illinois 


“BLOOD 


i 
f 
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Slaysman & Co. 


LAYSMAN & CO. are sorry that they will not be able to 
S exhibit at the Convention this year. 

They are very optimistic about the “SLAYSMAN” 

Duplex Trimmer-Slitter, for they have developed this machine 

that it is used not only for general can shop purposes, but also 

for resquaring tin before it is lithographed, for trimming and 

slitting tin before it is decorated. They have a number of these 

machines in the various tinware manufacturing plants through 
the East and Middle West. 

Very flattering reports as to its perfection in operation, low 
cost of production and minimized spoilage are on file at their 
office. In the slitter department of a large manufacturing plant 
much stress was laid upon the reduced spoilage, placing it at a 


ALEXANDER SLAYSMAN 


figure of .0006, or six spoiled bodies in every 10,000 cut over a 
period of one week, during which 1,200,000 bodies were cut. 

Slaysman & Co. report that from the orders already booked 
and the numerous inquiries to hand that a banner year is a 
surety. Even now earlier deliveries than two to three months 
cannot be promised. 


January 16, 1928 
Gibraltar Fibre Containers 


HE Gibraltar Corrugated Paper Co., Inc., who are bidding 

_ strongly for your attention and patronage through their 

attractive advertising, are offering a fibre container which 

they claim to live up to all the name implies, “as strong as 
Gibraltar.” 

They have been in the corrugated box business for the past 
ten years, and at the present time have one of the most modern 
plants, with approximately 90,000 square feet of floor space; a 
car siding for 12 cars; equipment of the most modern type, 
most modern machinery and a capacity of approximately eight 
to ten carloads of boxes per day. And they say that they are 
especially equipped to handle the type of containers used by the 
canning industry. 

They realize that the canners need a good box, which will 
carry the goods to destination safely and unharmed, and they 
are ready to serve you. Have them send you samples and make 
quotations and you will be interested. 


S. O. Randall’s Son 


R. H. C. RANDALL, “Herb,” to the entire canning fra- 
ternity of the Eastern border line, and the “It” of S. O. 
Randall’s Son, is the maker of the “Monarch” line of can- 
ners’ machinery. This includes the Monarch Tomato Washer, 
the Monarch Sanitary Elevator and the Monarch Tomato 
Scalder and Washer. The canners who have used these ma- 
chines are loud in their praise, as they have been built to meet 
the needs of the canners, as understood by a man thoroughly 
familiar with this industry. 
Mr. Randall is also the Eastern representative of the Ander- 
son-Barngrover Manufacturing Co., and will be in attendance 
at the Chicago Convention with the A-B Exhibit. 


The Sprague-Sells Exhibit 


consisting of complete lines of machines for Corn, Peas and 

Tomatoes, as well as a number of specialty items for other 
products. The majority of machines will be shown in full com- 
mercial size, but due to the unusual space restrictions this year, 
they will display many of their machines in small or model 
forms, especially machines which in the commercial size take up 
a great deal of room. : 

In their Corn line the outstanding new features will be the 
new 1928 model motor-driven Peerless Husker which will be 
shown for the first time at the Chicago exhibit. This machine 
is equipped with an entirely enclosed and self-contained motor 
and chain drive, which, complete with switch and thermal cut- 
out, sells at a surprisingly low extra cost for the motor equip- 


A S usual, this great Company will have a mammoth exhibit 


Some Prominent Visitors at the Meeting 


ROY L.. DAVIDSON 
National Wholesale Grocers Ass’ n. 


A. H. BECKMAN 
Sec’y National Chain Stores Ass’ n. 


J. H. McLAURIN 
American Wholesale Grocers Ass’ n. 


| 
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Send me your new Catalog No. 693 
describing your complete line of 


C. T. 1-16-28 


di iv 
| 
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ment, as compared with the standard tight and loose pulley drive 
model. 


Another outstanding feature of their Corn line is a brand- 
new piece of equipment known as the Sterling Corn Mixer, which 
is perhaps the most radical advancement in enabling the canner 
to better control his corn consistency in the past 20 years. The 
new machine is practically automatic in its operation and elimi- 
nates about 98 per cent of the manual control formerly needed 


OGDEN SELLS 


in the mixing operation. This is a Corn Mixer that will run 
all day long with almost no attention. The attention required 
consists of checking the mixture two or three times during the 
day to compensate for variation that might be caused by dif- 
ferent maturities of corn coming in. On Corn of approximately 
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the same maturing the machine will hold unvaried consistency 
right through the day, or for that matter several days’ running. 
The Sterling Mixer will be shown in connection with several new 
instruments that are now available for accurately determining 
the exact consistency of Corn. 


In their Pea line the outstanding item is the Ames Quality 
Grader, which, while shown at the 1926 Convention, has been 
vastly altered and improved since that date, so that the new 


MILLAR SELLS 


machine will present an entirely different appearance, and has 
many features that have never been shown before. Another 
piece of improved equipment for Pea Canners is the Christel 
Pea Grader, the 1926 model of which includes a number of new 
departures. 


LETTER CANNERS 


_ The National Convention this year will be of prime 
importance to everyone connected with the canning 


business. 


Every Canner physicially able to attend should come 
and lend his help to the efforts to solve the many very seri- 
ous problems that confront all branches of the industry. 


We invite all our friends to visit us at our booth, 


No. 33 in the Ball Room. 


THE UNITED STATES PRINTING & LITHOGRAPH CO. 


Color Printing Headquarters 


Labels 


CINCINNATI 
55 Beech St. 


BALTIMORE 
439 Cross St. 


BROOKLYN 
70 N. Third St. 


‘ 
‘ 
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PHILLIPS CAN COMPANY 


MARYLAND’S MOST MODERN CAN PLANT 


Manufacturers of: 


Packers’ Cans 


Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, Md., U. S. A. 


-399 west” SPRING STREET 


THOM. A. SCOTT MANAGER OF THE LIQU! GEN. Mer. 


cCHISH Oum-SCOTT co. 


Dd 


Vdd 


NY | 

\ 

\\S 


916.924 E. MONUMENT STREET BALTIMORE, MD. 


If you want to know more about 


QUALITY SEED PEAS 


See us in Booth 5 at the Chicago Show 
GALLATIN VALLEY SEED COMPANY 


BOZEMAN, MONTANA 


| 39 
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The 1928 model Sprague-Sells Blancher will include a new 
universal all-purpose discharge mechanism, which solves the 
problem of the Pea canner who also wants to pack String Beans. 
Heretofore it has been difficult to discharge String Beans from 
a Pea Blancher satisfactorily, but the new device will make all 
new Sprague-Sells Blanchers “all-purpose” machines. 


The new Ayars High Speed Pea Filler will be shown at 
Chicago, too, in their exhibit. No doubt Ayars also will exhibit 
one of these machines. Sprague-Sells Co. are exclusive agents 
for the Ayars Fillers in the Middle Western States. 


In their Tomato line the principal new item is a new No. 1 
Pulper. Six or seven improvements on this machine increase 
its efficiency materially, not only for use on Tomatoes, but 
heavier products, such as Pumpkin, etc. Tomato canners who 
are also manufacturing pulp will be very much pleased with the 
appearance and efficiency of this new machine. 


The line of Fruit machinery which is manufactured at their 
Hayward, California, factory will present two new items which 
they think will attract a great deal of interest, as they repre- 
sent the latest development in high-speed equipment for the 
large California Peach canners. The first is a new high-speed 
combination Syruper and Drainer which embodies a new type 
of non-bruising, non-leaking valve that produces the most ac- 
curate fill they have ever seen. 


The second machine from Hayward will be the new high- 
speed Multiple Unit Cooker, the first continuous agitating cooker 
to be built in a 6-foot diameter size, and in sections 8 feet long. 
While a number of these machines have been in use for the past 
two or three seasons, it has never before been shown at a Na- 
tional Convention, and they think many of the Eastern canners 
will be interested in the highly efficient type of cooking equip- 
ment which is coming into great favor cn the Coast. This type 
of cooker has a record of having produced better quality prod- 
ucts with a 25 per cent saving in time, and considerably more 
than 25 per cent saving in steam. 


There will also be two or three surprises in the Sprague- 
Sells exhibit which they prefer not to reveal at this time. Com- 
plete stories of them will be available at or shortly after the 
Convention. 


January 16, 1928 
Specialists in Service 


HE SOUTHERN CAN COMPANY, Baltimore, will main- 

I tain a well-appointed booth (57-58) to accommodate its 
many friends in the Banquet Hall among the supply men. 
Southern has always stressed its service to the canners, and can- 
ners all know what service in the time of need means. It means 


E. EVERETT GIBBS 


that the cans are in your factory when they are needed, and a 
lack of that worry which has few equals when the can supply 
runs low and there is uncertainty as to the next carload. 

They are able to point to their customers for assurance of 
the. right to their claim, and if other canners find this service 
satisfactory there is no reason why you would not. 


Charles G. Summers Jr., Inc. 


“Superfine” Brand Canned Foods 
New Freedom, Pa. 


Quality that will please consumers and create 
demand. Low prices, quality considered. 


Pennsylvania Packed: 


Peas Corn—Shoepeg, Evergreen, 
Beans—Stringless, Refugee Golden Bantam 

and Wax. Succotash 
Lima Beans Tomatoes—hand and ma- 


Beets chine packed 


and other tom- 
Mixed Vegetables ato products. 


We invite correspondence with Brokers and Buyers 
Everywhere. 


Menbers : 
National Canners Association 
Pennsylvania Canners Association 
Canned Foods Exchange of Baltimore 


While at the Convention, see our representatives: 


Chas. G. Summers Jr. and T. Stran Summers, 
Hotel Stevens 


Meet us at the Natwnal Canners Conven- 
tion to be held at Chicago during the week 
of January 23, 1928. 


Make our booth your headquarters. 
Space No. 11. 


A. K. ROBINS & CO., INC. 
Lombard & Concord Sts. 
Baltimore, Md. 


ROBERT A. SINDALL HARRY R. STANSBURY 
President Vice-President 


Manufacturers of canners’, preservers’ and 
bottlers’ machinery. We furnish complete 
plants for vegetables, fruits, seajoods, etc. 
One of our specialties 1s complete grape- 


Jrutt plants. Write for onr 295 page 
catalog. 
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The 


Indiana Canners Association 


OFFERS 


Indiana-Baltimore 
Tomato Seed 


For Shipment at your Convenience 


This seed is grown by The Indiana 
Canners Association under the 
direct supervision of the Purdue 
University Agricultural Experiment 
Station. It has a fine record anda 
very interesting history, that we 
would appreciate the opportunity of 
giving you. 


Please write 


KENNETH N. RIDER, Secretary 
Matthews, Indiana 


| 
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TON TOMATOES Ayars Tomato Corer, 


SAVES TOMATOES .. 
-- MORE CANS 


HAND WAY. 


CUT 

Butts sawed 

cored and sc 

Women rem 

nome 

MIL tet CUT No 2-TOP VIEW. making me 

| 

OPERATION 
_ ASMALL PILE OF CANS The operators can feed both sides, placing the t 


on each side of the carrier chain. They then carry ove 
No. 3). Having removed the butt (which is mostly g 
which is taken out by two separate coring machines loc: 
table with supporting clamps that hold them, they are’core 
go through the scalder and come out on a disc it each si 
trimmed tomatoes deliver at the discharge end into buck 
who remove the loose skin that is left on, thereby leavi 


THIS MACHINE AND OTHER 
CANNING MACHINERY WILL 
BE SHOWN IN OPERATION AT 
AND LARGE WASTE THE CHICAGO CONVENTION. 


AYARS MACHINE COMPANY 


REGULAR TOMATOES bass 
ING} 
inn 
ai 
5 
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Trimmer and Scalder TON TOMATOES 


NS PER TON -- 


4 


% 


WHOLE FRUIT 


CUT NO. 1. 
wed off, tomatoes 


rd scalded. 


remove skins only, 
more buckets of 


mutoes. CUT No. 3. 
| 
| 


TOMATO INCLUDING 
GREEN AND SUNBURN 
BEFORE SCALDING. 


x the tomatoes butt end down as shown in cut No. 2, 
ty over a 12" fine tooth saw which saws 1/16" off (cut 
iostly green or sunburned, ) we have the green core left A LARGE PILE OF CANS 
nes located on each side of the carrier and by a revolving 
are cored from the bottom by revolving cutters. They then 
each side of the scalder (as shown in cut No. 1). The 
o buckets, or belt. They are then delivered to the women 
y leavine the tomatoes practically in a whole condition. 


WRITE FOR CIRCULAR, PRICES 
AND NAMES OF 1927 USERS 


BOOTH No. 9 & 10 MEANS LESS WASTE 
CHICAGO CONVENTION 5 ALEM, N. J. 
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They have a tremendous factory, well located on two big 
trunk lines, and can as well ship by boat, thus assuring anyone 
who entrusts his business to them with the satisfactory service 
the can supply demands. This year they say they are “special- 
ists in service,” and invite you to call at their booth to find why 
they make this claim. Mr. E. Everett Gibbs, President of the 
Southern Can Company, and of the Gibbs Industrial Building, 
will be glad to see you, as will his many assistants. 


The United States Can Company 
fortably take care of the large number of customers of this 


can company. But the U.S. Can Co. will be ready and will 
welcome all in a well-appointed booth about the center of Ban- 


T will take a big booth and ample accommodations to com- 


Oo. C. HUFFMAN 


THE CANNING TRADE 


January 16, 1928 


quet Hall, Nos. 61 to 70. All the representatives of this Com- 
pany will be on hand to greet their friends, including O. C. 
Huffman, President; H. N. Mallon, who has just recently been 
elected Vice-President; M. S. Huffman, F. F. Downs, James 
Cole and J. M. Porter, other Vice-Presidents. 


H. M. MALLON 


As mentioned elsewhere, this Company will entertain its 
friends and customers at a dinner and dance on the evening of 
January 24th in the Ball Room of the Stevens Hotel. After the 


Horix Manufacturing Company 


Formerly Haller Division of McKenna Brass & Mfg. Co. 
Corliss Station, Pittsburgh Pa. 


INVITES YOU 


To view their offering of 


FILLING MACHINERY 


for Bottles, Cans, Jugs which will be on display during 
The National Canners Convention at Chicago, 
January 23-27, 1928 


BOOTHS 82 - 83 - 84 


Higher speed, more economical units for 1928. 


= 
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Canners Exchange Subscribers 
AT 


Warner Inter-Insurance Bureau 


December 31, 1927 


Cash in Banks and 


Government Securities \ 


1927 SAVING returned to 980,826.54 


This is a 20 year record of achievement of which the Canning Industry 
may well be proud. 


It is a proven plan for providing the Canning Industry with DEPEND- 
ABLE PROTECTION and SPECIALIZED SERVICE at a cost 


averaging about 62 cents less than the regular insurance rates per 
$100 of insurance. 


Lansing B. Warner, Inc., Attorney 
CuHicaco, ILLINOIS. 
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dinner has been disposed of the room will be cleared for danc- A Reliable Glass Supply 
ing, and they tell us that this portion of the program will be ; 


free to all members of the National Canners Association, but 


that the dinner will be limited to those who have received invi- 
tations. 


WHE TYGART VALLEY GLASS CO., at Washington, Pa., | 
are makers of a full line of glass bottles, tumblers, etc., 
in any form or shape the packers of glass goods may de- | 

sire. They will have an interesting exhibit to show you with all 

these forms and styles on display, you 
isit their booth, No. 88 in Banquet Hall, and make known to 

HE STECHER LITHOGRAPHIC CO., of Rochester, N. the : 

Y., ranks high among the finest lithographers of this coun- them your needs. They 

try, and it is not surprising, therefore, that their output dous capacity, and can take good care of you in the giass pack- 

of canners’ labels includes many ’of the finest houses in this 28° line. Every year we have numerous requests for the names 
business. They have an immense plant and produce work as of gare, 
‘ rar F : . ore, suggest that you keep this house on your list, and if you 

true to nature as it Js possible to mate jt: This would be have not the opportunity to call in Chicago, write them at thet 

better label you have in mind, both as to display and wording. home office and they will gladly consider your proposition and | 

Their expert advice and long experience are at your disposal if tke care of your wants. | 


Beautiful Lithography 


you will call at their booth, No. 40, in Banquet Hall. 


Washing 
the Leak in Your Costs? 


ONDITIONS 
change rapidly. 
Men, methods, ma- 


An Attractive Line 
| of 
Famous Michigan Grown 


FRUITS and VEGETABLES 


At the right prices— 


Corn Squash chines, all are subject 
Beets R. K. Beans to ever changing dev- | 
Succotash Carrots elopments. 
Pumpkin R. S. P. Cherries Washing has been im \ 
. proved. Monarch 
No. 10 Cans our Specialty Washers, better the best. | 
Packed By They bring Tomato | 


Washing up to date and 
stop the leaks in your 


THE CENTRAL LAKE CANNING. CO., 
CENTRAL LAKE MICH. 


costs from excessive raw 
Under the BRANDS: stock waste. 

Lady of the Lake Resort Special MONARCH 

Torch Lake Connoisseur Write for Catalog 
Furthest North ; Antrim 

9 
S.O.RANDALL'S SON 

MR. E. B. GILL, President. HOTEL SHERMAN : 


[ 9 | 
Seed Peas 
Grown in the Famous Gallatin Valley, Montana 


Peas of excellent pedigreed stock, all rouged for seed, hand picked, carefully 
and scientifically handled, must produce the seed that Canners desire. 


We solicit your inquiries for Future 

[ and Spot Seed. 
MONTANA SEED CO., Inc. BOZEMAN, MONT. | 
i Wisconsin Canners’ Exchange, Waukesha, Wis., Our Wisconsin Brokers | 
WHEN BETTER SEED PEAS ARE PRODUCED, WE WILL BE GROWING THEM 


il 

| | 
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HAVE YOU NO NEED 
OF 


“A Complete Course 
In Canning”? 


WE have had men tell us that they have read 

“A Complete Course In Canning” almost 
as if it were a novel—so instructively interesting is 
it written. 


New Jersey Cannery 
For Sale | 


Well appointed, general line cannery, loc- 
ated at Glassboro, N. J., for sale on favor- 
able terms. 


This plant is on the West Jersey and Sea- 
shore R. R., and the Atlantic City R. R., af- 
fording excellent shipping facilities. In 
the heart of New Jersey’s great truck and 
garden region. 


Substantially the following acreages of 
canning factory crops are regularly grown 
within a radius of eight miles from the 
cannery: 


Now in its 5th Edition, and recognized the world 
over as the standard book of formula and instruc- 
tion on the canning, pickling and preserving of all 
food products; giving the ingredients, times of 
cooking, as well as the methods of construction and 


Apples 3,000 acres 


Peaches 1,000 “ arrangement of the factory, the book goes into 
Beans 1,000 “ little brief histories of various foods, and cites the 
pi food laws, standards where existing, and such 
pinac 
matters in reliable and dependable detail. 
Poppess — * Practically every large and small food manufact- 
Cucumbers . $60 
urer has a copy on hand—for quick and ready re- 

Market Tomatoes 3,500 “ f d 
Cin 2775 « erence, to avoid errors, and to waprove products. 
And now wholesale grocers, chain store buyers, 

Total 16,855 “ large handlers of prepared foods, Domestic Science 


teachers and Pure Food experts find “A Complete 
Course In Canning” valuable in their work, and are 
buying it. 


The factory is in first class, operating 
condition, well equipped with up-to-date 
machinery, and economical methods of 
handling tomatoes, catsup, chili sauce, 
beets and fruits. 


It furnishes the best and most complete answer— 
and the only published one —as to what are canned 
foods, preserves, condiments etc., and how they are 
made; and what Food Laws directly affect each 
one. Here is the only digest of the Pure Food 
Law applied to each article. 


Call at our booth No. 9 in the Foyer 
of the Grand Ball Room, Stevens 
Hotel, and examine this book. 


The American Appraisal Company inven- 
tory, taken as of January 31, 1927, esta- 
blishes the depreciated value or sound 
value, exclusive of real estate, to be $70,- 
455.00. The annual production for the 
past several years has been approximate- 
ly 70, OOO cases. 


The undersigned invites correspondence 


leading to an inspection of the property. FEICE S36.00 


Published by 
THE CANNING TRADE 
Publishers of the Industry's Literature 


Baltimore, Md. 


A. S. Hall 
Bridgeton, N. J. 
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“SLAYSMAN” SLITTERS 


FOR cutting Sheet metals, Wood, Paper 
Fibre and Composition Roofing. 
We guarantee these machines to Cut ‘‘Dead 
True.’’ All tin fed comes through abso- 
lutely square and parallel. They will slit 
strips down to 2 inches wide and 3? inches | 
in length. 


The Junior Gang Slitter is especially adapt- 
ed to cutting a series of strips. 


Junior Slitter is designed for slitting a 


metal strip up to approximatly .045’’ in 
thickness. 


By adjusting cutters any desired width can 
be had. 


i 
3 
. 


GANG SLITTER 


ry 


JUNIOR GANG SLITTER 


SLAYSMAN & COMPANY 


AUTOMATIC CAN MAKING MACHINERY 
BALTIMORE, MARYLAND 
OFFICE AND PLANT: 801-811 EAST PRATT STREE1 


JUNIOR SLITTER 
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| 
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‘Slaysman” Duplex Trimmer-Slitter 


THs machine is the product of 

over a quarter of a century’s 
devotion to the manufacture of 
can-making machinery, a combin- 
ation of the first and second oper- 
ation in the cutting of the can 
body; simple in construction, ac- 
curate in work and economical in 
operation. This machine fills a 
long-felt want in the can making 
industry. 


The two illustrations of the ma- 
chine on this page show the sim- 
plicity of its construction and me- 
chanism. A Trimmer and Slitter 
mounted on a solid cast iron base 
at right angles to each other. The 
sheet of tin is fed to the Trimmer 
as the first operation, then de- 
posited on the table of the Slitter, 
where it is automatically fed into 
the cutters for the second oper- 
ation. 


It carries our guarantee that it 

will do perfect work. Every 
sheet or strip of tin run through 
it will come out perfectly square 
and parallel. 


It can be run at a speed of sixty 
to one hundred sheets of tin per 
minute, according to the skill of 
the operator. One man feeding 
at the rate of seventy to the min- 
ute will cut over a half-million 
No. 2 can bodies a day of 10 hours. 


The saving in labor alone on this 
machine will more than pay for it 
in one year, as it eliminates the 
work of two men. This machine 
will trim and slit sheets of metal 
up to 28x30 inches and up to U. S. 
I&S8. Gauge No. 29. 


SLAYSMAN & COMPANY 


AUTOMATIC CAN MAKING MACHINERY 


BALTIMORE, MARYLAND. 


OFFICE AND PLANT: 801-811 EAST PRATT STREET 
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“TUC” Huskers Save Money 


exhibit of the 1928 “Tuc” Husker in Machinery Hall, be- 

cause of the reputation this Husker has for saving corn 
and producing fine rapid work. They state that canners gen- 
erally accepted without complaint a waste equivalent to from 
one and ahalf to three cases per ton with hand labor, and an 
even larger wastage by some machine work, with no expecta- 
tion of remedying this trouble. They have reports from can- 
ners using the “Tuc” Husker where a saving equaling this 
amount has been made, and you can imagine that any corn can- 
ner who can see a chance to make that saviny would be ereatly 
interested. At only $1.00 per dozen this would be equivalent to 
$1.50 to $3.00 per ton in corn, and that is not to be sneezed at. 


President Ralph Cover, of the United Company, makers of 
this 1928 “Tuc” Husker, is giving all canners something to think 
about in his advertisement on another page. Read it carefully 
and digest it, and we think that you will be interested and want 
to know more of the whole story. 


Can canners will undoubtedly be interested in visiting the 


WSAI at Chicago 


nati as the home office of the U. S. Printing and Litho- 
graph Co., famous all over the radio world under the above 
signal. 


This is the same Company that produces such immense 
quantities of canners’ labels, and they will maintain a well-ap- 
pointed booth with plenty of their popular representatives in 
Banquet Hall at the Convention, No. 33-34. 


If you have been enjoying their splendid radio hours drop 
in and thank them, and this will give you an opportunity to 
talk better labels for your products. They have tremendous 
facilities and unlimited experience, and will give you the best 
at their diesposal. 


Or: readers will immediately correct us and name Cincin- 


January 16, 1928 


Secretary 
J. A. HANNA 
Ringmaster of The Big Show 


SAVING ON FIRE INSURANCE 


N December 28, 1927, Canners Exchange Subscribers at 

Warner Inter-Insurance Bureau celebrated the twentieth 

anniversary of this plan of economical fire insurance for 
the canning industry. 


Practically the entire industry is carrying its insurance 


y Hansen Quality Grader 
Hansen Sanitary 
Pea& Bean Filler 


Hansen Sanitary 
Conveyor Boot 


Hansen Sanitary 


Can Washer 


HANSEN CANNING MACHINERY CORPORATION 
CEDARBURG, WISCONSIN 


Manufacturers of 


MASTER-BUILT MACHINERY 


Hansen Automatic 


H Fi 
Kraut Filler 


Beet Topper 


n Sanitary 
Tomato Filler 


Hansen Fruit 


Hansen Sanitary 
and Vegetable Filler 


Corn Filler 


| 
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RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE MD. 


The Livingston County 


Canning Co. 
HEMLOCK, N. Y. 


Operated the Hydro Geared Grader 


this Year. - We would refer all can- 
ners to them as to its capacity and 
grading. 


The Sinclair-Scott Co. 
Wells & Patapsco Sts. 
BALTIMORE, MD. 
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The Best Beet 
for 
Canning 


HARRIS SPECIAL STRAIN 
of 
Detroit Dark Red Beet 


Leading canners have found that the Harris 
Special Strain of Detroit Dark Red Beet is the 
very finest beet that they can possibly grow. The 
seed is all of our own growing and the result of 
many years of careful selection for type, color and 
yield. Wecan confidently state that there is no better 
strain to be obtained at any price. 


The beets, (photograph above,) are globe shaped, 
have small tops and fine tap roots. The color is 
uniformly deep red and the quality is very fine. 


Referring to atest of strains of Detroit Dark Red 
Beets from the most prominent seed growers in 
the country, held at Senaca Castle, N. Y., the 
Ontario County (N. Y.) Farm Bureau News wrote: 
‘‘The results obtained in this test indicate that the Joseph 
Harris Company (own strain) is superior to the other strains 
of the Detroit Dark Red Variety. It gave a net increase of 
from 2.3 tons to 3.3 tons per acre over the other strains. This 
strain also had the most desirable quality and texture and 
the highest percentage without white ringlets or streaks.”’ 


Write for prices. We will be glad to quote on your requirements. 


TOMATOES OF OUR OWN GROWING 
Harris’ Throughbred Strains of 
BONNY BEST 
JOHN BAER 
Are of the very highest quality 
Also a limited supply of the new, 
MARGLOBE 


JOSEPH HARRIS CO. INC. 
MORETON FARM COLDWATER, N. Y. 
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under this plan and excellent results have been accomplished. open house during the Convention and every Canner in attend- 
During that period about four and one-half million dollars have ance is cordially invited to visit them and make free use of the 
been paid to the Canners for fire claims and an equal amount facilities of their. offices. 


LANSING B. WARNER JOHN ELIOT WARNER 
has been returned to them as a cash saving on the cost of their In addition, they have an exhibition booth at the hotel, 
fire insurance. About $150,000,000 of insurance is written an- where several representatives will be in attendance. This booth 
nually on about 2,000 food establishments. is always one of the most popular at the Convention. 
This plan of insurance is ably managed and conducted by The annual distribution of savings is made just about the 


Lansing B. Warner, Incorporated, whose principal officers are time the annual Convention is held, and the booth is generally 
shown here. thronged with canners who are anxious to determine the amount 

The general offices are located in Chicago at 155 East Su- of their saving for the past year. This year will be no excep- ) 
perior street. This is just off Michigan avenue about a mile tion, as we understand that an exceptionally large saving, ap- } 
north of the Loop District. At these offices they are keeping proximating one million dollars, has accumulated during the 
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CORN THAT CORN 


Something New in the packing of Shoe Peg Corn 


“THE NEW WAY” 


This is Roasting Ear Corn just off the cob, grown on our own land right near 
our plant. 


It is packed and sealed in Sanitary cans about fifteen minutes from the time it is 


pulled from the stalk. 


The cans are sterilized before being filled with corn and liquor. The liquor is made from artesian 


be 
= 


well water and salt, mixed in glass lined tanks and conveyed to cans through porcelain lined pipes 

This corn is cooked in a way that it retains its ee color, mens and flavor WATER 10 MIN 
We pack the corn in No. | and No. 2 cans, suitable for any size family. 


GIVE OUR CORN A TRIAL, and you will always ask for this Cooker Cooked Corn. 


ASK FOR THE CANNED CORN 


F. O. MITCHELL & BRO. THAT BEARS THE ABOVE 


TRADE-MARK. 
PERRYMAN, MARYLAND See our representatives ‘at the 
IN THE HEART OF THE SHOE PEG CORN COUNTRY. Convention---Chicago. 
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THE CONVENTION! 


Make it a point to look up our representatives. They will be only too glad to 
see you--to renew old friendships and make new acquaintances. 

J. M. Zoller, Baltimore representative, M. L. McAuliffe, Rochester, New 
York representative, and A. W. Vogt, Milwaukee representative will attend the 
convention, and will make their headquarters at the Stevens Hotel, Adams and 
Wabash Ave. 

Jot down this address now, or tear out this advertisement for reference. Our 
Company has retail stores in 32 States of the Union, in almost every community, 
from the Atlantic Seaboard to the Mississippi Valley and the great plains beyond. 
We are in an excellent position to sell great quantities of your product. We 
suggest that you pay our representatives a visit. 


creat ATLANTIC & PACIFIC co" 


TRY “TOWNSEND” AT OUR RISK 
The Choice of the Careful Buyer 
“The new No. 3 TOWNSEND 


Planters 
Better Baskets 


See our booth at the than any other String Bean Cutter on 


the market. 


Chicago Convention 


We will be represented by | 


Let us have your inquiry now, while 
you can buy to the best advantage.” 


String Bean Cutter has more capacity | 


Write for our quotation. 


Mr. O. W. French 


“Your bean cutting Burton, Cook & Co. 


a troubles will be ov R N.Y. 
when you install TOWNSEND" ome, Y 


(Successors to Z. P. Townsend, the original patentee) % 


PHILLIPS SALES CO. Inc., 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
industry. | 
Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 


Planters Mfg. Co., Inc. 
Portsmouth, Va. 


5g Field Hamper 
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year. This saving is a direct reduction on what these canners 
would otherwise have to pay the ordinary insurance companies 


Cc. R. LELAND 


for insurance protection, and this annual distribution is a de- 
cidedly welcome and popular event. 


A New Boxer to Be Shown 


HE WESTMINSTER MACHINE CO. have a surprise in 

fr store for the visitors to their booth in Exhibition Hall. The 
Kyler Boxer, which they introduced to the industry a few 
years ago, has met with wonderful success and general appro- 
val. This year they have prepared for your inspection what 
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they claim to be the most advanced step along this line of labor 
saving machinery. Being a surprise, we are not at liberty to 


A. H. KYLER 


describe it, but we urge you to go and see the machine and to 
see it operate. And if you are so unfortunate as not to be pres- 
ent, write them that you may know all about this handy, labor- 
saving machine. We can say that they are now building boxers 
to suit the size of every canner. They have a small Boxer for 
the canner with a small output, a larger Boxer for the average 
canner and a big Boxer to take care of the canner with an im- 
mense output. All of these will be on exhibition, and they are 
worth your time to investigate and learn what savings in cost 
these machines can make for you. They will be found in Booth 
No. 6, Exhibition Hall. 


“We. excel 


e€si2Qns 


of Artistic erit 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Our Labels 
are the Highest Standard 
for Commercial Value. 
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208 N. Wells Street 


President 
MORTON STEINHART 
Nebraska City, Neb., 
Otoe Food Products Co. 


THE second association of canners 

formed in the United States was the 
Western Canners Association, in fact, it 
was the first interstate or general asso- 
ciation formed and is the oldest of that 
character in the world. 


Its membership includes many of the 
best canneries in sixteen States—Ark- 
ansas, Kentucky, Tennessee, Ohio Indi- 
ana, Illinois, Iowa, Missouri, Michigan, 
Wisconsin, Minnesota, Nebraska, Col- 
orado, -Utah, Mississippi and Louisiana, 
and it has associate members in practi- 
cally every State of the Union. Its ann- 
ual meetings are usually held in April, 
and its semi-annual meetings in Novem- 
ber. 


The dues of canners, or active mem- 
bers, are $15.00 per annum, and of asso- 
ciate members, which includes Canning 


Room 409 
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Western Canners Association 


Chicago, Ill. 


Secretary-Treasurer 
JOHN A. LEE 
Chicago, 
208 N. Wells St. 


Machinery and Supply firms and Canned 
Food Brokers, are $10.00 per annum. 
There is an entrance fee of $15.00 pay- 
able once only. 


‘Its convention programs are always 
replete with practical interest to all 
manufacturers and distributors of canned 
foods, and bring together for personal 
and association conference, canners and 
machinery and supply people and brokers 
from all parts of the United States. 


It has just founded a Lecture Bureau as 
a part of its activities for the purpose of 
furnishing speakers and demonstrators 
of Canned Foods to meetings of womens 
clubs and organizations. These lecturers 
will be supplied free of charge. Invit- 
ations to furnish lecturers should be ad- 
dressd to Western Canners Association, 
208 N. Wells St., Chicago, Room 409. 


It will hold its forty-fourth Annual Convention next April (1928). 
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A BIG CONSOLIDATION IN PAPER BOX BUSINESS 


RESIDENT Sidney Frohman, of the Hinde & 
Dauch Paper Company, Sandusky, O., has just 
announced the successful conclusion of negotia- 

tions which his company had been conducting during 
the past year for the acquisition of seven additional 
plants in the East, the Middle West and Canada. 

The plants thus added to the present Hinde & 
Dauch properties are those of the J. M. Raffel Co., at 
Baltimore, Md., and the Thompson & Norris Co., with 
factories in Brooklyn, N. Y.; Boston, Mass.; Toronto, 
Ontario, and Montreal, Quebec, and a large straw paper 
mill and box factory at Brookville, Ind. Title to these 
properties passes to Hinde & Dauch interests during 
this month of January. 

The acquisition of these added facilities extends 
the operations of the Hinde & Dauch interests from 
the Missouri River to Boston Bay, the Chesapeake and 
the St. Lawrence, and will increase the output of H. & 
D. manufactured products by fully 30 per cent. Asa 
result of this purchase the Hinde & Dauch interests 
now have box factories located at Boston, Brooklyn, 
Philadelphia, Baltimore, Montreal and Toronto, Can- 
ada; Cleveland and Sandusky, Ohio; Muncie, Ind., and 
Kansas City, Mo. These plants will be supplied by the 
company’s paper mills situated at Gloucester, N. J.; 
Watertown, N. Y.; Toronto and Trenton, Ontario; 
Sandusky and Delphos, Ohio; Muncie and Brookville, 
Ind., and Port Madison, Ia. With the addition of the 
company’s material-grading plant in Philadelphia, 
H. & D. facilities now include 28 distinct manufactur- 
ing units, situated in the nine states and two Canadian 
provinces which comprise the industrial section of 
North America. 
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The Thompson & Norris Co., now with the Hinde 
& Dauch interests,.is one of the oldest concerns in the 
fibre board industry. Before the introduction of the 
corrugated fiber freight shipping box by the Hinde & 
Dauch Paper Co., in 1905 and 1906, Thompson & Nor- 
ris were box makers of reputation and long standing. 
Taking up the new corrugated freight container, they 
joined with the Hinde & Dauch concern and others in 
the pioneer work which finally resulted in the general 
recognition of the corrugated fibre package by shippers 
and carriers alike. The present Thompson & Norris 
Co. enjoys a well-earned reputation as a substantial 
and reliable concern whose traditions are in line with 
those of the Hinde & Dauch organization and whose 
large circle of friends and patrons will impart added 
strength to the consolidation. 


The J. M. Raffel Company also has acquired an ex- 
cellent reputation and a large and growing trade. Its 
management has been sound and progressive and is to 
be retained in active conduct of the business. A very 
large part of the trade heretofore served by the Hinde 
& Dauch Paper Company is in the North Atlantic 
States, where the plants of those two companies will 
function to the great advantage of all concerned. 


Beginning business forty years ago, in a small 
rented paper mill, the Hinde & Dauch Paper Company 
has grown steadily to its present international propor- 
tions. At its inception its founders adopted a sound 
financial policy, which, coupled with the tireless energy 
which actuated them, and which inspired their entire 
organization, laid the foundation for after develop- 
ments which has kept the Hinde & Dauch Paper Co. 
at the head of the corrugated fiber industry. 


WE ARE LARGE GROWERS OF ALL SEEDS USED 
BY THE CANNING AND PICKLING TRADE 


GROWN TOMATO SEED 


JEROME B. RICE SEED COMPANY 


CAMBRIDGE, N. Y. 
SEE OUR EXHIBIT AT THE CHICAGO CONVENTION 


We are Headquarters and Extensive Grow- 
ers of all varieties of Tomatoes used by the 


CANNING TRADE 


and are always glad to quote prices, either 
for prompt shipment or future delivery, on 


Bonny Best, Chalk’s Jewel, Earliana, 
Favorite, Greater Baltimore, John Baer, 
Matchless, Paragon, Perfection, Red 
Rock, Stone, Success. 


Our Stocks are unsurpassed for Earliness, Uniformity 
and Trueness to Type and are largely used by the 
most critical canners in the trade. 


STOCK PUT UP TO SUIT THE 
CONVENIENCE OF THE CANNER 


Surplus of Alaska Pea Seed at Attractive Price 


| 
| 
i 
| 
{ 
| 
| 
| 
| 
| 
| 


January 16, 1928 THE CANNING TRADE 


Many Food Distributors 
Are Profiting 


By taking advantage of our wide variety and making 
assorted cars, many Distributors are making substantial 


savings in freight and in the amount of money tied up in 
floor stocks. 


No distributor can store goods as cheaply as we can. 
On assortments of futures, we carry them and ship to 
you as needed to March Ist. 


It is easy to make up assortments from the following list: 


Pork & Beans Strawberries 

Red Kidney Beans Red Sour Cherries 
Spaghetti Gooseberries 
Sauer Kraut Black Raspberries 
Chili Con Carne Red Raspberries 
Alaska Peas Blackberries 
Stringless Green Beans Dewberries 
Stringless Wax Beans Peaches 


Green Lima Beans 


Plums 


Let us show you what we have and tell you how 
we think we can help increase your profits. 


Fremont Canning Company 


Fremont Michigan 


During the Convention, January 23rd to 27th. 


Mr Frank Gerber, Mr. Dan Gerber, Mr. W. A. Mee, Mr. Frank Raymond, Mr. T. C. 
Willson, Mr. Earl Miller, and Mr. Kenneth Baker will be at the Stevens and would like 


to see you. We will have a room registered in the name of the Company with someone 
in attendance from eight till six every day. 
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In commenting upon the matter, Mr. Frohman at- 
tributed the continued growth of the Company very 
largely to the building of an organization of special- 
ists, expert in their respective lines, trained in team 
work and imbued with that rare combination of con- 
servatism and enthusiastic energy which makes prog- 
ress steady and sure. “From the first,” said he, “the 
Company has aimed at symmetrical development rath- 
er than at rapid growth.” He believed that thorough 
co-ordination, driving energy and accurate balancing 
of finance, production and distribution effort are essen- 
tial in any successful industrial enterprise. 

Mr. Frohman mentioned Vice-Presidents Russell 
K. Ramsey and J. H. Macleod as having been actively 
instrumental in perfecting the plan under which the 
acquisition of the additional plants by the Hinde & 
Dauch Paper Company has been effected. He also 
spoke of other members of the Hinde & Dauch organi- 
zation who are depended upon to perfect details of 
operation under the merger. 


A UNIQUE CALENDAR 


that has come to our attention was recently sent 

us by H. C. Hemingway & Co., of Syracuse, N. Y. 
Incidentally this is a celebration of their fiftieth anni- 
versary as canners, for this old and well-known firm 
cf canners has been producing fine goods these many 
years, and their friends and customers are legion. 

The calendar is made so that by turning a screw 
on top and at the right a red band blots out each day 
as it passes, so that whenever you look at the calendar 
it immediately tells you the date without searching. 


QO NE of the most useful as well as unique calendars 
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It is handsomely made of leather, a fitting ornament to 
any desk. 


In congratulating the Messrs. Hemingway on 
reaching the half-century mark as canners we wish also 
tc commend them on this selection of a souvenir, and 
to thank them for remembering us. 


A PROCLAMATION FROM CHERRYLAND 


HE Reynolds Preserving Co., Sturgeon Bay, Wis., 

[ chose a formal and handsome way to convey their 

season’s greetings. In ancient times kings issued 

their decrees on parchment, rolled on gold sticks and 

signed with the official seals, all of which was pom- 
pously delivered as prescribed. 

This progressive firm of canners chose this ornate 
ancient method: “Be it decreed, a Message to Good 
Friends: 

“Whereas, the Goodsome Holidays are again 
at hand; 

Therefore, it is our sincerest wish that Good 
Fortune, Success and Health may be yours for un- 
told years to come. 


Further, that yvour Christmas be merrie and 
your New Year thrice happy. 
To which we have most joyously affixed our 
hand and seal. 
25th December, 1927. 
And there is attached the seal, and the signature 
of the Reynolds Preserving Company, and Karl S. Rey- 
rolds and D. W. Reynolds. 


Our attempted description does but scant justice to 
the neatness of the whole thing. 


Livingston’s True Blue 


Tomato 


Seeds 


Ask us for prices on High Grade Canning Sorts: 
Livingston’s Stone, Paragon and Favorite, Chalks’ 
Early Jewel, Greater Baltimore, New Marglobe, 
Norton and many other canning varieties grown 
from Originators’ Stock seeds. The Marglobe and 
Norton are Wilt resistant varieties. We secured 
fine Crops of Tomato Seeds the past season. 


Let us quote you prices on Tomato Seeds for Can- 
ning. 


Please state varieties and approximate quantities. 
Ask for new 1928 descriptive Seed Annual. 


Livingston Seed Co. 


Famous for Tomatoes 


Columbus, Ohio 


The Mount Airy Canning Co. 
Preston, Md. 


Packers of 


HIGHEST QUALITY 
Peas—Alaska and Sweet Wrinkled 


Varieties 
Corn Tomatoes 
Succotash Lima Beans 
Under 


THE BORIS BRAND LABEL 


If you want the best 
try this brand. 
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USED THROUGHOUT THE WORLD 


AMSCO-JUNIOR Closing Machines are now being used all over the 
world. In less than two years their fame has spread and leading can- 
makers everywhere have installed them in their customers’ plants. If 
you are not already using AMSCO-JUNIORS, insist on your canmaker 


supplying you with them for next season. AMSCO-JUNIOR Closing 
Machines in your plant mean efficiency and economy—and you are free 
from worry about your can closing department. 


THE MAX AMS MACHINE COMPANY NEW YORK, N. Y. 
Leaders in Can Making Machinery for over a Quarter Century 
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BUILT BY MASTER BUILDERS 


AMSCO-JUNIOR is a Masterpiece of Closing Machine construction built 
by the Master Builders of Can Making Machinery. When you use 
AMSCO.JUNIORS in your plant, you are assured not only of the un- 


equalled perfection of operation of the machines themselves, their re- 


liability and economy, but you know that back of them stands the Max 
Ams Organization, Pioneer Builders of Can Making Machinery and 


Leaders in the industry for more than a Quarter Century. 


THE MAX AMS MACHINE COMPANY NEW YORK, N. Y. 
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, Kraut Packers Association 
: Clyde, Ohio 


KRAUT 
| 


60 THE CANNING TRADE 


INDIANA CANNERS’ SCHOOL 


Program 


Canners Conference and Convention, January 17- 

19, 1928, Purdue University, West Lafayette Ind. 
Convention 

Tuesday, January 17, 12.15 P. M., luncheon at 
Purdue Memorial Union Building (Ball Room), 1.15- 
4.30. Business session. 

Tomato Program 

Horticultural Building, Wednesday morning, Jan- 
uary 18. 

8.30-9.00, Profiting by the Experience of Our Ten 
Ton Tomato Club Members, E. R. Lancashire. 

9.00-9.30, The Value of Fertilizers in the Produc- 
tion of Tomatoes with Quality, A. H. Watson. 

9.30-10.15, Control of Insects Attacking Tomatoes, 
J. J. Davis. 

10.15-11.00, Tomato Grading Possibilities, F. C. 
Gaylord. 

11.00-11.45, The Fresh Vegetable Supply: Where 
It Comes from and How It Affects the Canning Indus- 
try. A. D. Radebaugh, American Can Company. 

Afternoon 

1.00-1.45, The Grower and the Canner, C. G. 
Woodbury, National Canners Association. 

1.45-2.30, Thermophylic Spoilage, Dr. F. W. Tan- 
ner, University of Illinois. 

2.30-3.15, Tomato Disease Control. M. W. Gard- 
ner. 

3.15-3.45, General Survey of Factors Which Af- 
fect Quality in Tomatoes, J. H. MacGillivray. 

3.45-4.15, Our Goal for 1928 and How to Reach It, 
H. D. Brown. 

6.15, Banquet, Lahr Hotel. 


Sweet Corn Program 


Horticultural Building, Thursday morning, Jan- 
uary 19th. 
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8.30-9.15, Sweet Corn Growing, Seed Saving and 
Breeding, G. M.-Smith. 

9.15-10.15, Testing Soil Fertility by Means of Corn 
Stalks, G. N. Hoffer. 

10.15-11.00, Growing Peas for the Canning Fac- 
tory, George Starr, Michigan State College. 

Miscellaneous Canning Crops—Afternoon 
1.15-1.45, Growing Beans for the Canning Fac- 
tory, George Starr, Michigan State College. 

1.45-2.00, The Mexican Bean Beetle, J. J. Davis. 

2.00-2.30, Spinach as a Canning Crop in Indiana, 
H. D. Brown. 

2.30-3.00, Growing Beets and Carrots for the Can- 
nery, George Starr, Michigan State College. 

3.00-3.50, Growing Pumpkins for the Canning 
Factory, H. D. Brown. 

‘The canning industry is a very important but spe- 
cialized part of Indiana agriculture. The canners, 
farmers, university and agricultural experiment sta- 
tion workers are all anxious to do everything possible 
to maintain Indiana’s lead among the canning states. 
This conference is arranged in order to present up-to- 
date facts and experiences which will help you raise 
better quality canned foods. You all know what that 
means when it comes to selling your finished products. 
Leaders have been secured to present effctively the 
most important facts, but their chief function is to 
start discussions, and questions are, therefore, in order 
at all times. Exhibits of interest will be on display for 
your information. You will, no doubt, be interested in 
seeing nematodes, septoria spores and other critters 
which cause us so much trouble. 

At the close of the conference an examination will 
be given for your benefit. The papers will be graded 
and returned to you with corrections noted. Those re- 
ceiving the five highest grades will receive special men- 
tion in the Canners’ News Bulletin. The examination 
is of course not compulsory. 

What do you think our 1928 goal should be? Be 
sure to get in on this discussion. 


TENTATIVE GRADING STANDARDS 
and the RESULTS SHOWN by CUTTING and JUDGING by DISINTERESTED EXPERTS 


GRADING OF CANNED PEAS 
TRI-STATE SYSTEM OF GRADING OF CANNED PEAS 


This tentative score card for grading canned foods is for the purpose of demonstration or practice, to determine whether it is practical to incorporate 
scoring by points into the definitions of the different grades to the end that definitions will actually mean something and be enforceable. 

Standardization of canned foods is a necessary foundation for increased consumption and when developed will go far to stop abuses and unfair practices 
on part of either buyer or seller. The United States Government is now making standards, and is asking for suggestions. 


DEFINITIONS AND STANDARDS OF CANNED PEAS RECOMMENDED 


Canned Peas are the canned vegetables prepared from the fresh but imma- 
ture seeds of the common or garden pea (Pisum Sativum) by shelling, winnow- 
ing, and. thorough washing, with or without grading and with or without 
pre-cooking (blanching), and by the addition, before sterilization, of the 
necessary amount of potable water with or without sugar and salt. 


CANNED PEA QUALITIES 

FANCY QUALITY (or U. S. Grade A) canned peas are prepared from 
fresh, young tender peas of practically uniform color and size, unless declared 
to be ungraded for size. They have a practicaily clear liquor and have the 
distinct flavor of young, tender peas. and are practical'y free from skins and 
split peas and score not less than 90 points. 

CHOICE QUALITY, Extra Standard, (or U. S. Grade B) canned peas are 
prepared from fresh peas which may be less tender than those used for 
Fancy Quality, of practically uniform color and size, unless ungraded for size. 
They have a reasonably clear liquor, though not necessarily free from sediment 
and are free from flavor defects, reasonably free from skins, splits, and 
discolored peas and score not less than 75 points. 

STANDARD QUALITY (or U. S. Grade C) canned peas are prepared 
from fresh, though possibly more nearly matured peas. They may lack some 
uniformity in color and size, may have a somewhat roily liquor. Skins, splits, 
or discolored peas may be noticeably present, and should have no objectionable 
flavor and score not less than 55 points. 

OFF-QUALITY, Sub-Standard, (or U. S. Grade D) canned peas are pre- 
pared from fresn peas that iack in other respects the qualifications of the 
higher qualities and score Tess than 55 points. 


FOR CONSIDERATION BY THE TRI-STATE PACKERS’ ASSOCIATION 


CANNED PEA SIZES 


No. 1 PEAS are peas which were, before pre-cooking (blanching), small 
enough to pass through a screen of 9/32 inch (7 mm.) mesh. 


No. 2 PEAS are peas which were, before pre-cooking (blanching), small 
enough to pass though a screen of 10/32 inch (8 mm.), but too large to pass 
through a 9/32 ine: mesh. 


No. 3 PEAS are peas which were, before pre-cooking (blanching), small 
enough to pass through a screen of 11/32 inch (8.7 mm.), but too large to 
pass through a 10/32 inch mesh. 


No. 4 PEAS are peas which were, before pre-cooking (blanching), small 
cnough to pass through a screen of 12/82 inch (9.5 mm.) mesh, but too large 
to pass through an 11/32 inch mesh. 


No. 5 PEAS are peas which were, before pre-cooking. (blanching), small 
encugh to pass through a screen of 13/32 inch (10.3 mm.) mesh, but too large 
to pass through a 12/32 inch mesh. 

No. 6 PEAS are peas which were, before pre-cooking (blanching), too 
large to pass through a screen of 13/32 inch (10.8 mm.) mesh. 

There shall be a reasonable tolerance for the number of small peas pres- 
ent in any specified size. 

UNGRADED PEAS: Ungraded, Unsifted, Run o’ Pod, or Telephone Style, 
are peas not graded for size before pre-cooking (blanching), provided that 
where any sizes have been removed, the designation Ungraded for Size may 
be used only if qualified with a statement of the sizes so removed. 


} 
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Tentative Draft No. 2, Dec. 5, 1927 


Can Number or Code Mark 


Size of Can 


CLEARNESS OF LIQUOR. Practically clear 14-15 
(Max. Score 15) Reasonably clear 11-13 14 14 10 14 12 11 10 14 10 
Somewhat roily 7-10 
Roily 0- 6 
FREEDOM FROM SKINS, SPLITS, THISTLES OR Practically free 14-15 
OTHER DEFICIENCIES. Reasonably free 11-13 13 13 13 14 14 14 14 14 14 
(Max. Score 15) Noticeably present 7-10 
Abundant 0- 6 
UNIFORMITY OF SIZE, COLOR, AND VARIETY. Practically uniform 9-10 
(Unitormity of size and color not a factor in Un- Reasonably uniform 6- 8 9 9 6 6 9 9 9 9 9 
graded, Run o’ Pod, or blended siftings.) Irregular 3- 5 
(Mex. Score 10) Marked irregularity 0- 2 


(Mas Score 25) Free from flavor defects 


FLAVO Distinct flavor of young, tender peas............:000+ 22-25 | 


| 
19-21 | 21 | 11 | 17 | 19 a1 | 23 | 22. 22 | 10 


Just ordinary flavor 15-18 
Off; undesirable ; strong ; bitter. 0-14 | | 
TENDERNESS AND TEXTURE. Young and very tender 31-35 
(Max. Score 35) Tender, but somewhat more nearly mature........ 28-30 32 31 27 29 31 30 30 32 29 
Past tender stage 23-27 
Firm; mealy; mature; hard; starchy; drvy........ 0-22 
Total Score 


89 | 78 | 73 | 82 | 87 | 87 | 8 | $1 | 72 


Grade—Old Method by Committee of Canners 


ES. ES Ss. | 


Graded by Dr. F. C. Blank, Mrs. Anna RB. Scott, Miss Katharine A. Fisher. 


Date, Dec. 15, 1927. 


FILL: Canned Peas shall have a head space (inside cover to peas) of at least 4 inch and not more than ¥4 inch. Peas should be well covered with liquor 
Range of values between grades are obtained when samples score one or more times in the higher class. 


In all cases samples must not score in any point lower than in the next grade and not in more than two items of said lower grade. 


CREAM STYLE CORN 
DEFINITIONS AND STANDARDS OF CANNED CORN (Cream Style) RECOMMENDED FOR CONSIDERATION BY THE TRI-STATE PACKERS’ ASSN. 


Cream Style Corn :s the product prepared from sweet corn removed from 
the cob by shallow cutting through the grain and subsequent scraping. It has 
a more or less creamy consistency. 


CANNED CORN (CREAMED STYLE) GRADES 

QUALITIES—Fancy Quality (or U. S. Grade A) is packed from selected 
stock of young and tender sweet corn while fresh, and has the distinct flavor 
of young corn properly seasoned. It is practically free from pieces of cob, 
silk, husks and discolored kernels. It has a bright color true to the natural 
color of young tender corn, and when poured into.a dish will slightly mound, 
and scores not less than 90 points. 

Extra Standard Quality (or U. S. Grade B) is packed from reasonably 
young and tender sweet corn while fresh and is free from flavor defects. 


TRI-STATE GRADING SYSTEM SCORE SHEET FOR CANNED CORN—CREAM STYLE 


It is reasonably free from discolored kernels and pieces of cob, silk, and husks. 
It has a reasonably bright and uniform color and when poured into a dish 
will level itself; or will hold a molded form due to excessive natural starch, 
and must score not less than 75 points. 


Standard Quality (or U. S. Grade C) is packed from sweet corn of which 
the kernels have not passed the dough stage, and has a fairly agreeable flavor. 
The color may not be uniform. It is free from any considerable amount of 
cob, silk, husks, and discolored kernels and which when poured into a dish 
may show a slight separation of free liquor; or may be dry and pasty, and 
seores not less than 55 points. 


SUB-standard Quality (or U. S. Grade D) is packed from corn which 
fails to meet the above standards. 


Tentative Draft No. 2, Dec. 5, 1927 


Can Number or Code Mark 


| 60 | 61 | 62 | 68 | 64 | 65 | 66 | 67 | 68 
COLOR. Bright and true to natural color of young and | | 
(Max. Score 5) tender corn 5 
Reasonably bright and uniform...............ccceseeeeees 4 4 3 4 4 4 5 5 4 5 
Fair, not necessarily uniform 2-3 
CONSISTENCEY. Corn which when poured into a dish will | 7 
(Max. Score 25) slightly mound 2-25 | 
Corn which levels itself; or corn which holds a | 
molded form due to excessive natural starch..19-21 21 22 20 ; 24 | 23 23 22 20 24 
Thin, showing a slight separation of free | 
liquor; or dry and pasty 15-18 | 
Extremely thin and watery; or extremely dry | | 
and pasty. -14 | 
FREEDOM FROM SILK, COB, HUSKS, PULLED Practically free 18-20 | 
KERNELS, DISCOLORED KERNELS, AND Reasonably free 15-17 19 18 15 19 16 16 15 14 13 
FOREIGN MATTER. Noticeably present 11-14 
(Max. Score 20) Abundant 0-10 = 
CUT, UNIFORMITY, AND DEPTH. Excellent 5 H | 
(Max. Score 5) Good 4 4 4 | 3 4 4 5 | 4 4 3 
Satisfactory 2- 3 
Unsatisfactory 0- 1 | 
MATURITY. Young, tender, early cream stage.........ccceseeeeee 22-25 | | | 
(Max. Score 25).......... Reasonably young and tender in cream stage....18-21 | 
Kernels having reached but not passed the 23 19 19 23 22 22 20 21 19 
dough stage 14-17 
Tough kernels past dough 0-13 | 
FLAVOR. Having the distinct flavor of young and tender | | | | | 
(Max. Seore 20) corn properly seasoned 18-20 | | 
Fre2 from flavor defects 15-17 19 | 17 17 19 16 | 15 14 is | 38 
Just ordinary flavor 11-14 | | | | 
Poor 0-10 | | | 
Total Score mais 90 | 83 | 78 | 93 | 8 | 86 | 80 | 76 | 82 
Grade—Old Method by Committee of Canners F. | ES.|E.S.| F. | S. | E.S.| E.S| E.S.| E.s. 


Graded by Dr. F. C. Blank, Mrs. Anna B. Scott, Miss Katharine A. Fisher. 
FILL: Canned Corn shall have a head space (inside cover to corn) of at least 14 inch and not more than ¥, inch. 


Date, Dec. 15, 1927. 


Range of values between grades are obtained when samples score one or more times in the higher class. 
In all cases samples must not score in any point lower than in the next grade and not in more than two items of said lower grade. 


i 

| 
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TOMATOES 
DEFINITIONS AND STANDARDS OF CANNED TOMATOES RECOMMENDED FOR CONSIDERATION BY THE TRI-STATE PACKERS’ ASSOCIATION 


Canned Tomatoes are the canned vegetables prepared from sound, ripe, 
fresh tomatoes of any red variety or varieties, by thoroughly washing and 
sealding and by proper peeling, coring and trimming, with or without grading, 
with or without the addition of sugar and salt, and sterilized by heat. The 
liquor used for filling the spaces between the fruit is the natural juice 
of the tomatoes after being so prepared or of others of the same quality and 
preparation, and does. not exceed in quantity that originally present in the 
prepared fruit contained in the can. 

CANNED TOMATO GRADES 


FANCY CANNED TOMATOES (or U. S. Grade A) are select tomatoes 
of uniformly good red color, practically free from pieces of skin, cores, and 


blemishes, and whole or almost whole, with only a few large pieces, and must 
score not less than 90 points. 

EXTRA STANDARD CANNED TOMATOES (or U. S. Grade B) are red 
and practically free from under-colored parts, reasonably free from pieces 
of skin, cores, and blemishes, and most of them whole or in large pieces, 
reasonably free from flavor defects, and must score not less than 75 points. 

STANDARD TOMATOES (or U. S. Grade C) are reasonably free from 
under-colored parts, and from pieces of skin, cores, and blemishes, of fair 
flavor, and must score not less than 52 points. 

_ SUB-STANDARD TOMATOES (or U. S. Grade D) conform to the defini- 
tion for Canned Tomatoes, but lack in some respect the qualification of a 
higher grade, and score less than 52 points. 


TRI-STATE GRADING SYSTEM SCORE SHEET FOR CANNED TOMATOES Tentative Draft No. 4, Dec. 5, 1927 


Can Number or Code Mark 80 | 81 82 83 | 84 | 85 
Size of Can 2 2 2 2 2 2 


SOLIDITY. Well filled with tomato meat with only suffi- 
(Max. Score 35) cient juice to fill space. Excellent................ 31-35 
Reasonably well filled with tomato meat with 
slightly more juice than above but only 
natural to character of contents. Good......28-30 
Fairly well filled with tomato meat. Juice does 32 35 29 85 33 | 25 | 23 | 34 | 32 | 34 


Deficient in tomato meat and excessive but not 
: added juice. Poor. 0-22 
: Added juice constitutes an illegal can, which 
will not be graded. 


COLOR. Uniformly good red color. Excellent.................. 22-25 
i (Max. Score 25) Red, and practically free from under colored 
i Reasonably red, and reasonably free from 20 21 23 16 22 139 | 21:1 28 | 221 2 
undger-colored parts. Fair. 15-18 : 
< Pale, off colored, either wholly or in large 
: part. Poor. 0-14 
FREEDOM FROM SKINS, CORES, AND Practically free. 14-15 
BLEMISHES. Reasonably free 11-13 14 13 14 13 8 2) 14] 12 
(Max. Score 15) Noticeably pvesent 7-10 
Abundant 0- 6 ‘| | 
t FLAVOR. Free from flavor defects 14-15 | 
B (Max. Score 15) Reasonably free from flavor defects............... 11-13 | 9 6 9 12 11 | 11 6 | 13 | 12 9 
Just ordinary flavor........ 7-10 
Poor or bad flavor 0- 6 
PERCENTAGE OF WHOLE TOMATOES. Whole or almost whole, with only a few large 8 9 2 10 7 4 5 9 4] 10 ; 
(Max. Score 10) pieces 9-10 
Most of them whole or large pieces...............:0c00 6- 8 
Total Score | 88 | 84 | 77 | 86 | 81 | 61 | 69 | 91 | 70 | 89 : 
Grade—Old Method by Committee of Canners is. 8S. 6.16. 1 18. 1 


Graded by Dr. F. C. Blank, Mrs. Anna B. Scott, Miss Katharine A. Fisher. ; Date, Dec. 15, 1927. 
FILL: Canned Tomatoes shall have a head space of not more than 4% inch, and contents must weigh at least as follows: No. 1 cans, 10 ozs.; No. 2 cans, 
i 1 Ib. 3 ozs.; No. 8 cans, 2 lbs. 1 0z.; No. 3 cans (5-inch), 2 Ibs. 2 ozs.; No. 5 cans, 3 lbs. 6 ozs.; No. 10 cans, 6 lbs. 4 ozs. 


*Whole tomatoes and large pieces are a consideration only in scoring Fancy and Extra Standard Tomatoes. Range of values between grades are obtained 
when samples score one or more times in the higher class. 


a In all cases samples must not score any point lower than in the next grade and not in more than two items of said lower grade. 


TRI-STATE GRADING SYSTEM SCORE SHEET FOR CANNED TOMATOES Tentative Draft No. 4, Dec. 5, 1927 


Can Number or Code Mark | 90 | 91 92 98 94 95 96 97 98 
Size of Can 3 3 3 3 3 3 3 3 3 
SOLIDITY. Well filled with tomato meat with only suffi- 
(Max. Score 35) cient juice to fill space. Excellent................ 31-35 
Reasonably well filled with tomato meat with 
. slightly more juice than above but only 


natural to character of contents. Good......28-30 
Fairly well filled with tomato meat. Juice does 

not exceed in quantity that originally pres- 32 29 34 33 34 $1 29 34 31 

ent in prepared fruit in the can. Fair........ 23-27 
Deficient in tomato meat and excessive but not 

added juice. Poor. 0-22 
Added juice constitutes an illegal can, which 

will not be graded. 


COLOR. Uniformly good red color. Excellent 22-25 
(Max. Score 25) Red, and practically free from under colored 
parts. Good 19-21 5 
Reasonably red, and reasonably free from 16 22 24 18 23 18 15 20 21 
under-colored parts. Fair. 15-18 
Pale, off colored, either wholly or in large 
part. Poor. 0-14 
FREEDOM FROM SKINS, CORES, AND Practically free 14-15 
BLEMISHES. Reasonably free 11-13 14 1l 14 18 14 10 13 14 7 
(Max. Score 15) Noticeably present 7-10 
Abundant 0- 6 
a FLAVOR. Free from flavor defects 14-15 
By: (Max. Score 15) Reasonably free from flavor defects...............00 11-13 7 10 14 13 14 8 11 14 11 j 
Just ordinary flavor 7-10 i : } 
Poor or bad flavor 0- 6 i 
PERCENTAGE OF WHOLE TOMATOES. Whole or almost whole, with only a few large | 
(Max. Score 10) pieces 9-10 6 0 9 8 7 6 8 10 9 | 
Most of them whole or large pieces... 6- 8 : 
a Total Score | 7% | 73 | 95 | 8 | 92 | 73 | 76 | 92 79 | 
Grade—Old Method by Committee of Canners. | S&S |S | ES.|ES.| F. | E.S.|/E.S.| F. | ES. 


Graded by Dr. F. C. Blank, Mrs. Anna B. Scott, Miss Katharine A. Fisher. Date, Dec. 15, 1927. 


36 | 87 | 88 | 
2| 2] 2] 2 
, not exceed in quantity that originally pres- 
: ent in prepared fruit in the can. Fair........23-27 
q | 
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Associated Seed Growers, 


Inc. 


New Haven, Connecticut 


Comprising 


JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED COMPANY 
N. B. KEENEY & SON, INC. 


Announces the merging of these three organizations 
in the interest of more economical production and of 
better service. Through the combination of the best 
stock seeds of the constituent companies the New 
Company is in position to offer to the trade seed of 
uniformly high and dependable quality and at reason- 
able prices. | 


There goes with this announcement a pledge of re- 
sources, experience and effort which will safeguard to 
a. large degree your requirements in seeds. 


Your continued patronage is respectfully solicited, 
whether it be for prompt shipment or under future 
contract. 


| 
| 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale— Machinery 


FOR SALE— 
1-No. 5 style C. Peerless No. 10 Exhauster 
1-Jeffrey-Wescott Peeling Table 
1-M & S Potted Meat Filler 
1-Kern Finisher 
1-Ayars Universal Tomato Filler 
Canning Machinery Exchange, 
Third & Dillon Sts., Baltimore, Md. 


FOR SALE— —Cheap. 
1-7x7 American Blower Upright Steam Engine 
1-No. 6 Morgan Naling Machine 
1-Tall Size Knapp Labeling Machine 
1-Baby Size Burt Casing Machine 
1-Mojonnier Unit complete with Polisher for tall 
size cans 
1-400 Gal. capacity Progress Homogenizer 
Quantity wooden box shooks, tall size 
Other canning equipment and supplies 
If interested write immediately 
Arctic Dairy Products Co., 
717 N. Clinton St., Grand Ledge, Mich. 


FOR SALE - We are dismantling a Viner Station and 
offer 3 Chisholm-Seott Viners with White Feeders to- 
gether with Field Conveyors, Scales and all equip- 
ment for Viner Stations, including steam engine and 
boiler. 


Oswego Preserving Co., 
Oswego, N. Y. 


Machinery—Wanted 


WANTED—To purchase one used No. 81 Bliss Auto- 
matic Double Seamer. State price and general con- 
dition of equipment. 

Address Box A-1533 care of The Canning Trade. 


WANTED—To purchase one Tomato Cooker for No. 10 
cans, also one Exhaust Box. ' Must be in good condi- 
tion. Name lowest cash price on same. 

Address Box A-1539 care of The Canning Trade. 


WANTED—To buy K Knapp Labeler adjustable for No. 2 
and No. 3 cans. 
Address Box A-1540 care of The Canning Trade. 
For Sale—Seed 
FOR SALE—2000 bushels Northern grown, rogued and 
picked Alaska Seed Peas. 
800 bushels Narrow Grain Seed Corn. 
samples at your request. 
H. M. Crites & Co., 
Circleville, Ohio. 


Prices and 


FOR SALE—Indiana Canners Association Indiana-Balti- 
more Tomato Seed that we offer, subject to previous 
sale, at $4.00 per pound c. o. d. or cash with order. 
This is the Seed we have been so successfully growing 
and improving for many years under the supervision 
of Purdue University Agricultural Experiment Station, 
and has attained a wonderful reputation. Nothing is 
spared that will aid in raising the high standard of 
this seed. Indiana Canners Association, 

Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


TOMATO SEED—John Baer variety , of the | Professor 
Starr strain. Prominent experiment station says ‘‘the 
highest yielding variety in this year’s test.’’ Write for 
prices and samples. 

W. R. Roach & Co., Grand Rapids, Mich. 


SEED CORN—Extra Early Country Gentleman. Mich- 
igan grown and acclimated. Selected by us for a long 
number of years for earliness, quality and yield. 
Write for prices. 


W. R. Roach & Co., Grand Rapids, Mich. 


FOR SALE—Tomato Seed. Radebaugh and Marglobe 
Tri-State grown seed, produced from parent seed stock 
furnished direct by the originator of each variety. 
This seed is grown and produced under the supervi- 
sion of the University of Maryland. The advice and 
suggestions of Federal authorities in the U. S. Depart- 
ment of Agriculture are also followed. Every effort 
is exercised and every precaution is taken to produce 
prime seed of the best known canning varieties. The 
Marglobe being wilt resistent is recommended for all 
localities in which wilt is prevalent. 

Prices, Radebaugh $4.00 per pound, Marglobe $5.00 
per pound, cash with order or c. o. d. 
Direct inquiries to F. M. Shook, Field Secretary. 
Easton, Md. 


FOR SALE—400 Bu. Burpee Stringless Green Pod 
Beans, Idaho Grown, 100 Bu. Giant Stringless Green 
Pod Beans, Idaho Grown, 1927 crop, high germina- 
tion. Price and sample on request. 

W. E. Robinson & Company, 
Bel Air, Md. 

FOR SALE—2000 bushels Alaska and 1000 bushels Per- 
fection Seed Peas, 1927 crop, Wisconsin grown excell- 
ent quality, field rogued and hand picked seed, true 
to name and type. Equal to any Seed produced any- 
where |by any Seedsman. Will have samples at the 
Auditorium Hotel, Chicago during the Convention. 


Valders Canning Co., 
Valders, Wisconsin 


January 16, 1928 THE CANNING TRADE 


For Sale--Factories 


FOR SALE—Three going factories adjacent, well locat- 
ed, thoroughly equipped, central Indiana. Present pro- 
duction tomatoes and pulp, established trade for entire 
output. Arrangements for growing of other canning 
crops can be made. Other business interests preclude 
present owner personally directing operations. Will 
make unusually attractive proposition on one or all 
and if desired continue holding an interest with experi- 
enced party capable of taking over production manage- 
ment. Unusual opportunity for right party. 

Address Box A-1535 care of The Canning Trade. 


FOR SALE—Canning Factory of the late L. P. Haviland 
including machinery, established brands and good will. 
L. P Haviland Canning Co., Inc. 
Camden, Oneida Co., N. Y. 


Positions—Wanted 


WANTED - Position as manager or processor. A strictly reliable 
quality packer of peas and full line of vegetables, fruits and table 
condiments in tin and glass. Qualified to make plans for new 
plant or remodeling. Married man with family and 39 years of 
age. A-l references as to ability, moral integrity, dependability 
and reliability. Available for immediate engagement. 

Address Box B-1528 care of The inate Trade. 


POSITION WANTED— —By married man as manager or superin- 
tendent of a plant packing Tomatoes, general line of Fruits and 
Berries, Corn or Peas. Can install, operate and repair modern 
machinery used in such plants. Best references. Available at once. 

Address Box B-1532 dare of The Canning Trade. 


POSITION WANTED - Young man now employed as manager of 
Fruit and Vegetable canning plant would like to make change on 
January lst. Have been in present position nine years, but future 
does not offer opportunity for advancement. Will consider any 
position of responsibility that will offer a good future. 

Address Box B-1530 care of The inant Trade. 


WANTED—Position as assistant ‘Teme man, 
ege graduate. Thorough knowledge bacteriology, chemistry. 
Two years experience. 


G. H. Kenndy, 1739 G St., N. W., Washington, D. C. 


POSITION WANTED—Superintendent wants position anywhere. 


This man is a quality pea packer and American machine operator. 
Best of references. 


Address Box B-1538 care of The Canning Trade. 


POSITION WANTED—As expert processor. Have had fifteen 
years experience in the canning of chicken and meat products, 
both tin and glass, soups, chinese products, etc. Have had charge 
of the purchasing of all raw materials, perfecting formulae and 
installing of complete plant equipment. 

Address Box B-1537 care of Tne Canning Trade. 


POSITION WANTED—By married man 39, with long standing 
reputation as factory manager. Has been associated with one of 
the largest canners for the last seven years packing a full line. 
Have had a life’s experience and know the business from A to Z, 
including field work. Know how to produce quality at a minimum 
cost and thoroughly experienced on factory equipment and install- 
ation. Open for position as manager superintendent or produc- 
tion manager. A-1 references. 

Address Box B-1543 care of The Canning Trade. 


Wisconsin Factory 


For Sale 


We offer for sale our canning 
plant situated at Sun Prairie, 
Wisconsin, ten miles from 


Madison. 


The plant is located on the C. M. & St. 
P. R. R., with ample trackage facilities. 
It contains four complete lines of Pea 
machinery and is fully equipped to 
handle, economically, 1200 acres of Peas 
and about 800 acres of Corn. 


All buildings and equipment are in 
first class condition, and ample storage 
room is provided by two large ware- 
houses. Viner stations are operated in 
connection with the factory and there is 
an abundance of both Corn and Pea 
acreage. 


This factory has consistently shown good 
profits, and our reason for selling is that 
we expect to confine our operations to 
our Eastern plants. 


For price, terms, 
munications to— 


etc., address all com- 


STITTVILLE CANNING CO. 
41 Martin Building, 
Utica, N. Y. 
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Canning and 
Preserving Plant 


For Sale. 


We offer, for sale, our factory 
situated at North East, Pa., 
which is fifteen miles west of 
Westfield, N. Y. and fifteen 
miles east of Erie, Pa., on the 
N.Y. Central and Nickel Plate 
Railroads. 


This plant is located in the pro- 
— ductive Lake Erie Fruit Belt; 
is ideally situated and_ fully 
| equipped to handle Asparagus, 
Berries, Cherries, Beans, To- 
matoes, Ketchup, Chili Sauce 
and Apples. Greenhouses, fac- 
tory buildings, brick warehouse 
and equipment in excellent 
condition. 


For Price, Terms, etc., Address, 


STITTVILLE CANNING CO. 
41 Martin Building, 
Utica, N. Y. 


CAN PRICES 


1928 Season Prices 


The American Can Company announces the 
following term contract prices, F.O.B. its 
factories, for Standard Sizes of Sanitary 
Cans for the Central and Eastern parts of 
the United States: 


26.06 “ “ 

American Can Co. 


POSITION WANTED - By canner of 30 years experience on all 
kinds of fruits and vegetables bar none. Best of reference from 
past employers. Well acquainted with all canning machinery 
and can install same if desired. If interested, 

Address Box B-1542 care of The Canning Trade. 


Help Wanted 


WANTED Manager for one line corn plant One who can invest 
a few thousand dollars. Plant is capitalized very low, in good 
condition and located in the heart of the Ohio corn belt. Splendid 


opportunity for right man. Responsible business man interested 
in plant. 


Address Box B-1536 care of The Canning Trade. 


WANTED—Man having experience in manufacturing and selling 
cans for various food products; one with ability to put over a 
new proposition. Give education, experience, references and 
salary expected. 

Address B-1541 care of The Canning Trade. 


Climinate causes 
of flats and'sours’ 
G insure sanitary 
cleanliness ~~~ 


Cleans Crean 
Sanitary Cleaner Cleans® 


: 
: 
4 
ng $ 
| 
ior 
Ask your supply man /or A. 
oN The }B-Ford Co, Sole Manufacturers, Wyandotte, Mich, 


oa T= rotary principle has speeded the double- 
- seaming operation. The passage of the can 
through the machine is continuous. No jerking 
or intermittent 
action; no sudden 


stopping and start- 
ing. 


WILLIAM CAMERON, President 
and General Manager 


CAMERON CAT 


Smooth Operation Perfect Seaming 


Long Life Freedom from Repairs 


No. 51 Rotary Double Seamer 
for closing filled cans 


Two Cameron Double Seamers 
' sare shown here: One is a closing 
Be machine for filled cans. The other 
| is a Double Seamer for attaching 
bottoms in the manufacture of 
empty cans. Both machines are 


ROTARY. 


No. 51 Rotary Double Seamer for attach- 
ing bottoms in empty can manufacture 


CAMERON CAN MACHINERY 


240 N. Ashland Avenue, CHICAGO Eastern Office, 366 Madison Avenue, NEW YORK 


IMPROVED MODEL 


in making coffee cans. “Neck- 


ing-in”’ absolutely prevents sifting 

ot | of ground coffee and produces a 

| smooth cylindrical surface, ideal 
| 


for labeling. Illustration at left 
shows the ‘“necked-in” con- 
struction. 


‘*Necked-in”’ construction on Coffee Cans 


TOP FALSE WIRED 
BOTTOM SEAMED FOR AUTOMATIC THEN CUR | 
To BoDy 


! OVERS JERS CUT ON 
> : AUTOMATIC PRESS 


A: 


STRIP FEED PRESS, 


FIRST CUT FOR SECOND CuT 


| No. 83 CAMERON LOCK-SEAM BODY MAKER ff 


Cameron Lock-Seam Body Makers attachment. It is the Split Head Flang- 
have a history of many years of suc- ing and Necking-in Device. The form- 
- s cess. They have performed with speed ing of the neck and bottom flange is all 
# and accuracy. This shows our No. 83 part of the body making operation. A 
Lock Seamer with a new and splendid 130 Cans per Minute. 


CAMERON CAN MACHINERY 


a . 240 N. Ashland Avenue, CHICAGO Eastern Office, 366 Madison Avenue, NEW YORK 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. 0. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some few 


may take less for a personal reason, but these prices represent the general market at this date. 
lsaltimore figures corrected by these Brokers: (t) Thos. J. Meehan & Co. (§) A. E. a? & Co. 
New York prices corrected by our Special Correspondent. In column headed N. 


Canned Vegetables CANNED VEGETABLES PRICES—Cont’d 


) Howard E. Jones & Co. 
. indicates f. o. b. factory. 


CANNED FRUITS—Continued 


Balto. N. Y. Balto. N. Y. 

ASPARAGUS*—(Calif.) SAUERKRAUTt Seconds, Yellow, NO. 1.35 1.45 

Balto. N. Y. SElECted YEllOW, NO. 1.75 

White Mammoth, No. 4.00 80.90 Pies, Unpeeled, NO. 110 1.20 

Peeled, No. Yo. 2% 1.00 1.15 Peeled, No. 3 

Large, No. 2% No. 3 1.05 1.20 Unpeeled, No. 

4.00 No. 10 3.25 3.75 Peeled, No. 10 4.75 4.90 

Green, Mam., No. 1 sa.. 3.40 3.50 california Bardiettsy Sta, Big. 2.15 
BAKED BEANS} (Triple) No. 2 (with Tomatoes). 135... Fancy 2.75 

No. 2.. 85 SWEET POTATOES} PINEAPPLE* 

2 Standard, No. 2 85 95 Labama, Sliced, Extra, No. 2... 1675 
in Sauce, 18 oz By No. 2% Grated, Extra, No. 2...... 

No. 2 .80 .90 No. 3 1.20 1.30 Sliced, Extra Std., No. 2. aacense 

No. 3 1.40 1.55 No. 10 3.50 4.00 Grated, Extra Std., = aisbaaa 

No. 10 4.50 5.00 TOMATOES} Hawail Sliced, Extra, N rt 

1c 
REANS}+ lrancy, No. 2, f.0.b. County Sliced, Extra, No, 
Stringless, Std. Cut Green, No. 21.15 1.25 10. 3, £.0.D. Sliced, Std. 1.75 

Std. Cut Green, No. 10.0.0 6.00 6.00 County. Grated, 2.00 

Std, Who. Gr., NO. Std., No. Shredded Syrup, No. 9.50 

Std. Cut Wax, NO. County Crushed, Extra, No. 10... 7.25 10.00 
Std. Cut Wax, No. 2.......... BG Eastern Pie, Water, No. 10.. 
Limas, Fancy Green, No. 3 ounty Porto Rico, No. 10 

Std. White & Green, No. 10...... Te F. O. County.. Red, Water, INO: 

Std. 10 4.25 Out Red, Water, NO. 

NO. STRAWBERRIESS 
Laby, No. 2 1.75 1.90 F. O z re Preserved, No. 2 
12-16, No. 2.. 1.10 1.25 Nea. Extra, Preserved, 
Cut, F. 0. Go Extra. Freaseved, No. 2..;... 
Cut, No. 3 No. 10...... 

Whole, No. 10 4.25 4.75. 0: B. “County FRUITS FOR SALAD* 

Sliced, No. 10 4.50 5.00 TOMATO PUREE? 2% 3.80 
CARROTSt Std. 1, Whole Stock................ -50 60 13.75 
St. Sliced, No. 2 , Whole Stock... 3.25 3.65 Canned Fish 

St oO. Trimmings. .55 
Sliced, 4.00 4.50 No. 10, Trimmings. 3.00 3.40 

Diced, No. 10 4.00 4.75 Canned Fruits 15 oz. to 
APPLES*—F. O. B. Factory 1.55 res 

Shoepeg, NO. 1.10 1.20 NEW YOLK, NO. 4.50 LOBSTER® 
0. B. Co 1.05 1.15 I'a., No. 10 4.00 4.50 Flats, 1 Ib 4d 
No. 25 ¥, lb. cases, 4 ses 

APRICOTS* (California) OYSTERS* 

Std. Crushed 1.05 standard No. 2% 2.50 2.30 Standards, 4 oz 1.40 1.45 
B. Ce. Choice, No. 2% 2.85 2.75 5 OZ. 1.50 1.55 

F. 0. B. Co 1.05 1.15 LACKBERRIES§ 
HOMINY¢ No. 2 2245 SALMON* j 
Standard, Split, No. 1.00 1.15 Red Alaska, Tall, No 3.50 3.25 

Split No. 10 3.25 3.60 No. 180 came Tan, No. 1 
MIXED VEGETABLES} No. % im Syrup. 1.60 1.75 Flat, No. 1. 
Standard, No. 2 95 1.10 CLUEBERRIESS§ Flat, No. % 

No. 10 4.50 5.00 Maine, No. 2 2.50 Pink, Tall, No. 1 1.75 1.70 
Fancy, No. 2 1.05 1.20 No. 10 13.00 11.00 Columbia, Flat, NO. 4.75 

No. 10 4.65 5.10 CHERRIESS : b 2.65 
OKRA AND TOMATOES} “tandard, Red, Water, No. 140 1.55 Medium Red, Tail 
Standard, No. 2 1.15 1.30 White Syrup, No. 2m, : SHRIMP* 

Sour itte a SARDINES—Domestic, per Case 
No. 1 Steve, NO. 50 1.60 Standard 216s F. QO. B, Eastport, Me., ’27 pack 
No, 2 No. 2 Fancy, No. 2% d 
GOOSEBERRIES§ % Tomato, Carton”. 
Sieve, N 1.10 1.15 Standard, No. 2 1.10 1.20 %4 Mustard, Keyless 
No. 4 Sieve, No. 2 105 5.50 5.50 

B. Co, 1.05 PEACHESS California, 
No. 5 Sieve, No. 2. “ + 6.25 California Std.,, No. 214, Y. Co 1.80 Oval, No. 

ieve, No. oice, No. 214, Y. C 
No. 4 Sieve, No 6.00 Haney, White es per” Case 
i. J. Std. No. 4 Sieve, No. 1........ eae ‘ fixtra Sliced Yellow, N 1.20 White, %s 
I. J. Ex. Std. No. 2 Sieve, No. 1 “90 Standard White, No. 2.. 1.50 White, 1s 
PUMPKINt eines Standard White, No. 3. Blue Fin, 1s 
Standard, No. 3 1.00 1.15 Seconds, White, No. 3.......... Striped, %s 

No. 10 295 Standard No. 2. Striped, 1s 

Squash, No. 3 1.30 Extra Standard Yellow, No. 3...... 1.90 Yellow, = 
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The Markets 


BALTIMORE, JANUARY 16, 1928 


| WEEKLY REVIEW | 
The Advance in Tomato Prices Has Begun—Holdings 
in Strong Hands—Corn Quiet, but Strong. 
East Cleaning Up on Peas—String 


Beans at a Premium—Fruits 
About to Advance. 


"T ts ADVANCE BEGINS—-Taking into considera- 


tion the increased buying of canned tomatoes in 

every section of the country where canned toma- 
toes are held, and the steady, firm, though not spectac- 
ular, advance being made in the prices of tomatoes, it 
looks very much as if the real advance to rightful prices 
for this article had set in. It was anticipated that the 
tomato market would be firmer after the turn of the 
year, because the hard-pressed-for-money had been 
forced to meet their obligations by the end of the old 
year, and pressure from that source was accordingly 
relieved. But not many expected to see present condi- 
tions so early in January. Coming thus before the 
big Chicago Convention, they may have a very benefi- 
cial effect upon the whole canned foods situation. To- 
matoes have been the weak link in the chain, but now 
that they are strengthening all lines will improve. The 
buyers, wiser than the canners, and foreseeing this ad- 
vance, and knowing that their own stocks were unu- 
sually low, quietly tried to cover by buying from 
various sections, and strictly under cover. But they 
found that there were no more of the poor, distressed 
canners compelled to take anything that might be of- 
fered; but on the contrary that most canners who had 
any tomatoes had put them away for the better prices 
which they knew must come. And that is the condition 
of most tomato holders today: they know the value of 
their holdings, and they are not anxious to sell. These 
tomato holders have been through such tomato wars 
before, and they can recall having sold their holdings 
under panic only to see prices mount as much as 25c 
and 50c a dozen over those they had accepted, and they 
have not forgotten. Spot tomatoes can easily go to 
very much higher prices than are now heard, even 
from the strong holders, and long before the new pack- 
ing season can arrive. There is not much question but 


what supplies of canned tomatoes in all hands are light- 
er today than they have been in years, and lighter in 
canners’ hands than ever before, the peak of the war- 
time demand excepted. They have moved this week 
up to 80 and 85c for 2s, and'thy may be at 90c by Con- 
vention time. No. 3s are trailing, but when it becomes 
known that the packing of 3s this past season was 
very light, there may be a rush to get some of the few 
remaining, because there is still a good demand for this 
size. Brokers’ quotations this week on all tomatoes 
are higher than last week, and they represent inside 
prices, as most holders want from 5c to 10c per dozen 
more. The buyer who has not covered his require- 
ments in canned tomatoes can prepare to pay for his 
delay. The bargain season is over in canned tomatoes, 
as it has been in all other canned foods, for sometime. 

Beans—Another item that has started a climb to 
dizzy heights in prices is string beans of all kinds. The 
buyers read all summer and fall about the canners sell- 
ing their packs of beans as fast as made, but they just 
somehow felt that there would be plenty of string 
beans when they wanted them. But there are not; the 
supplies are vanishing everywhere, and prices are 
mounting, and there is no saying where the end will be. 
Anyone who has a good quality of stringless beans can 
about demand and get his own price for it. Later on 
they will be unobtainable at any price. There is a tre- 
mendous demand by the consumers for string beans, 
despite the presence in the market of the fresh, or 
raw, or faded, or leathery or whatever you may call the 
produce shipped from the South and supplied to green 
grocers. How much damage the unseasonable cold 
weather did to this crop in the South and in Mexico 
remains to be seen, but certainly they have not been 
helped. No. 2 standard cut beans are held by brokers 
at $1.15 in this city, and it will probably take $1.20 to 
get them. These are the kind of beans that sold last 
fall at 85c. The same quotations name $6 for 10s. 
Fancy green limas have moved up to $2.25. 

Corn—The buyers have been feeling around very 
actively to find some lots of good corn at concessions. 
It is said there has not been a great deal of actual 
buying, but there is much such buying in the offing, 
very nearby. Rumors that some holders of corn had 
shaded prices may be true, because there are always 
some who “just want to do some business,” but there is 
no weakness in the corn market and no reason for it. 
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They can move out all the corn now held, and the late 
callers will undoubtedly pay a premium for what they 
get. Just how soon that advance will be put on de- 
pends upon the canners themselves. There has been an 
unusual demand for No. 1s and No. 2s, especially the 
latter, and the market is nearly clean of it.’ Shoepeg 
corn of the better grades is very scarce and hard to 
find. Corn canners in the Central West are said to 
have cut the price slightly to $1.05 for standards, but 
that was done merely to start buying. Corn canners 
seem to be resting easy as to the amounts they have 
still to sell. 

Peas—The pea market is reported as quiet, but 
that does not mean weak. Buying has not begun as 
yet, but the fact that standard 4s Alaskas are held at 
$1.05 to $1.10 here, with 3s at $1.25, shows that the 
supply is dwindling down and the canners want their 
price for them. It is known that canned peas are in 
very low supply in the East, less than 10% of last 
year’s pack remaining in packers’ hands, if reports 
may be credited. They have moved the peas in the 
''ri-States, and the market is in good position. Prices 
are generally marked up this week. 

Pumpkin has only a light call and the season is 
running off. 

Sauerkraut holds fairly steady, with no changes 
in prices. 

Spinach has reached a strong position, and if there 
are any changes they will almost certainly be in an up- 
ward direction. The spinach pack, like the bean pack, 
was taken about as fast as it was made. There are 
no changes to note this week in prices. 

Sweet potatoes show an advance all along the line 
this week. This pack was disappointing this season; 
because demand was lacking the canners did not take 
readily to it. Now the raw stock is too high for can- 
ning. 2s are quoted at 85c; 214s at $1.10; 3s at $1.20, 
and 10s at $3.50, all about bottom prices. 

Oyster canning has reached a very low ebb, in 
keeping with the demand, however. And this is unfor- 
tunate, because good quality canned oysters are even 
better than the fresh stock after long shipments. Can- 
ned oysters will come back some day. Little is being 
done here now. 

Elsewhere we publish the statistics of the Cali- 
fornia fruit and vegetable packs, and it will be noted 
that the canners there held them within reason. They 
have moved fruits to an extent where advances in 
prices are momentarily expected, and the whole line is 
strengthening. Eastern fruits have been strong all 
fall and winter, and they must continue so. There is a 
heavier demand from consumers for canned fruit than 
usual, because home eanning of fruit preserves was 
lighter this past summer than ever. The people are de- 
pending upon canned fruits, and eating them in a 
steady manner which requires huge supplies. The dil- 
atory buyer will pay a premium to the long-headed 
canner who holds his fruit for better prices. 

Canned fish show no changes this week, and all 
items are quiet. 


—Since 1913— 
CANNED FOODS BROKERS 


Reference: National Bank of Baltimore 
COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St , Ba.timore, Md 
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NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Market Most Interested in Convention—Stocks De- 
pleted—Consumer Demand Active—No At- 
tention to Futures—Tomatoes Hold 
Advances—Corn Holding, 

Peas Also. 


New York, January 12, 1928. 


ONVENTION- Interest in the forthcoming Chi- 
C cago Convention is perhaps the dominant note 
in the local market during the current week, al- 
though the spot canned foods situation is coming in 
for more than its normal share of attention for this 
season of the year. Buyers in many instances, it is 
believed, are waiting until convention week to cover on 
the balance of their requirements for the next four or 
five months. Inventories have shown jobbers’ stocks 
to be sadly depleted on a number of items; consumer 
demand is active, and the market position is good from 
a statistical standpoint. Nevertheless, buyers intend 
to wait until the Chicago meeting to swap experiences 
before going further. Not all of the buyers are show- 
ing this timorous spirit, however, and some of the dis- 
tributors are picking up spot stocks now at prices 
which they will be unable to duplicate a month hence. 
Futures—There seems to be a general disposition 
among traders to “soft pedal” talk of futures at this 
time, and this is another matter which apparently must 
wait until the Chicago meeting before the ball starts 
rolling. Jobbers want to be very sure that there is no 
probability of overpacking this season before they are 
willing to make any commitments on canned foods 
which will not be ready for delivery until several 
months hence. 

Tomatoes—The slight advances which Southern 
packers put into effect at the close of the year have 
stood in the face of the general lack of buying, and a 
little more interest is being displayed in this item by 
buyers. Current quotations reaching distributors are 
as follows: 

No. 1s, 4714 to 50c; No. 2s, 75 to 80c; No. 3s $1.15 
to $1.20; and No. 10s, $3.60 to $4, all per dozen f. o. b. 
canneries. Advices reaching buyers this week indi- 
cate the probability of an early boost in No. 1s, which 
are understood to be in light supply. Western canners 
continue to quote No. 2s at an inside price of 85¢c a 
dozen at canneries, with No. 3s quoted at $1.20 and 
No. 10s at $4. 

Corn—While there has been relatively little buy- 
ing of standard corn, markets have shown no recession. 
Southern packers continue to quote an inside of $1.05 
per dozen, with Western canners offering at 5 cents 
under this figure. Fancy corn is strongly held, with 


buyers paying premiums to secure fancy golden 
bantam. 


Peas—lIn the absence of any real volume trading, 
the market has remained stationary. Standard large 
siftings cannot be had below $1.05 a dozen, at either 
Southern or Mid-Western canneries, and $1.10 is 
rearer sellers’ ideas in most instances. 


California Fruits—Some of the California packers 
are advising their regular customers to stock up while 
the stocking is good. Current quotations, they declare, 
are not only bottom for the season, but are also mate- 
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rially under what the 1928 market is expected to open 
at on most of the fruits. Aside from this “dope” re- 
garding next season’s pack, the advices from the Coast 
indicate that a surprisingly large volume of spot busi- 
ness during December cleaned up much of the surplus 
stocks held by the Coast packers. Evidently, the post- 
ings jibe with advices which jobbers have had from 
other sources, as there has been a good deal of quiet 
buying in progress during the past few weeks. Peaches, 
apricots and a few other lines can still be picked up 
on the Coast at concessions from opening prices. 

Spinach Firm—There has been a fair “pick-up” 
movement of Southern spinach, with canners quoting 
the market steady at $1.00 for 2s, $1.40 for 214s, and 
$4.75 for 10s, all f. 0. b. canneries. A little booking of 
California spring pack is going through at about $1.00 
for 1s, $1.15 for 2s, $1.35 for 214s, and $4.50 for 10s, 
all f. o. b. cannery. 

Salmon—Trading has been along quiet lines dur- 
ing the past week, and the situation has undergone no 
important modification. Jobbers are keenly interested 
in Coast advices indicating that an attempt is being 
made by a large financial house to take over a number 
of the independent Alaska canners with the object of 
effecting a consolidation. Similar reports have ema- 
nated from the Coast during recent years, but nothing 
definite has materialized. This time, however, the re- 
port is receiving a good deal more consideration. Cer- 
tain large financial interests have successfully invaded 
the grocery and food industry during the past few 
years, and have succeeded in “putting over” their prop- 
osition through consolidations and centralized opera- 
tions. There is no question but that such an amalga- 
mation could be successful in the salmon industry if 
properly directed, and would furnish the kind of tonic 
of which the general canned foods industry is sadly in 
need. 

Sardines—Although the Maine market is in strong 
position, the local trade refuses to become excited over 
the situation, and the market has not stirred from its 
rut. This applies likewise to California packs. 

Tuna—tThere is very little spot tuna available. 
Jobbers are not carrying large stocks, and are holding 
what they have to take care of the requirements of 
their own retail trade. Replacement buying on the 
Coast is rather dull at the moment, notwithstanding 
the strong market and short supplies prevailing at pri- 
mary points. 

Beans Going Up—Buyers have cleaned up the 
market of standard stringless beans at $1.05 to $1.0714 
and the best price heard at the moment is $1.10, f. o. b. 
canneries. Stocks held by packers are not believed to 
be large, and holders are looking for a higher market in 
the near future. 


Oysters Scarce—The perpetual canned oyster 
shortage is still with us, and distributors are checking 
their stocks carefully to assure themselves of sufficient 
stocks to take care of their trade’s wants. This is one 
item where canners have more difficulty getting mate- 
rial than they do in selling the finished product. 

Pineapple—There has been a good movement on 
pineapple, and the market is strong. Holdings in the 
Islands are evidently not nearly as big as the trade has 
believed, and current reports have it that packers them- 
selves are in the market for some sizes and grades to 
round out their deliveries. There have been no price 
advances as yet, but the market has stiffened very ma- 
terially over the past month or so. 
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CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Good Shipping Weather During the Past Week—In- 
ventories All Taken and Figured—<Active De- 
mand for Canned Peas—Tomatoes 
Gradually Increasing in De- 
mand—Notes. 

Chicago, January 12, 1928. 


ENERAL CONDITIONS—We have had good 

weather during the week just past and there has 

been a very: heavy distribution of canned foods. 
The orders which had accumulated during the cold 
weather, and which could not be safely shipped, have 
all gone forward, and much new business has come in 
from interior points to be shipped promptly from Chi- 
cago warehouse stocks. This has caused a revival of 
buying, incident to a melting away of canned foods 
stocks, and the brokers report an active inquiry from 
ee wholesale grocers all along the canned foods 
ine. 

Inventories are all taken and figured and wholesale 
distributors have entered actively and seriously upon 
the business of 1928. I understand that inventory re- 
sults show increased sales of canned foods, but that 
owing to low prices the aggregate profits of the canned 
foods departments have been smaller than usual and a 
little disappointing. 

Canned Corn—tThere is an active demand for can- 
ned corn and prices are firm and a little higher. Stand- 
ard canned corn is held strong at $105 to $1.10, f. o. b. 
canneries in the Central West, and sales are being made 
at those prices. There are a few blocks in warehouses 
in Chicago which are being sold ex-warehouse in a 
small way at those prices, but they are going out fast 
and will be out of the way of a market advance this 
next week. Fancy Country Gentleman canned corn is 
being held by canners at $1.30 to $1.35 per dozen, 
f. o. b. canneries. 

Canned Peas—tThere is an active demand for all 
grades of canned peas from the wholesale trade. Stand- 
ard grades are sought, but cannot be found, and buyers 
are therefore taking the extra standards and smaller 
sizes instead, and are especially willing to to so, as 
the prices of the better grades and smaller sizes are 
proportionatly much lower than usual, and all distrib- 
utors seem disposed to follow the leadership, as now in 
vogue, to promote and push the sale of canned foods of 
the higher and better qualities. 

Canned Tomatoes—Canned tomatoes are gradually 
increasing in demand, and as the demand grows the 
prices advance and the market is gradually recovering 
from the debacle which has engulfed it for several 
months. The warehouse stocks in Chicago of Missouri 
and Arkansas canned tomatoes is being rapidly sold up, 
so I am told, and when buyers have to ship in carload 
lots from the canneries they will have to endure higher 
costs. Indiana canners are still standing aside from 
the market and are waiting for higher prices. 

News Items and Inspections—I have received from 
G. B. Kinzie, canner, Troutville, Va., two cans of 2s 
tomatoes with a request to grade them. They grade 
standard. 

I have received from Thurmont Canning Com- 
pany, Thurmont, Md., several cans of 2s tomatoes. They 
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are about as good tomatoes as I have seen this season, 
and will grade fancy, as to fill, color and handling. I 
congratulate the canners on the excellent quality of 
their pack. The tomatoes were labeled Thurmont 
Brand. 
I have received the following letter: 
Paola, Ill., January 4, 1928. 
Wrangler, 208 Wells St., Chicago, IIl.: 

Dear Sir: We wish to thank you for the favor- 
able comments on Vi-To-mato and Paoli Pie Pump- 
kin which you expressed in your column in The 
Canning Trade of January 2nd. We appreciate it 
the more because we know it is the unbiased and 
impartial opinion of one who has had a long ex- 
perience in judging canned foods. We wish to 
assure you that in the future, as in the past, we 
will spare no effort to maintain the quality of our 
products at the highest possible standard. ; 

We are copying your comments and sending 
them to all of our brokers. If there is any objec- 
tion to our procedure, will you kindly notify us. 

Very truly yours, 
TOMATO PRODUCTS COMPANY. 


Per Oliver Grosvenor. 
No objection—Wrangler. 


The Hoyt Company is the new style and firm name 
of Hoyt, Livingston & Sons, canned foods and general 
foods brokers, of Chicago, an old-established, respon- 
sible and reliable firm. The location of their offices has 
been changed, and their address is Room 1110, East 
Wacker Drive, Chicago. 

Karch, Kaufman & Gale, Inc., is the name of a new 
canned foods and general food brokerage corporation 
which has just been incorporated under the laws of 
Wisconsin. The offices of the concern will be located in 
the Plankinton Arcade, Milwaukee, and are now open 
for business. Charles H. Karch is the president and 
manager of the new company, and has for seven years 
past been connected with the Hartford Canning Co., 
Hartford, Wis., as secretary and general manager. Mr. 
L. W. Kaufman is president of Lee Kaufman & Gale, 
Inc., of Chicago, and Mr. E. P. Gale is secretary-treas- 
urer of that canned foods brokerage concern. They are, 
with Mr. Karch, the stockholders in the Milwaukee 
company, and the two companies will work together. 

There is a consolidation of two Chicago canned 
foods brokerage firms under the style of Lockett & 
Moore, Inc., effective as of Jan. 1, 1928. R. T. Moore 
& Co., formerly of 444 West Grand Avenue, Chicago, 
and the Lockett Company, of Chicago, both old estab- 
lished and well-known firms, have formed the consoli- 
dation, and their offices will be located at 317 N. Wells 
Street, Chicago. All business of the two merging firms 
will be handled by the new corporation. The new con- 
cern will have a strong line of canneries, and will be 
especially strong in Michigan cannery accounts. 

I have received from Kemp Bros. Packing Com- 
pany, Frankfort, Ind., several cans of Kemp’s fancy 
Country Gentleman corn for examination as to quality. 
The goods are packed in two sizes, No. 2 and No. 5, or 
so-called half-gallon size. The cans are beautifully la- 
beled, and after a careful examination of the quality I 
grade it as Strictly Fancy; in fact, it is as fine quality 
of Country Gentleman canned corn as I have ever seen, 
fill, flavor, handling and consistency being about per- 
fect, and the color is also beautiful, the goods being 
packed in inside enameled cans. 
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Morris L. Horner, chairman of the Board of Di- 
rectors of Durand-McNeil-Horner Co., wholesale gro- 
cers of Chicago, was given a dinner on the evening of 
January 7th, 1928, by his business associates, and the 
employes of that company. There were about 200 
present. Hon. Robert J. Roulston, vice-president, 
served as toastmaster at the dinner, and made a brief 
address in presenting to Mr. Horner a testimonial al- 
bum handsomely embossed with gold letters, “An Ap- 
preciation,” and containing the following inscription, 
which was signed by each person present, viz: 

To Maurice L. Horner, Chairman of the Board of 
Directors of Durand-McNeil-Horner Co.: 


We, members of your business family, asso- 
ciates and employes, present this testimonial to 
you as a token of our respect and esteem. It ex- 
presses that which money cannot buy—genuine 
friendship—and is prompted in appreciation of 
your fairness, wise counsel, strong personality and 
active interest in connection with the business of 
which we are a part. 

We are reminded that since you assumed its 
management, less than 18 months ago, its progress 
has been forward and steady, due to your untiring 
energy and enthusiasm. 

We wish in this formal way to pledge to you 
personally our determination not only to maintain 
the high standard vou have set, but to build for the 
future, to the end that the Company will be re- 
garded, wherever known, as the House of Quality 
and Service. 

Other speakers were Messrs. McGlasson, Virgil, 
Delafield, Moss, Maertens, and Moarschbaecher, offic- 
cers and department managers of the house. Mr. Hor- 
ner, who is one of the ablest and most beloved whole- 
sale grocers of Chicago, made a brief and appropriate 
response to the presentation address. 


| THE OZARK MARKET | 


By OZARKO 
Special Correspondent Canning Trade.” 


The Annual Convention Held Last Week—About 250 
Present—Acreage Will Probably Be Cut and 
Some Canners May Not Operate. 

Against Split Brokerage. 

Tomatoes Selling Better. 


Springfield, Mo., January 12, 1928. 


ANNERS’ CONVENTION—The twenty-first an- 
C nual Convention of what is known as the Ozark 
Canners Association was held in Springfield, at 
the Colonial Hotel, on the 5th and 6th insts. A favor- 
able change in weather condiions bringing the tempera- 
ture about up to normal for this season of the year, 
aided materially in the attendance of canners at this 
annual meeting. The total attendance was about 250, 
consisting of canners, brokers and supply men. 

Two sessions were held each day, and the program 
for each session was entertaining and instructive to the 
canners, and nearly every canner. present 
tended each of these sessions. 

Information developed during the period of the 
Convention that there are a good many tomato canners 
in both Missouri and Arkansas who will likely curtail 
their contracted tomato acreage for their 1928 pack. 
There are other canners present who seemed undecided 
as to whether or not they would attempt to ope- 
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rate their canning plants the coming season, due to the 
fact that the past three canning seasons had not proven 
profitable. 

Facts developed during the canners’ meeting that 
the holdings of spot tomatoes by the canners belonging 
to the Association actually figured only about 40 per 
cent in number of cars as compared with the holdings 
of the canners in the district at the period of the annual 
meeting in January, 1927. We interviewed a large 
number of canners in order to secure from each some 
expression as to their opinion regarding the trend of 
market prices on spot tomatoes, and without exception 
every canner expressed his belief that we would have 
much higher prices ruling during the late winter and 
spring months, aand that the limited holdings of the 
canners of spot tomatoes would all be sold out long be- 
fore the opening of the canning season in our district 
early in next August. 

At the last session held a resolution was offered to 
the effect that no member of the Association would 
knowingly confirm any sale of their finished goods 
where the buyers would directly or indirectly share in 
the brckerage unpaid. This resolution was passed 
unanimously. 

A good many canners expressed their opinion that 
the Annual Convention of this year was one of the 
best from an educational and constructive standpoint 
that the Association has ever held. 

Officers of the Association for 1928—R. M. Morton, 
President, Farmington, Ark.; R. E. McMahan, Vice 
President, Seymour, Mo.; J. P. Harris, Secretary and 
Treasurer, Prairie Grove, Ark. 

The Association voted unanimously to hold the 
Annual Convention in January of the next year at Fay- 
ettsville, Ark. 

Sales—There have been a number of cars of spot 
tomatoes sold by canners of the Ozark District since 
the first of the year, and there is a marked improve- 
ment in the number of inquiries. It is expected that 
the demand will continue to improve, and a good many 
cars of tomatoes will be sold before the end of January. 
We observe a much firmer market price condition on 
spot tomatoes throughout the district. Most canners 
are holding their spot tomatoes on the basis 2s stand- 
ards, 80c; with a statement from some canners that 
their tomatoes will not be on the market until it is pos- 
sible to sell at 85c. No. 1.standard, 10 oz. are gener- 
ally held firm at 50c. It appears that canners are sold 
out clean on the No. 1 tall, 15 oz. There are very few 
small lots in the No. 214 standards and this size is held 
firm at $1.10. Just a few canners holding any No. 3 
standards, and the lowest price on this size is $1.25. 
There are a few cars of No. 10 standards ranging in 
price from $3.75 to $4. 

Future Tomatoes—We have approached a number 
of canners in reference to probable offerings of future 
tomatoes. Canners, generally, show no disposition to 
place offerings of future tomatoes on the market just 
yet. We were able to draw some expression, how- 
ever, from some canners as to their ideas regarding 
prices on futures, and we have summed these up, and 


are of the opinion when canners generally place offer-— 


ings of future tomatoes on the market, that the follow- 
ing prices will be the minimum prices: 

No. 1 standard, 10 0z., 50c; No. 1 tall, 15 oz., 70c; 
No. 2 standard, 80c; No. 214 standard, $1.10; No. 3 
standard, $1.25; No. 10 standard, $4. F. O. B. fac- 
tory points, Arkansas or Missouri. 


THE CANNING TRADE 


January 16, 1928 


Most canners in our district have discontinued 
packing tomatoes in No. 3 cans, and we believe this 
size will only be packed in our district the coming sea- 
son to cover orders sold as futures. There is only a 
limited number of canners who pack any tomatoes in 
No. 10 cans, and the pack in that size will be limited, 
and close to the necessary quantity to fill sales. 

Green Beans—Practically every canner in the dis- 
trict who packed green beans the past season is entirely 
sold out. There are now justa few cars left, and these 
are in firm hands, and held on basis of No. 2 cut string- 
iess green beans $1.05 to $1.10 factory points. There 
is indication that a larger bean acreage will be con- 
tracted for the coming season, and it is probable that 
several canners will pack green beans this year that 
have not been packing this popular canned foods prod- 
uct in the past. We are unable to advance any idea 
as to the probable price of future green beans at this 
time. 

Contracting Potato Acreage—Canners generally 
throughout the district will be kept busy through the 
remaining days of January and throughout the month 
of February, in contracting tomato acreage. From 
what we learn, we believe the average price canners 
will pay will be $12 per ton. The price for green beans 
will likely be $50 per ton unsnipped. 

Idle Factories—It is a foregone conclusion that 
there will be quite a few canning factory plants stand- 
ing idle in the Ozarks during the canning season of 
1928. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Business Showing Improvement—The Pack Statistics 
for the Year—California Packs Five Million 
Cases Below 1926—Some Interesting 
Side Lights on This Year’s 
Output—Oregon Packs. 


San Francisco, Jan. 12, 1928. 


MPROVING—Business in canned food lines has 
| shown an improvement since the first of the year, 
but sales have been mostly of small lots for im- 
mediate shipment to relieve depleted stocks. Buying 
for spring requirements has not commenced in earnest 
and prices remain as they have been for some time, al- 
though both a greater activity and revised prices seem 
in sight. Just now the trade seems more interested in 
the statistical end of the business than in buying or 
selling and inventories are still under way. Pack sta- 
tistics made their appearance during the week for both 
California and Oregon and these are coming in for con- 
siderable attention, although they proved about as ex- 
pected. Both States showed a falling off in both fruit 
and vegetable packs, the 1927 pack of California alone 
being more than five million cases below that of the 
previous year. 

The Figures—Pack statistics for Northern and 
Central California, which produces by far the greatest 
rart of the canned fruit and vegetable pack for Cali- 
fornia, were compiled from individual reports of pack- 
ers by Preston McKinney, secretary of the Canners 
League of California. The figures for the southern 


nart of the State were compiled bv R. S. Cullen, secre- 
tary of the Southern California Canners Association. 
Statements were received from packers representing 
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more than ninety-nine per cent of the pack and a care- 
ful estimate was made of the output of one canner who 
did not report. The California figures do not include 
Fruits for Salad, but do include fruit packed in No. 10 
tins for the purpose of remanufacturing into Fruits for 
Salad. Neither do the figures include canned dried 
prunes. Figures for the California pack of 1927 follow: 


FRUITS 
(All grades and sizes.) 

Peaches, 320,812 “ 
Peaches, Cling.................. 10,829,681 “ 
137,163 
Other 129,500 “ 

16,775,235 “ 

VEGETABLES 


(All grades and sizes.) 


2,189,570 cases 
113.706 “ 
2,913,864 
Tomato Products............. 1,097,423 “ 
Other Vegetables............. 393,233 “ 


8,729,380 “ 


The grand total of fruits and vegetables for the 
year amounted to 25,504,615 cases, as compared with 
30,521,975 cases for 1926. In some instances the fall- 
ing off in the pack was due to smaller crops and to the 
demands of the fresh markets, while in other instances, 
particularly in the case of peaches, the pack was pur- 
posely held down through agreement by growers and 
canners. The pack of peas and possibly some other 
items will differ from the totals of the National Can- 
ners Association since this organization regards a case 
of 10s as containing twelve cans, whereas Pacific Coast 
interests regard a case of 10s as containing six cans. 
Also, they reduce all sizes to a basis of No. 3 cans, 
while Pacific Coast packers enter their packs case for 
case, regardless of the size of tins. 

It will be noted that canned apples no longer ap- 
pear in the list of California canned products. In 
fact, the last pack was made in 1923, when 22,697 
cases were packed. This does not mean that Cali- 
fornia has ceased growing apples, as the State is a 
larger producer, but the canning of the fruit has been 
left to packers in the Pacific Northwest. For the first 
time in many years there was no pack of blackberries 
made here, the fresh markets having absorbed the en- 
tire crop. In 1923 the pack of blackberries amounted 
to 118,530 cases, but in 1926 had dwindled away to less 
than 25,000 cases. California, the home of the Logan- 
berry, and for years the only producer of this berry, no 
longer packs it. The output in 1926 was but 937 cases. 
Raspberries and gooseberries disappeared from the list 
of canned products. The pack in 1926 was but 322 
cases. Berries are grown here in quantities, but the 
fresh markets absorb all that can be grown. Peas are 
rapidly getting into the retired list of California prod- 
ucts along with apples and berries. For years the out- 
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put averaged close to a quarter of a million cases a 
year, and even in 1926 the output passed the two hun- 
dred thousand mark, but last year’s output was only a 
little more than fifty thousand cases. Interesting fea- 
tures of last season’s pack was the very heavy falling 
off in the output of freestone peaches, which was about 
one-third of normal, the great reduction in the pack of 
cherries, which was about one-third of that of 1926, 
and the record-breaking pack of spinach. 


Southern California—The pack of fruits and veg- 
etables made in Southern California during 1927, which 


have been included in the pack figures quoted above, 
was as follows: 


FRUITS Cases VEGETABLES Cases 
Peaches, Free........... 215,234 575,089 
Peaches, Cling.......... 985,891 Tomato Products...... 134,263 
Other: 11,029 Other Vegetables..... 323,733 


These figures show that more than 89 per cent of 
the fruits and vegetables canned in California and pro- 
duced in the northern and central sections of the state. 

Oregon—Pack statistics for the State of Oregon 
for 1927 have been obtained by the Canners League of 


California from the American Can Company, Portland, 
and are as follows: 


FRUITS 


Cases VEGETABLES Cases 

Black Raspberries.... 26,073 Corn 
Blackberries. ............. 175,864 Carrots 
251,735 Cabbage 
Gooseberries ............ 84,503 Onions 
Loganberries ............ 375,759 Pickles 
111 2,660 Spinach 
Raspberries. ............. 82,236 Sauerkraut ................ 843 
Strawberries ............ 270,314 String Beans............ 65,303 
Jams, Jellies, Pre- Miscellaneous ......... 113 

| 406,110 
2,508,245 


Pineapple—The winter pack of pineapple on the 
Hawaiian Islands was slowed down late in the year by 
very heavy rains and low temperatures and the output 
for the year will be considerably lower than early es- 
timates. At one time a pack of 9,500,000 cases seemed 
in prospect, but it now seems that the pack will be 
well below the 9,000,000-case mark. 


The Del Monte Convention—Preston McKin- 
ney, secretary of the Canners League of California, is 
advising members that plans for the annual convention 
at Del Monte, February 29, March 1, 2 and 3, are rap- 
idly being completed, and that a memorable gathering 
is promised. The program is to be shortened a little 
this year, with the idea of leaving time for the discus- 
sion of those subjects in which there is special inter- 
est. The cutting bee, which has become such a feature 
of the Convention, will be held under ideal conditions 
this year. part of the display being in the great dinine 
room and the rest of it where it was last year, but 
protected by canvas. There will be the usual golf tour- 
rament and the banquet tendered by the American Can 
Company. Members are being urged to start on their 
Fastern trips early. so there may be no question about 


their getting back home in time to attend the opening 
session. 
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W. W. Armstrong, oldest member of the famous 
Olympia Club, San Francisco, and for 25 years auditor 
of the Alaska Packers Association, passed away in this 
city January 4th, at the advanced age of 96 years. He 
was a native of Canada, but spent most of his life in the 
United States. He came to San Francisco in 1871 and 
joined the Olympic Club that year. 


MRS. ED. COVER DIES SUDDENLY 


SUDDEN and sad shock met the eyes of Mr. Ed. 

Cover, of Easton, Md., when he returned home 

Tuesday evening, January 10th, to find his wife 
lying on the floor dead. She had died suddenly of heart 
disease while their two daughters were away from 
home, and she was in the house alone. 

Mr. Cover is of the Talbot Canning and Preserv- 
ing Company, and has been prominent in his efforts in 
securing a wider use of the U. S. Warehousing Plan of 
financing by canners. He is popular in the Tri-States, 
and this sad affliction will cause much sorrow among 
his friends. 

Mrs. Cover was Miss Anna Shaw, of Carroll coun- 
ty, Md., before her marriage, and we understand was 
buried near her home on Thursday, January 12th. 


“NICK” GOES WITH “TOM” SCOTT 


HE following announcement, which arrived in 
} our mail on Tuesday morning, January 10th, will 
prove interesting to the industry at large. 

We are pleased to announce that Mr. W. E. Nicho- 
low is now associated with us as vice-president in 
charge of sales. The Scott Viner Company, 391-399 
West Spring Street, Columbus, Ohio.. Thom A. Scott, 


More than 
Just a Scalder 


E. have never believed in the idea a 
Scalder was merely a Scalder, but 
applied ideas and conveniences demand- 
ed in the more exacting canneries to 
make Monarch a good Scalder. We are 


anxious to show you the benefits of using Monarch 
Scalders--a letter of inquiry will bring full details. 


S.O.RANDALL'Ss SON 


BALTIMORE, MARYLAND 


Syrupers Exhausters Continuous Cookers. etc. 


Sanitary Tomato 
Scalder 
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President and General Manager. Wm. E. Urschel, 
Vice-President in charge of production. F. H. Cope- 
land, Treasurer. C. R. Snyder, Secretary. 

They are both to be congratulated, “Tom” on se- 
curing a good man, and “Nick” on tieing up with one 
of the best. And may it work out in just that way is 
our wish for them both. 


AND OH! THEM WALNUTS!! 


66(\AM” Garsline just can’t keep his good nature and 

generosity in control. He’ll tell you that it is 

selling the One Man Cookrooms (the Anderson 
& Barngrover Mfg. Co. Automatic Cookers) and the re- 
alization of the great saving it affords every user that 
makes him that way. But whatever it is, a lot of his 
friends, and we among them, have to thank him for a 


box of as fine California English Walnuts as any man ~ 


ever saw. And they came all the way from the “A-B. 
Ranch,” he says. The sentiment which prompted the 
gift and the nuts are both highly appreciated. 


SOME FINE WISCONSIN PEAS 


F ever we wavered in our belief that fine canned 
foods are packed anywhere, some good friend 
would quickly assure us, as did the Colum- 

bus Canning Co., of Columbus, Wis., through “Fred” 
Stare, its very capable manager. He is proud of his 
canned peas, and he has a right to be. ‘They graced 
our Christmas table, and the case will continue to de- 
light us on special occasions. There would never be a 
surplus of canned peas if all consumers could buy and 
eat quality of this sort. They make anybody want 
more. And is not that the secret to successful canning? 


Sugar Loaf Brokers’ Luncheon 


LUNCHEON given last year by The Sears & Nichols Cor- 

poration, Chillicothe, Ohio, to their representatives attend- 

ing the Canners and Brokers’ Convention at Atlantic City 
was so favorably commented on by those attending that it was 
decided to make these gatherings a yearly occasion for a “get- 
together” of their sales force, executives and field men. Their 
second annual Sugar Loaf Brokers’ Luncheon will be held at the 
Stevens Hotel, Chicago, Ill., Wednesday noon, January 25th. 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 
Loans arranged thro’ affiliated organization at lowes 
rates consistant with collateral available. 


SERVICE 


General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we Offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers, 
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THE CANNING TRADE 


And 


How To Buy 


Sell 


Canned Foods 


By 


J. A. LEE 
Completely revised and up-to-date. 


2np EDITION 


For The Canner 


For the Canner, or producer of 
the canned foods in the study now 
forced upon him to improve the 
distribution of canned foods—this 
would seem to be the long-awaited 
answer. It is a treatise upon the 
selling of canned foods such as can- 
not be found anywhere else, and is 
from the pen of a life-long friend 
of canned foods—than whom there 
is none better able to help them. 

For the teacher of Domestic Sci- 
ence classes, where canned foods 
are looming larger every day, this 
will be found a text book. 


For The Wholesaler 


Every step of buying and hand- 
ling canned foods is carefully cov- 
ered, including future buying, arbi- 
tration contracts, and the handling 
of spoiled or swelled canned foods. 
And there are chapters upon tre 
management of salesmen that are 
worth many times the price of the 
book to any wholesale buyer. 


It tells the wholesaler how to 
keep check upon stocks, and how to 
maintain a ready record; how to 
display the goods in the salesroom, 
and what not to do. 


For The Broker 


For the Canned Foods Broker 
this book is almost indispensible, 
as he will realize upon a reading 
of it. It describes his mission and 


defends him against unjust charges, 
the while it coaches him in his duty 
and obligation to both seller and 
buyer. And it will give him a 
“working knowledge” of the goods 
he handles daily, such as he cannot 
get elsewhere. 


The best book of its kind ever compiled for 
BUYERS—BROKERS—SALESMEN and CANNERS 


Price $3.00 postpaid 
Cloth bound—270 pages 6 x 9 


THE CANNING TRADE 
Baltimore, Md. 
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MR. ANDERSON IS NOT PROHIBITION AGENT 


N our write-up of the Minnesota Canners annual 

Convention we mistakingly stated that Mr. A. J. 

Anderson, for years Cannery Inspector in that state, 
had changed his position and gone with the Prohibition 
department. We regret this bad mistake, and Mr. 
Anderson very naturally resents it, as you will note 
by his letter: 


“T have not been a subscriber to your journal 
for the past twenty years, that I remember, but 
from a copy in our Laboratory of January 2, I 
see that you have published a very erroneous ar- 
ticle with reference to myself and position. You 
evidently tried to publish the proceedings of the 
Minnesota Canners Convention held at Minne- 
apolis on December 16 and 17. You state that I 
for many years had been Cannery Inspector; 
which is true that I have held that position since 
the law was enacted in addition to my other duties 
as State Food Inspector ; but where you state that 
I have been appointed to the Prohibition Depart- 
ment, you are greatly mistaken. I have not been 
appointed, nor would I accept such a position, 
although during the Spanish-American War, and 
after, I was in the Federal employ in the Treas- 
ury Department as Deputy Revenue Collector of 
this State. 


Should you desire to correct these misstate- 
ments in your journal, will say: I am still one of 
the State Food Inspectors and have acted as such 
since July, 1906. I have relinquished the special 


duties as Cannery Inspector temporarily. At pres- 
ent my work with the Minnesota Dairy and Food 
Department is State Food Inspector, and in addi- 
tion to such I am in charge of the enforcement of 


the new law regulating the manufacture and sale 


of non-alcoholic beverages. At present I have 
over two hundred such manufacturers licensed 
under that law. 

For your information I wish to call your at- 
tention where you state ‘That Minnesota has long 
been famous for its Cutting and Scoring Bees.’ 
Will say that this State has never had a ‘Scoring 
Bee.’ However, we have under a law in this State 
for the past 19 years held educational scoring 
contests on Minneosta canned products, held by 
the State and the State awarding prizes at an ex- 
penditure of $200 or more annually. 


Should you desire to be informed on the laws 
of this State, will be glad to furnish our latest 
laws and regulations governing the building of 
canneries and their operations. Also, if you de- 
sire, will furnish you with the laws relative to the 
manufacture of beverages, of which at present 
I am the Inspector in charge. 

The inspection of canneries will continue as 
heretofore; supervision will be made direct from 
the Department by Dr. W. J. Imig, who is Chief 
of the Bacteriological Laboratory of this Depart- 
ment. 

I expect to be in Chicago a few of the days 
of the week beginning January 23, or during the 
National Canners Convention.” 


KNAPPCO Pick-Up Gums and Lapend Pastes for 
use on Knapp Labelers are manufactured exclusively for 
us under our own formulas. Experience proves them 
the best adhesives for use with Knapp Machines. 


Carried in stock at 
New York - Chicago - Ridgewood, N. J. 


The Knapp Type 
W. G. Labeler 


Labels any of the following 
standard sizes of packers cans: 


1-2-235 -3-95-303-1 Tall - 200z. 


For a slight additional cost we can 
furnish labeler Type 3-B-which will 
label all of above sizes and alsothe 4 lb 
and 1 lb flat and 6 and 8 oz. cans. 


Knapp Labelers are the product of over 30 years 
experience—The best insurance for clean, smooth, 
and evenly applied labels. They make good mer- 
chandise look better. 


FRED H.KNAPP CORPORATION 


LABELING ard BOXING MACHINES 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEWJERSEY 


January 16, 1928 
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SPRAGUE-SELLS 


CONTINUOUS 


COOKERS 


Interior Construction of 
Sprague-Sells Cookers 


Spiral track is not riveted nor bolt- 
ed, but is spot welded to avoid 
bumps and rough spots, assuring 
smooth operation without jams. 


Be Sure to See our Exhibit at the 
National Convention, Chicago, 
January 23rd to 27th. 


OPPORTUNITY 


The coming season holds great opportunity 
for the canner who is equipped to produce 
at low cost. 


To Tomato Canners, low costs and high 
quality are perhaps more important than 
to packers of other staples because of 
keener competition from the fresh markets. 
Statistics show that during 1927 the equivalent 
of 11,500,000 cases of tomatoes came into the 
fresh markets from the South. Fresh tomatoes 
were available every month of the year except 
one. 

The Sprague-Sells Continuous Cooker is a tre- 
mendous labor saver and a thorough quality 
builder. There are many machines in our line 
that: will help you reduce costs and improve 
quality. 


Write today for complete information. 


SPRAGUE-SELLS CORPORATION 
500 North Dearborn Street Chicago, Illinois 
If It’s Used In a Cannery, Sprague-Sells It 


_ Seven Superior Features 


of 
SPRAGUE-SELLS CONTINUOUS COOKERS 


Cuts labor costs. 1 Hot Water or Steam. 


Improves quality. 


Welded thruout. | 


Sprague-Sells Automatic 
Continuous Cooker and Cooler 


Precision cooking. 


Cuts swell claims. | Speeds capacity. : 
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DO To control the percentage of peas split in thrashing? 
To control the loss of unthrashed peas in the vines? 
YOU To operate your viners at maximum capacity? 


To reduce the friction loss in your viners? 


WISH 


To reduce your annual replacement of viner parts? 


If you do 


VISIT OUR BOOTH AT CHICAGO, JANUARY 23rd to 27th, 1928 


CHISHOLM-RYDER CO., INC. 


NIAGARA FALLS, N. Y. 
SPECIAL AGENTS 


A. K. ROBINS & CO., INC. JAMES Q. LEAVITT CO. BROWN BOGGS FOUNDRY & MACH. CO., Ltd. 
Baltimore, Md. Ogden, Utah Hamilton, Ontario 
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BLISS 
HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


Blancher 
The years of experience back of 
Berlin Chapman standard equip- 
ment make it the out-standing 
equipment to meet the needs of 


Lard Pail Equipment 


We build a full line of ma- 
chinery for the economical 
production of straight and 


tapered lard pails and will be cannerfs. 
pleased to furnish details on Our complete service is at your 
request. command. 


Berlin Chapman Co. 
Berlin, Wisconsin 


MACHINERY 
A Complete Canning Plant’ 


Builders of the 300 a minute line 


E. W. BLISS CO. 
Sales Opices { Cleveland, 


HINDE & DAUCH | Meet Us in Chicago 
MAXIMUM STRENGTH National Canners Corvention 


CORRUGATED FIBRE HOTEL 
SHIPPING BOXES January 23rd to 27th, 1928 


BOOTH No. 15 
HE difference in cost 
between an almost- You are cordially invited to visit our Exhibit of 
ood-enough canned 
Canned Foods Labels 
Maximum Strength Pack- 


age is poor economy, be | showing real advertising and sales value 


the Bring your specifications and samples with you 
anosiling The. 40% fons and let us talk same over. Bill Rightor and 
af BAD Herman Gamse will be there to welcome you 
° and to serve you. 
Maximum Strength 
Canned Goods Box is in- Cordially yours, 
expensive sales-insurance. 
Would you like to ex- H. GAMSE & BRO., Inc. 
amine a sample? Write LITHOGRAPHERS | 
THE HINDE & DAUCH PAPER COMPANY Baltimore int Maryland 
800 Decatur Street Sandusky, Ohio 
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Cookroom Cramped ? 


Need more cookroom space? 
You can save money by 
using present space more 
effectively. 


- Cireles of retorts, hoisting 
cranes, runways and trucks, cooling tanks 
waste space and steam. A young army 
of cookroom help handling and rehand- 
ling hot cans wastes labor. These drain 
your pocketbook. 


The A-B One Man Cookroom will change 
all this. A-B can be set in an out-of-the 
way corner. Filled cans feed into A-B 
direct from closing machine. They are 
cooked and cooled automatically and dis- 
charged ready for labeling or to be stack- 
ed away in the warehouse. A-B operates 
at closing machine speed up to 220 cans 
per minute. 

A-B cookers are always at sterilizing tempera- 
ture. A-B coolers are always cool. No heating 
up of cold retorts; no cooling down of hot re- 
torts; no pulling the heart out of a boiler plant. 
Quiet, efficient operation, automatically con- 


trolled, a pressure cooker, cooking and cooling 
your products in a uniform way. 


See the A-B display in Booth 15 at the 
National Convention held in the Stevens 
Hotel, Chicago, January 23 to 27. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baltimore, Md. 

844 Rush Street, Chicago, III. 
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IF AWHILE} 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


' Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 
All are welcome. 


FOR YOUR INFORMATION 
Prof.—What is the world court? 
Funny—Oh, that’s a place where they try murder 
cases of an international character. 


TRUTHFUL 
Lampe—What time do you wake up?” 
Bigos—Oh, about 10 o’clock. 
Lampe—I thought you started to work at 7.30 
o'clock? 


_ Bigos—I do; you mean when doI get up? About 
six. 


CO-OPERATION NEEDED 
“Sir, I believe you’re trying to kiss me!” 
“Well, now that you understand, suppose we quit 
assaulting each other and co-operate a little.” 


STILL AT IT 


A doctor had just finished taking the temperature 
of a stock broker, who was suffering from a raging 
fever. 

“It’s gone to 102,” he announced in a hushed voice, 
eyeing the thermometer. 

The half-conscious patient raised himself on his 
elbow. 

“Sell! Sell!’ he shouted. 


IN THE AIR 
Britisher—What do Americans mean by “giving a 
man the air?” 
American—Tying a can to him, putting the skids 
under him, giving him the gate. Get it? 
Britisher—I hear you, old top. But please ex- 
plain your bally explanation. 


TAKING NO CHANCES 


“‘Am dere anybody in de congregation what wishes 
prayer for deir failins?’”’ asked the colored minister. 

“Yassuh,” responded Brother Jones, “Ah’s a 
spendthrift, an Ah throws mah money ’round reckless 
like.” 

“Very well, we will join in prayer for Brother 
Jones, jes’ after de collection plate has been passed.” 


UP AGAINST IT 
“Come on, Willie, don’t yuh wantta see the baby 
sister the stork brought yuh?” 
“Naw, I wanna see th’ stork.” 


MAKING IT UP 
He—My idea of a wife is one who can make good 
bread. 
She—My idea of a husband is the one who can 
raise the dough in the hour of knead. 
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WHERE TO BUY 


ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 


ASSOCIATIONS, of the industry. 

National Kraut Packers, Clyde, Ohio. 

Canning Mchy. & Supplies, Cadiz, Ohio. 

Western Canners, Chicago. 
Apple Paring Machines. See Paring Mach. 
BASKETS, Picking. 

Planters Mfg. Co., Portsmouth, Va. 
BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Sealding, Picking, etc. See Can- 
nery Supplies. 
BELTS, Carrier, Rubber, Wire, etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 

Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 

Robt. Gaylord, Inc., St. Louis, Mo. 

Gibraltar Corrug. Paper Co., North Bergen, N. J. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, Ww. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning. 

How to Buy and Sell Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. — 

All published by The Canning Trade, Baltimore. 
Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Edw. Ermold Co., New York City. 

Horix Mfg. Co., Pittsburgh, Pa. 

Karl Kiefer Machine Co., Cincinnati, O. 

Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. 

Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 

Fred H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Baltimore. 

Westminster Machine Works, Westminster, Md. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 

Phillips Sales Co., Cambridge, Md 
Buckets and Pails, Fiber. See Corr. Paper 

Products. : 
Buckets and Pails, Metal. See Enameled Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CANNERS, Fruits and Vegetables, etc. 

California Packing Corp., San Francisco. 

Central Lake Cang. Co., Central Lake, Mich. 

Fremont Canning Co., Fremont, Mich. 

F. O. Mitchell & Bro., Perryman, Md. 

Mt. Airy Cang. Co., Preston, Md. 

C. G. Summers, Jr., Inc., New Freedom, Pa. 
CAN COUNTERS. 


Ams. Machine Co., Max., New York City. 
Ayars Mach. Co., Salem, N. J. 
Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 
CAN MAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
CAN WASHING MACHINES. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 


' CANS, Tin, All Kinds. 

American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 

Phillips Can Co., Cambridge, Md. 
Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, O. 
Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Can Stampers. See Stampers and Markers. 


CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


Capping Steels, Soldering. See Cannery Sup. 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp.,. Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work: 
see Pulp Mchy; for bottling: see Bot. Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Conveyors. 
Checks, Employers’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS SUPPLIES. 
Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
CLOCKS, Process Time. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 


Condensed Milk Canning Machinery. See Milk 
Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson- Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 
COPPER COILS, for Tanks. 
Ferlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Copper. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Mach. Co., Salem, N. J. 
3erlin-Chapman Co.. Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 


the Machinery and Supplies you need, and the Leading Houses that supply them. 
Consult the advertisements for details. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Merral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
Corn Mixers and Agitators. See Corn Cooker 
Filers. 
CORRUGATED PAPER PRODUCTS (Boxes, 
Bottle Wrappers, etc.). 
Robt. Gaylord, Ine., St. Louis, Mo. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, oO. 
Counters. See Can Counters. 


Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A K. Robins & Co., Inc., Baltimore. 
Sinelair-Seott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Ecw. Renneberg & Sons Co., Zaltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Ccrp., Chicago. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
Cutters, String Bean. See String Bean Mchy. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati. 
Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 


DRYERS, Drying Machinery. 
Edw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 

Employers’ Time Checks. See Stencils. 


BUCKETS, PAILS, etc. 
H. Langsenkamp Co., Indianapolis. 
K. Robins & Co., Inec., Baltimore. 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Anderson-barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Ince., Baltimore. 
Sprague-Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not hermetic- 
ally sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Robt. Gaylord, Inc., St. Louis, Mo. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Robt. Gaylord, Inc., St. Louis, Mo. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hiinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker-Fillers. 
Filling Machines, Bottles. See Bottlers’ Mchy. 


FILLING MACHINES, €an. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
«‘yars Machine Co., Salem, N. 
Berlin-Chapman Co. .. Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N - 
F. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 


FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 
FINISHING MACHINES, Catsup, etc. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Horix Mfg. Co., Pittsburgh, Pa. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Clean. & Grad. Mchy., Fruit. 
Fruit Parers. See Paring Machines. 
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FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Brocton, N. a 
Fruit Presses. See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 

GLASS BOTTLES, Tumblers, etc. 
Tygart Valley Glass Co., Washington, Pa. 


GLASS-LINED TANKS. 

Pfaudler Co., Rochester, MX. 

Sprague-Sells Corp., Chicago. 
Governors, Steam. See Power Plant Equipment. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Clean. and Grad. Mchy. 
Hoisting and Carrying Machines. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Kettles, Enameled. See Tanks, Glass-Lined. 
KETTLES, Process. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

KETTLES, Vacuum. 

Pfaudler Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 

Edw. Ermold Co., New York City. 

Fred H. Knapp Co., Ridgewood, N. J. 

Morral Bros., Morral, Ohio. 

Sprague-Sells Corp., Chicago. 

LABEL MANUFACTURERS. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

National Color Printing Co., Baltimore, Md. 

Simpson & Doeller Co., Baltimore. 

Litho Co., Rochester, N. 

. S. Printing and Litho, Co., Cincinnati. 
for Analyses of Goods, etc. 

National Canners Assn.,‘ Washington, D. C. 
LIMA BEAN RUBBERS. 

The Scott Viner Co., Columbus, O. 

Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
Packers’ Cans. See Cans. 
Pails, Tubs, ete., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 

Sinclair-Secott Co., Baltimore. 
PASTE, CANNERS’. 

Edw. Ermo!d Co., New York City. 

F. H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 

Associated Seed Growers, Inc., New Haven, Conn. 

Gallatin Valley Seed Co., Bozeman, Md. 

D. Landreth Seed Co., Bristol, Pa. 

Montana Seed Co., Bozeman, Mont. 

J. B. Rice Seed Co., Cambridge, N. Y. 

Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocten, 'N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Seott Viner Co., Columbus, Ohio. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 


PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott -Co., Baltimore. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can. Mchy. 


PINEAPPLE MACHINERY. 
Hensen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Platform and Wazon Scales. See Scales. _ 
Picking Belts and Tables. See Pea Machinery. 
Power Presses. See Can Makers’ Machinery. 
Power Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Karl Kiefer Mach Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F, H. Langsernkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sleysman & Co., Baltimore. 


Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 


SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 

SEALING MACHINES, Box. 

A. K. Robins & Co., Inc., Baltimore. 

Sanitary Cleaner and Cleanser. 

Compounds. 
Sanitary (open top) Cans. 
Sardine Knives and Scissors. 


SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F_ H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Sealding and Picking Baskets. See Basket: 
Sealing Machines, Bottle. See Bottlers’ om 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Jos. Harris Co., Coldwater, N. Y. 
Livingston Seed Co., Columbus, Ohio. 
Montana Seed Co., Bozeman, Mont. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 


Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brookiyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 


See Cleaning 


See Cans. 
See Knives. 


SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supply House and General Agents. See Gen- 
eral Agents. 
SYRUPING MACHINES. 
Anderson-Barngrover Mfg. Co., ~- Jose, Cal. 
Ayars Machine Co., Salem, N. J 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Pea Canners’ Machinery. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 
STENCILS, Marking Pots and Brushes, Brass 
Checks, Rubber and Steel Type, Burning 
Brands, etc. 
A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
IF. H. Langsenkemp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Oqpeebans, Wis. 
Huntley Mfg. Co., Brocton, N.Y 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, Mefal. 
Berlin-Chapman Co., Berlin, Wis. 
Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md. 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
H. Langsenkamp Co., Indianapolis. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 
TANKS, Wooden. 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, Quick Service. 
Amer. Telephone and Telegraph Co.—Everywhere. 
Testers, Can. See Can Makers’ Machinery. 
THERMOMETERS, GAUGES, etc. 
Ticket Punches. See Stencils. 
TIN PLATE 
American Sheet and Tin Plate Co., Pittsburgh. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, ih 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Mehy. Corp., Wis. 
Huntley Mfg. Co., Brocton. N. 
A. K. Robins & Co., Inc., <a 
Spracue-Sells Corp., Chicago. 
TOMATO PEELING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 


. Huntley Mfg. Co., Brocton, N. Y. 


F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 

Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. 
VINERS AND HULLERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Frank Hamachek Co., Kawaunee, Wis. 

Scott Viner Co., Columbus, Ohio. 
WAREHOUSING AND FINANCING. 

Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 

Gibraltar Corrug. Paper Co., North Bergen, N. J. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Fruit, Vegetable. 


See Speed Rez. 


_Ayars Mach. Co., Salem, N. J. 


Huntley Mfg. Co., Brocton, N. Y. 
Sprague-Sells Corp., Chicago. ~ 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, Wood. 
Wrappers, Paper. 
Wrapping Machines, Can..- 


See Corrug. Paper Products. 
See Labeling Mach. 


WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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RTISTIC 


MANUFACTURERS 
va TIN CAN 
W.VA 600 MILLION CAMS 


SE CLARKSBURG, WM 


= 


Symbol of Quality and Service 


On the 
bottom of 
every can— 


Coast to Coast 


Continental’s 
Certificate 
of Value 


Continental 
Can 
Company 


INC. 


See us at the National Convention 


